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The	  Media	  Effect	  on	  Stereotyping	  of	  Muslims	  Post	  9/11 
 
Abstract 
 
The	  concept	  of	  stereotyping	  is	  present	  all	  around	  us,	  we	  all	  categorize	  and	  judge	  people	  we	  do	  
not	   know	  and	   have	   not	   spoken	   to,	   forming	   an	   impression	   that	   does	   not	   run	   parallel	   to	   the	  
actual	   image.	   We	   might	   deem	   a	   person	   to	   be	   stupid,	   lazy	   and	   ignorant,	   or	   intelligent,	  
hardworking	  and	  sophisticated,	  based	  on	  our	  subjective	  understanding	  of	  the	  world	  and	  past	  
experiences	  with	  other	  people	  that	  just	  have	  a	  few	  or	  maybe	  only	  one	  similar	  trait.	  They	  may	  
be	   from	   the	   same	   city,	   wear	   the	   same	   clothes	   or	   share	   the	   same	   religion.	   Although	   these	  
categorizations	  exist	  as	  a	  natural	  part	  of	  our	  consciousness	  they	  are	  not	   immune	  to	  external	  
influence,	  and	  so	  examining	  these	  influences	  can	  provide	  a	  better	  understanding	  of	  how	  these	  
prejudices	  develop. 
 
The	  modern	  world	  has	  in	  the	  mass	  media	  received	  a	  relatively	  young,	  but	  already	  significantly	  
influential	   social	   agent.	   Mass	   media	   is	   present	   in	   almost	   every	   part	   of	   our	   everyday	   life.	  
Television,	   newspapers	   and	   radio	   are	   viewed,	   read	   and	   listened	   to,	   by	   a	   majority	   of	   the	  
population	  in	  modern	  societies.	  This	  project	  aims	  to	  examine	  the	  degree	  to	  which	  this	  entity	  is	  
capable	  of	   transforming	  our	  perception	  of	   the	  world	  around	  us,	   in	   this	   case,	   regarding	  how	  
stereotypes	   amongst	   a	   country’s	   population	   can	   be	   the	   negative	   consequence	   of	   the	  
representation	  of	  social	  reality	  we	  receive	  by	  the	  media.	  After	  9/11,	  Muslims	  and	  their	  religion	  
became	  the	  topic	  of	  discussion	  on	  a	  global	  level,	  and	  looking	  at	  the	  event	  they	  became	  linked	  
with,	   this	   discussion	  arguably	   had	  a	   negative	   undertone,	   as	   the	   radical	   Islamic	   group	  of	  Al-­‐
Qaeda	  took	  responsibility	  for	  the	  attack	  shortly	  after.	  But	  even	  though	  the	  approximately	  1.8	  
billion	  Muslims	  who	   inhabits	   the	  world	  were	   not	   simultaneously	   present	   aboard	   the	   planes	  
that	  hit	  the	  World	  Trade	  Center,	  a	  general	  distrust	  and	  resentment	  arose	  within	  the	  victimized	  
country	   that	   led	   to	   hate	   crimes,	   targeting	   of	   Muslims	   and	   a	   heated	   debate	   of	   cultures,	  
ideologies,	   religions	   and	   nations	   that	   culminated	   in	   The	  War	   on	   Terror.	   The	  media	   had	   the	  
responsibility	  of	  presenting	  to	  the	  American	  population	  what	  was	  happening,	  both	  during	  and	  
after	   the	   attack,	   and	   terrorism,	   Islam	  and	  war	   became	   themes	   for	  millions	   of	   Americans	   in	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their	   everyday	   lives	   in	   the	  post	  9/11	  era.	  The	  goal	  of	   this	  paper	   is	   to	   shed	   light	  on	  how	   the	  
media	   framed	   the	   occurring	   events,	   and	   how	   their	   representation	   of	   the	   Islamic	   faith	   and	  
those	  committed	  to	  it,	  had	  an	  effect	  on	  the	  perception	  of	  the	  rest	  of	  the	  population	  in	  the	  US.	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Chapter	  1:	  Introduction 
 
1.1	  Problem	  Area 
 
Stereotyping	   is	   the	   categorization	  of	   individuals	  as	  belonging	   to	   certain	  groups	   in	  a	   society.	  
This	   stereotyping	   can	   somewhat	   reflect	   reality	   but	   also	   be	   inaccurate	   or	   even	   untruthful.	  
These	   groups	   consist	   of	   different	   categorizations	   of	   individuals,	   such	   as	   sexuality,	   gender,	  
education,	  economy,	  ethnicity	  and	  religion	  etc.	  In	  this	  project	  we	  focus	  on	  the	  last	  mentioned	  
categorization,	  referring	  to	  Islam,	  Arabs	  and	  Muslims	  (Dovidio	  et.	  al.	  2010). 
 
In	  this	  project	  we	  do	  not	  refer	  to	  Islam	  and	  Muslims	  in	  general,	  but	  in	  the	  US	  and	  the	  Middle	  
East,	  and	  the	  difference	  in	  the	  perception	  of	  Muslims.	  This	  specific	  group	  of	  Muslims	  is	  being	  
covered,	  to	  explain	  a	  possible	  stereotyping	  in	  the	  US.	  Islam	  has	  in	  the	  past	  couple	  of	  hundreds	  
years	  been	  in	  a	  world	  wide	  conflict	  with	  the	  West.	  Some	  scholars	  explain	  the	  discrepancy	  that	  
derives	  from	  the	  early	  crusades,	  has	  existed	  since	  and	  still	  does	  in	  the	  present	  (Kanso,	  Nelson	  
&	  Trevino,	  2010).	  Others	  explain	   that	   the	  conflict	   is	  caused	  by	  the	   information	  given	  by	  the	  
media. 
 
On	  September	  11,	  America	  suffered	  from	  a	  terrorist	  attack.	  The	  attack	  was	  conducted	  by	  an	  
Islamic	  extremist	  group,	  which	  made	  the	  media	  and	  public	  focus	  on	  Islam	  and	  Muslims,	  and	  it	  
suddenly	  became	  the	  agenda	  (Smith,	  2013).	  This	  resulted	   in	  magnifying	  the	  existent	  conflict	  
between	  Islam	  and	  the	  US.	   
 
The	  media	  has	  been	  accused	  of	  intensifying	  the	  negative	  outlet	  after	  9/11:	  “In	  a	  2002	  poll	  of	  
Muslim	  Americans,	  67%	  said	  the	  media	  grew	  more	  biased	  against	  Muslims	  after	  the	  terrorist	  
attacks	   of	   9/11”	   (Powell,	   2011,	   p.	   92).	   The	   fact	   that	   the	   media	   did	   change	   their	   way	   of	  
presenting	  Muslims,	   into	   a	   more	   negative	   way	   after	   9/11,	   may	   have	   changed	   the	   general	  
opinion	  towards	  Muslims	  in	  America.	  If	  the	  media	  shapes	  public	  opinion,	  did	  they	  have	  a	  say	  
in	  the	  perception	  of	  Muslims	  and	  Arabs	  in	  America	  after	  9/11?	  These	  considerations	  leads	  us	  
to	  our	  overall	  research	  question.	   
7 
 
1.2	  Research	  Question 
-­‐	   	   	   	   	   	  What	  was	  the	  role	  of	  the	  media	  in	  the	  process	  of	  stereotyping	  Muslims	  in	  the	  US	  after	  
9/11? 
 
1.3	  Clarifying	  Terms: 
 
The	  Media: 
When	  using	  the	  term	  ‘Media’	  or	   ‘Mass	  Media’,	  we	  refer	   to	  the	  kind	  of	  Media,	   that	   in	  some	  
way	   distributes	   the	   news	   and	   information	   about	   current	   events.	   The	   term	   will	   only	   cover	  
news	  distributors	  within	  the	  US,	  since	  this	  is	  our	  country	  of	  focus.	   
 
The	  Public:	   
When	   making	   use	   of	   the	   term	   ‘public’,	   this	   project	   makes	   reference	   to	   the	   American	  
population,	  who	  will	  be	  seen	  as	  the	  audience	  of	  the	  mass	  media.	  When	  looking	  into	  the	  case	  
of	  9/11,	  the	  American	  people	  are	  to	  be	  seen	  as	  an	  interpretive	  community	  on	  a	  fundamental	  
level,	  that	  shares	  traits	  with	  the	  terms	  ‘mass’	  and	  ‘group’.	  This	  will	  be	  further	  explained	  in	  the	  
audience	  chapter	  of	  the	  project.	  Furthermore	  it	  is	  important,	  that	  the	  public	  are	  not	  seen	  as	  
market	  consumer.	   
 
Muslims:	   
Throughout	   this	  project	  we	  will	  be	  using	   the	   term	   ‘Muslims’,	   to	   refer	   to	   those	  belonging	   to	  
Islamic	   faith,	  who	   have	   an	   Arabic	   background,	   and	   Arabic	   physiological	   traits.	   Furthermore	  
this	  term	  also	  covers	  all	  people	  of	  Arabic	  appearance	  that	  may	  not	  belong	  to	  Islam,	  but	  have	  
been	  mistaken	  as	  Muslims.	  This	  confusion	  between	  Muslims	  and	  Arabs	  happens,	  due	  to	  the	  
media's	  tendency	  to	  fuse	  these	  two	  terms	  (Cainkar,	  2002).	   
 
	  
The	  West: 
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When	  making	   use	   of	   the	   term	   ‘the	  West’,	   	   we	   are	  making	   reference	   to	   the	   US	   and	   other	  
nations,	  which	  shares	  the	  cultural	  traits	  normally	  depicted	  to	  the	  idea	  of	  a	  western	  civilization.	  
The	   characteristics	   shared	   include:	   “culture,	   economic	   and	   political	   system,	   a	   market	  
economy,	   free	   trade,	   education,	   technology,	   consumerism,	   entertainment,	   media,	   human	  
rights	  and	  liberal	  democracy.”	  (Li,	  2002,	  p.	  401).	   
 
1.4	  Project	  Design 
 
This	  project	   is	  build	  around	  Blooms	  Taxonomy,	  that	   is	  characterized	  by	  the	  process	  through	  
which	  one	  goes	  from	  empirical	  data,	  to	  an	  in	  depth	  analysis,	  and	  concludes	  with	  a	  reflective	  
chapter.	  Making	  use	  of	  this	  idea	  we	  will	  now	  explain	  how	  we	  will	  proceed	  through	  the	  project. 
 
In	   the	   first	   section	   of	   our	   project	   we	   will	   outline	   what	   methodological	   standpoint	   we	   are	  
taking	  and	  what	  methods	  that	  will	  be	  applied	  in	  our	  project.	  This	  will	  set	  foundation	  for	  how	  
our	  analysis	   is	  conducted.	  In	  this	  chapter	  we	  will	  also	  determine	  what	  limitations	  there	  is	  to	  
our	  project	  and	  mention	  what	  aspects	  we	  haven't	  included	  and	  the	  reason	  why.	  	   
 
Throughout	  this	  project	  we	  will	  try	  to	  answer	  the	  research	  question:	  	  What	  was	  the	  role	  of	  the	  
media	  in	  the	  process	  of	  stereotyping	  Muslims	  in	  the	  US	  after	  9/11?	  In	  order	  to	  do	  so,	  we	  will	  
be	  taking	  point	  of	  departures,	  in	  our	  main	  concepts;	  stereotyping,	  symbolic	  forms	  and	  frames.	  
These	  three	  concepts,	  will	   lay	   the	  groundwork	   for	  our	   future	  analysis,	  and	  will	   therefore	  be	  
explained	   thoroughly,	   so	   they	   can	  be	  used	   consequently	   through	   the	  project.	   The	   concepts	  
are	  explained	  in	  a	  general	  way,	  so	  that	  they	  can	  later	  be	  applied	  in	  context	  to	  9/11,	  and	  to	  the	  
stereotyping	  of	  Muslims.	   
 
The	  theories	  chosen	  to	  answer	  our	  research	  question,	  can	  be	  divided	  into	  those	  explaining	  the	  
role	  of	  the	  herald,	  the	  media,	  and	  those	  explaining	  the	  role	  of	  the	  recipient,	  the	  public.	  On	  the	  
one	  hand,	  the	  theories	  chosen	  to	  describe	  the	  role	  of	  the	  herald,	  are;	  Agenda	  Setting	  Theory	  
and	   Framing	   theory.	   These	   two	   theories,	   occupies	   themselves	   with	   what	   news	   the	   media	  
presents,	  and	  how	  they	  choose	  to	  present	  them.	  These	  will	  be	  used,	  to	  identify	  frames	  within	  
9 
communication,	  which	  allows	  us	  to	  analyze	  media’s	  influence,	  on	  the	  matter	  of	  stereotyping	  
Muslims	  in	  the	  US,	  post	  9/11.	  On	  the	  other	  hand,	  the	  theories	  chosen	  to	  explain	  the	  role	  of	  
the	  recipient,	  are;	  Audience	  Theory	  and	  Cultivation	  theory.	  The	  Audience	  theory	  will	  be	  used,	  
to	  explain	  how	  the	  public	   interprets	   the	  message	  sent	  by	  the	  media,	  and	   furthermore,	  how	  
they	  are	  affected	  by	  this	  message.	  Lastly	  we	  will	  make	  use	  of	  Cultivation	  theory,	  to	  determine	  
the	   long-­‐term	   effects	   of	   media	   exposure,	   over	   the	   publics	   opinion	   on	   a	   concrete	   matter.	  
These	  theories	  will	  be	  used	  in	  our	  analysis,	  to	  determine	  what	  message	  went	  through	  to	  the	  
public,	  and	  to	  which	  extent,	  they	  were	  affected	  by	  the	  media.	   
 
After	   describing	   our	   empirical	   chapter,	  we	  will	   proceed	   to	   the	   analysis	   of	   data,	   in	   order	   to	  
answer	   our	   research	   question.	   In	   this	   chapter	   we	   will	   apply	   our	   concepts	   and	   theories	   as	  
explained	   earlier,	   to	   try	   to	   determine	   whether	   or	   not,	   media	   played	   an	   important	   role,	   in	  
affecting	  peoples	  formation	  of	  stereotypes,	  specifically	  in	  the	  case	  of	  Muslims	  post	  9/11.	   
 
When	   finished	  with	   the	  analytical	   chapter,	  we	  will	  discuss	  our	   findings.	  After	   the	  discussion	  
chapter,	   there	  will	   be	  drawn	  conclusions,	   that	  will	   answer	  our	   research	  question.	   Lastly	  we	  
will	  reflect	  on	  our	  subject,	  and	  look	  upon	  how	  it	  could	  have	  been	  done	  differently.	   
 
Chapter	  2:	  Methodology 
 
	  2.1	  Introduction	  to	  Methods 
 
This	   project	   adopts	   a	   social-­‐constructivist	   view	   of	   reality.	   Opposed	   to	   objectivism,	   which	  
states	  that	  a	  pre-­‐determined	  system	  of	  social	  structures	  exists,	  social-­‐constructivism	  takes	  the	  
position	   that	   reality	   is	   a	   continuously	   alternating	   construction	   of	   social	   phenomena.	   Each	  
individual	   within	   the	   social	   world	   bases	   their	   understanding	   of	   reality	   in	   concepts	   of	  
categorization,	  which	  are	  rooted	  in	  past	  experiences	  and	  a	  pre-­‐constructed	  perception	  of	  the	  
world,	  and	  so,	   reality	   in	   the	  social	  world	   is	  under	  constant	  change.	  The	  social	   framework	  of	  
each	  social	  actor	  determines	  how	  reality	  is	   interpreted	  and	  constructed,	  and	  due	  to	  the	  fact	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that	  the	  social	  actor	  is	  under	  a	  constant	  influence	  of	  external	  social	  inputs,	  the	  framework	  will	  
shift	  accordingly	  (Bryman,	  2012).	  	  	  	   
 
The	  media’s	   representation	   of	   reality	   then,	   can	   be	   seen	   only	   as	   a	   reflection	   of	   the	   actual	  
unfolding	   events,	   where	   the	   final	   depiction	   needs	   to	   be	   viewed	   in	   a	   contextual	   manner	  
(Kitzinger,	  2004).	  The	  media	   itself	   is	  when	  viewed	  through	  the	   lens	  of	  social-­‐constructivism,	  
also	  a	  social	  actor,	  with	  an	  established	  set	  of	  social	  norms	  and	  phenomena.	  In	  relation	  to	  the	  
media’s	   effect	   on	   an	   audience,	   this	   project	   views	   the	  media	   from	   this	   perspective,	   as	   the	  
media	  exposes	  its	  audience,	  to	  a	  representation	  of	  reality	  that	  has	  its	  own	  social	  concepts	  and	  
frameworks.	  It	  attempts	  to	  understand	  the	  possible	  consequence	  of	  the	  implementation	  of	  a	  
powerful	  social	  agent’s	  conceptualizing	  of	  the	  social	  world	  onto	  the	  general	  public. 
 
It	   generally	   denounces	   the	   empirical	   approach	   to	   the	   study	   of	   the	   social	   world	   normally	  
associated	  with	   the	  natural	   sciences	   (Bryman,	  2012),	  and	  adopts	   the	  view	  that	  an	  objective	  
and	  definite	  explanation	  of	  social	  cause	  and	  effect	  is	  impossible	  to	  achieve,	  but	  recognizes	  the	  
value	   of	   survey	   data	   and	   quantitative	   opinion	   polls	   as	   part	   of	   the	   data,	   although	   only	   to	  
support	   the	   stated	   arguments.	   The	   research	   strategy,	   is	   focused	   on	   attaining	   a	   relative	  
understanding	  of	  the	  causal	  correlation	  between	  social	  agents,	  with	  the	  acknowledgment	  of	  
subjective	  meanings	  and	  understandings,	   as	  a	  defining	   factor.	  When	  viewing	   the	   cause	  and	  
effect	  relation	  between	  the	  media	  and	  its	  audience,	   it	   is	   impossible	  to	  separate	  both	  agents	  
from	  their	  social	  and	  cultural	  environment,	  and	  to	  accomplish	  a	  valid	  argumentation	  for	  the	  
effect	  of	  the	  media.	  The	  subjective	  perception	  of	  reality	  by	  the	  research	  objects	  needs	  to	  be	  
taken	  into	  account. 
 
By	   this	   standpoint,	   the	   project	   attempts	   to	   argue	   for	   the	   plausible	   effect	   of	   the	   media	   in	  
relation	  to	  our	  area	  of	  concepts,	  while	  still	  recognizing,	  that	  an	  empirically	  proven	  explanation	  
of	  the	  relation	  is	  unattainable.	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2.2	  Data	  collection 
 
In	  this	  project	  we	  are	  primarily	  using	  secondary	  data.	  This	  is	  due	  to	  the	  fact	  that	  we	  are	  not	  
able	  to	  conduct	  first	  hand	  research	  and	  collect	  our	  own	  data	  on	  the	  subject.	  Therefore	  we	  will	  
base	  our	  project	  on	  articles,	  papers,	  journals,	  books	  and	  websites	  that	  is	  either	  first	  hand	  data	  
or	  secondary	  research	  that	   is	  written	  by	  scholars	   in	  their	  respected	  fields	  of	  expertise.	  With	  
this	  data	  we	  are	  able	  to	  properly	  answer	  our	  research	  question.	  	  	   	  	   	  	   	  	  
	    
2.3	  Limitations 
 
Certain	   limitations	   in	   research	  and	  methods	   leads	   to	   the	  conclusion,	   that	  certain	  aspects	  of	  
the	  problem	  can	  not	  be	  assessed	  to	  a	  sufficient	  degree.	  The	  cultural	  and	  ideological	  aspects	  of	  
the	   two	   opposing	   actors,	   the	   US	   and	   Islam,	   are	   concepts	   of	   which	   in-­‐depth	   definitions	   is	  
beyond	   the	   scope	   of	   this	   project.	   Furthermore,	   a	   general	   public	   opinion	   must	   largely	   be	  
determined	  from	  quantitative	  opinion	  polls,	  and	  this	  project	  recognizes,	  that	  by	  not	  taking	  the	  
qualitative	   examination	   of	   each	   survey	   participant’s	   response	   into	   account,	   there	  will	   be	   a	  
plausible	  margin	  of	  error	  in	  the	  data.	   
	   
The	   quantitative	   data	   collected	   is	   second	   hand,	   and	   the	   descriptions	   of	   newspaper	   articles	  
and	  television	  mediations,	  are	  categorized	  as	  unfavorable	  or	  favorable,	  as	  a	  first	  hand	  content	  
analysis,	  is	  also	  beyond	  the	  scope	  of	  this	  project. 
 
2.4	  Concepts 
 
2.4.1	  Stereotyping 
 
In	  this	  part,	  the	  concepts	  of	  prejudice,	  social	  categorization	  and	  stereotyping	  will	  be	  outlined.	  
To	   answer	   our	   research	   question	   it	   is	   needed	   to	   establish	   what	   stereotypes	   are	   and	  
furthermore	  what	  it’s	  function	  is	  in	  society.	  This	  will	  help	  to	  establish	  how	  stereotyping	  occurs	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in	   the	  media.	  This	  explanation	   is	  done	   from	  a	  psychological	   theoretical	  perspective,	   looking	  
into	  humans‘	  cognitive	  process,	  of	  producing	  and	  maintaining	  stereotypes.	   
 
The	   first	   and	  maybe	   the	  most	   significant	   research	   on	   the	   topic	   of	   prejudice,	   was	   done	   by	  
Gordon	   Allport,	   in	   his	   work	   on	   ‘The	   nature	   of	   prejudice’	   published	   in	   1954.	   In	   this	   study,	  
Allport	  described	  that	  man	  has	  a	  natural	  tendency	  to	  prejudge	  others,	  and	  that	  this	  process	  is	  
unavoidable	  (Dovidio	  &	  Gartner,	  2005).	  But	  to	  understand	  this	  process,	  it	  is	  vital	  to	  look	  into	  
his	  concept	  of	  (social)	  categorization.	  When	  people	  make	  sense	  of	  their	  environment,	  they	  are	  
bound	   to	   label	  objects	  and	  put	   them	   into	  categories,	  which	  gives	   them	  meaning.	  The	  same	  
process	  happens	   in	  a	   social	   context,	  where	  a	  person	  categorizes	  other	   individuals	  based	  on	  
certain	  traits,	  e.g.	  age,	  gender,	  ethnicity	  and	  occupation	  (Becker,	  Bodenhausen	  &	  Todd,	  2007).	  
The	   basis	   for	   the	   categories,	   comes	   from	   past	   knowledge,	   either	   through	   first	   hand	  
encounters,	   or	   by	   second	   hand	   impressions,	   generated	   from	   a	   number	   of	   places	   (media,	  
family,	   school,	   work	   etc.).	   The	   reason	   for	   this	   function	   is,	   that	   the	   brain	   is	   not	   able	   to	  
comprehend	   the	   amount	   of	   information,	   that	   otherwise	   would	   be	   needed	   to	   give	   them	   a	  
fresh	   impression	   of	   the	   person,	  making	   the	   process	   of	   dealing	  with	   new	   information,	   a	   lot	  
more	  efficient	  (McGarty,	  1999).	  Allport	  further	  argued,	  that	  these	  categories	  can	  be	  ‘rational’,	  
meaning	  they	  fit	  with	  social	  reality.	  But	  on	  the	  other	  hand,	  they	  are	  also	  likely	  to	  be	  ‘irrational’,	  
in	  the	  sense	  that	  they	  are	  based	  on	  assumptions,	  and	  does	  not	  fit	  with	  reality.	  The	  latter	  type	  
of	  category,	  was	  the	  base	  for	  Allport’s	  argument,	  that	  humans	  are	  bound	  to	  prejudge	  others,	  
due	  to	  the	  process	  of	  categorization	  (Becker,	  Bodenhausen	  &	  Todd,	  2007).	  It	  was	  not	  before	  
the	   1970s,	   that	  Allport’s	   concepts	   and	   ideas	  were	   further	   researched,	   especially	   noticeable	  
were	  Henri	  Tajfel	  and	  John	  Turner's	  work,	  focusing	  on	  social	  identity	  theory,	  and	  ingroup	  and	  
outgroup	  dynamics.	   In	   their	   research	   they	  outlined,	   that	  when	  we	   categorize,	  we	  assemble	  
people	   with	   the	   same	   traits,	   and	   place	   them	   into	   groups.	   As	   this	   process	   occurs,	   we	  
automatically	  see	  ourselves	  belonging	   in	  the	  one	  group	  referred	  to	  as	  the	   ingroup,	  whereas	  
people	  who	  deviate	   from	  our	  own	  group	  and	  are	   characterized	  with	  other	   traits,	  would	  be	  
placed	  in	  what	  is	  known	  as	  the	  outgroup,	  basically	  giving	  people	  a	  mindset	  of	  ‘Us’	  and	  ‘Them’	  
(Fiske,	  Gilbert	  &	  Lindzey,	  1998).	   From	  this	  perspective,	  Tajfel	   argued,	   that	  humans	   strive	   to	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find	  a	  positive	  social	   identity	  through	  their	   ingroup.	  They	  want	  to	  feel	  a	  sense	  of	  belonging,	  
and	  therefore	  will	   tend	  to	   favor	  people	   in	  this	  group,	  and	  then	  reject,	  or	  even	  discriminate,	  
people	   in	   the	   outgroup.	   It	   has	   to	   be	   noted,	   that	   the	   formation	   of	   ingroups	   and	   outgroups	  
takes	  place	  in	  any	  setting,	  for	  example	  it	  can	  take	  place	  on	  large	  scale	  concerning	  nationality	  
or	   in	   a	   small	   scale	   like	   political	   affiliations,	   it	   all	   depends	   on	   the	   setting	   the	   person	   finds	  
himself	   in.	  At	  the	  same	  time,	  with	  the	  research	  done	  by	  Tajfel	  and	  that	  of	  others	   in	  Europe,	  
scientist	   in	   north	   America	  made	   the	   notion,	   that	   stereotypes	   is	   an	   inevitable	   byproduct	   of	  
social	  categorization	  (Fiske,	  Gilbert	  &	  Lindzey,	  1998).	  This	  means	  that	  stereotypes	  are	  formed	  
out	  of	  the	  categorization	  process	  where	  a	  person	  will	  place	  individuals	  into	  a	  group	  based	  on	  
their	  distinct	  characteristics,	  then	  draw	  on	  his	  or	  hers	  existing	  knowledge	  about	  those	  groups,	  
and	   then	   associate	   a	   number	   of	   attributes,	   that	   he	   or	   she	   believes	   are	   connected	   to	   that	  
group.	   Furthermore,	   he	   or	   she	   would	   to	   some	   extent	   expect	   a	   certain	   behavior,	   from	  
members	  belonging	  to	  the	  group.	  An	  outcome	  of	  the	  adoption	  of	  stereotypes	  can	  determine	  
how	  a	  person	  react	  and	  behave	  towards	  another.	  With	  this	  in	  mind,	  we	  can	  therefore	  define	  
stereotypes	  as:	  “Associations	  and	  beliefs	  about	  the	  characteristics	  and	  attributes	  of	  a	  group	  
and	  its	  members,	  that	  shape	  how	  people	  think	  about,	  and	  respond	  to	  the	  group”	  (Dovidio	  et.	  
al.	  2010,	  p.	  8).	  Psychologist	  has	  shown,	  that	  the	  formation	  and	  application	  of	  stereotypes	  are	  
rapid	   and	  automatic,	  working	   as	   an	  unconscious	   act	   of	   the	  brain,	   some	  argue	   that	   this	   too	  
contributes	  to	  the	  likelihood,	  that	  stereotypes	  are	  biased	  and	  not	  fitting	  with	  reality,	  since	  a	  
person	   is	  not	  aware	  of	  his	  mind	  action,	  and	  therefore	  only	  draws	  on	  overall	  generalizations	  
(Fiske,	   Gilbert	   &	   Lindzey,	   1998).	   But	   this	   will	   not	   apply	   in	   all	   cases,	   and	   formation	   of	  
stereotypes,	  can	  be	  avoided	  and	  thereafter	  rejected,	  if	  the	  person	  detects	  his	  bias	  in	  a	  form	  of	  
a	   stereotype.	   This	   type	   of	   process	   is	   referred	   to	   as	   self	   regulation;	   where	   a	   person	   that	  
becomes	   aware	   of	   his	   bias	   towards	   a	   group	   can,	   if	   motivated,	   change	   his	   immediate	  
stereotypical	   perception,	   to	   something	   that	   seems	   more	   rational.	   Though	   this	   process	  
demands	  additional	   attention,	   it	   can	  otherwise	   result	   in	   self-­‐regulatory	   failure.	   It	   is	   argued,	  
that	   people	   with	   a	   high	   desire	   of	   egalitarian	   norms,	   are	   more	   suited	   to	   be	   self-­‐regulating	  
when	  it	  comes	  to	  stereotypes	  (Becker,	  Bodenhausen	  &	  Todd,	  2007).	  Scientist	  has	  also	  pointed	  
out,	  that	  the	  best	  way	  to	  fight	  stereotypes	  in	  society,	   is	  to	  extend	  peoples	  knowledge	  about	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minorities,	   so	   that	   categories	   is	  based	  on	   information	   that	   is	   closer	   to	   the	   truth,	   instead	  of	  
simple	   impressions.	   They	   also	   state,	   that	   the	   more	   contact	   individuals	   has	   with	   outgroup	  
members,	  the	  bigger	  chance	  there	  are	  for	  them,	  to	  adopt	  categories	  that	  are	  more	  fitting	  with	  
reality,	   and	   in	   some	   cases	   create	   more	   positive	   attitudes,	   towards	   outgroup	   members	  
(Dovidio	  et.	  al.	  2010). 
 
Most	  of	  the	  research	  that	  have	  been	  conducted	  on	  stereotyping,	  has	  had	  it	  main	  focus	  on	  the	  
individual	   cognitive	   processes,	   which	   analyzed	   from	   a	   micro-­‐level.	   But	   stereotypes	   only	  
manifest	  themselves	  in	  society,	  when	  they	  are	  shared	  in	  larger	  collectives,	  and	  become	  part	  of	  
cultural	   understanding.	   In	   this	   context,	   stereotypes	   can	   be	   described,	   as	   public	   shared	  
information	  about	   social	   groups	  within	  a	   culture,	  which	   to	  a	  high	  degree	   is	  distributed	   in	  a	  
social	   context,	   through	   language	   and	  other	   types	  of	   communication.	   Therefore	   stereotypes	  
are	  not	  only	  the	  “picture	  in	  our	  heads”	  as	  Lippmann	  noted	  in	  1965,	  but	  stereotypes	  also	  make	  
out	   the	   “fabric	   of	   the	   society	   itself”	   (Macrea	   &	   Schaller,	   1996,	   p.	   10).	   That	   is	   also	   why	  
stereotypes	  can	  be	  seen	  as	  a	  problem	  in	  society,	  because	  when	  negative	  loaded	  stereotypes	  
that	   does	   not	   reflect	   reality,	   become	   consensual	   shared	   knowledge,	   it	   can	   to	   some	   extent	  
determine	   group	   behavior,	   and	   influence	   how	  minorities	   are	   perceived	   by	   the	  majority.	   As	  
mentioned	  before,	  stereotypes	  are	  shared	  socially,	  	  but	  media	  outlets	  has	  major	  influence	  on	  
how	  stereotypes	  are	  distributed	  and	  becomes	  integrated	  within	  cultures,	  since	  it	  is	  a	  platform	  
that	   reaches	   a	   big	   audience,	   and	   therefore	   can	   condone	   stereotypes	  which	   becomes	  more	  
consensual	  on	  larger	  scale.	  Whereas	  stereotypes	  that	  are	  shared	  socially,	  would	  be	  suspected	  
to	  be	  focused	  on	  a	  community	  level.	   
 
2.4.2	  Symbolic	  Forms 
 
Ideology	  as	  an	  elusive	  concept,	  with	  difficulties	   in	  terms	  of	  definition,	   is	  ambiguous,	  used	   in	  
several	  ways	  and	  with	  several	  meanings.	  Summing	  up	  the	  term	  ideology,	  is	  arguably	  a	  difficult	  
task,	  as	  it	  is	  a	  widely	  debated	  idea,	  but	  “whatever	  else	  ideologies	  are,	  they	  have	  always	  been	  
associated	  with	  socially	  shared	  ideas”	  (Vin	  Dijk,	  1998,	  p.	  15).	  Ideology	  is	  broadly	  defined	  as	  the	  
system	  of	  common	  ideas	  about	  the	  world	  which	  influences	  social	  relations,	  though	  ideologies	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are	  only	  social	  constructs	  and	  so,	  they	  are	  not	  objectively	  true	  (Thompson,	  1990).	  	  From	  the	  
words	  of	  Thompson	  when	  referring	  to	  the	  study	  of	  the	  phenomena:	  “To	  study	  ideology	  is	  to	  
study	   the	   ways	   in	   which	  meaning	   serves	   to	   establish	   and	   sustain	   relations	   of	   domination”	  
(Thompson,	  1990,	  p.	  57).	   
 
This	  can	  be	  understood,	  as	  ideology	  being	  the	  meaning	  we	  draw	  from	  social	  reality,	  how	  we	  
make	  sense	  of	  it,	  and	  how	  this	  constructs	  and	  maintain	  our	  own	  social	  reality.	  Shared	  ideology	  
is	  the	  dominating	  conceptualizing	  of	  the	  world	  in	  a	  specific	  group	  or	  society,	  which	  is	  formed	  
by	   its	   socio-­‐historical	   context	   (Thompson,	   1990).	   In	   his	   critical	   view	   of	   ideologies,	   they	   are	  
what	  people	  define	  as	  being	  ‘true’	  in	  their	  context,	  and	  so	  in	  this	  sense,	  ideologies	  can	  never	  
be	  objectively	  correct,	  but	  can	  in	  a	  simplified	  expression	  be	  termed	  as	  an	  overall	  ‘opinion’	  of	  
reality	   or	   general	   worldview	   that	   is,	   “discordant	   with	   reality	   and	   unrealizable	   in	   practice”	  
(Thompson,	   1990,	   p.50).	   	   Thompson	   argued	   that	   the	  Marxist	   notion	   of	   ideology,	   based	   on	  
class	   ideologies	  and	  differences,	  fails	  to	  view	  ideology	  in	  a	  broader	  sense.	  That	  difference	  in	  
ideology	  could	  exist	  not	  only	  between	  classes,	  but	  furthermore	  amongst	  nations,	  culture,	  as	  
well	  as	  ethnic	  and	  gender	  groups,	  and	  so	  he	  widens	  the	  view	  of	  ideology,	  to	  being	  a	  concept	  
that	  can	  be	  applied	  to	  several	  other	  relations	  (Thompson,	  1990).	   
 
According	   to	   the	   idea	   that	   ideology	   is	   the	   foundation	   for	   the	   conception	   of	   social	   reality,	  
Thompson	   argues	   that	   ideologies	   are	  maintained,	   through	  what	   he	   terms	   ‘symbolic	   forms’,	  
which	  he	  argues	  is	  the	  element	  that	  constitute	  meanings	  in	  a	  modern	  society.	  To	  analyze	  the	  
ideologies	   in	  a	  society,	   it	   is	  then	  necessary	  to	  understand	  the	  symbolic	  forms	  that	  are	  being	  
produced	  especially	  by	  the	  mass	  media,	  and	  how	  they	  are	  being	  understood	  by	  the	  recipients	  
(Thompson,	   1990).	   These	   symbolic	   forms	   are	   “constitutive	   of	   social	   reality	   and	   are	   actively	  
involved	   in	   creating	   as	   well	   as	   sustaining	   the	   relations	   between	   individuals	   and	   groups	  
(Thompson,	  1990,	  p.58).	  In	  relation	  to	  what	  will	  later	  be	  described	  in	  this	  project,	  meaning	  are	  
thus	   through	   these	   symbolic	   forms,	   continuously	   deployed	   by	   the	  media,	   and	   read	   by	   the	  
recipient,	  to	  constitute	  a	  relatively	  shared	  common	  ideology	  and	  interpretation	  of	  reality,	  and	  
in	  every	  social	  context.	  Relatively	  in	  the	  sense	  that	  one	  ideology	  is	  not	  necessarily	  hegemonic,	  
but	  can	  be	  dominating,	  that	  is	  that	  a	  certain	  socially	  ‘powerful’	  and	  dominant	  group,	  either	  in	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terms	   of	   for	   example	   ethnicity	   or	   culture,	   	   is	   dominant	   in	   shaping	   a	   society’s	   ideology	  
(Thompson,	  1990).	   
 
Thompson	  describes	  how	  symbolic	  forms	  of	  the	  media	  constitutes	  ideology	  through	  “modes	  
of	  operation	  (Thompson,	  1990,	  p.	  60).	  These	  modes	  of	  operation	  are	  the	  different	  processes,	  
through	  which	  the	  establishment	  of	   ideologies	  function,	  the	  ‘strategies’	  that	  symbolic	  forms	  
employ.	  He	  sums	  up	  the	  typically	  defined	  modes	  in	  table	  1	  (see	  appendix). 
 
Legitimization	  refers	  to	  a	  rational	  strategy	  of	  representation	  that	  appeals	  to	  the	  sense	  of	  logic.	  
That	  the	  currently	  dominating	  ideology	  is	  legitimate. 
Dissimulation	   is	   associated	   with	   connotations	   that	   symbolic	   forms	   propose,	   that	   different	  
concepts	  can	  be	  described	  in	  a	  different	  way	  to	  maintain	  or	  change	  its	  meaning. 
Unification	  describes	  how	  symbolic	   forms	  are	   taking	  a	  discourse	  of	  uniting	  people	  around	  a	  
cause	   or	   concept	   that	   is	   presented	   as	   being	   something	   shared	   and	   collectively	   justifiable,	  
crossing	  boundaries	  between	  normally	  separated	  groupings,	  which	  typically	   is	  related	  to	  the	  
fourth	  mode	  of	  operation: 
Fragmentation	  which	  together	  with,	  while	  opposite	  of	  unification	  is	  the	  exclusion	  of	  a	  certain	  
ideology	  or	   social	   group	   to	   enhance	   the	   foundation	  of	   identity	   in	   the	  opposite,	   dominating	  
and	  unified	  group,	  the	  pointing	  out	  of	  negative	  differences	  to	  make	  the	  dominating	  ideology	  
seem	  clearer	  and	  more	  justified. 
Reification	   is	   the	   naturalization	   or	   an	   ideology	   as	   being	   naturally	   existing,	   as	   something	  
permanent	  and	  obvious,	  and	  thus	  without	  presenting	  the	  history	  of	  the	  ideology,	  but	  seeing	  it	  
as	  something	  natural	  that	  is	  undoubtedly	  true	  and	  established	  (Thompson	  1990). 
 
These	  modes	  of	  operation	  are	  not	  necessarily	  detached,	  and	  can	  intersect	  and	  support	  each	  
other,	   and	   identifying	   these	   by	   the	   means	   of	   examining	   symbolic	   forms,	   can	   assist	   in	  
understanding	   the	  mediation	  of	  meaning	   that	  are	  being	  produced	  by	  mass	  media,	   as	  every	  
part	  of	  media	   is	  related	  to	  these	  concepts,	  as	  symbolic	  forms	  are	  “[the]	  actions,	  utterances,	  
texts	  which	  qua	  meaningful	  constructions	  can	  be	  understood”	  (Thompson,	  1990,	  p.	  274).	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2.4.3	  Frames 
	  
Some	   researchers	   define	   framing	   and	   Agenda	   Setting	   as	   theories,	   others	   as	   key-­‐concepts	  
(Semetko,	  2004).	   
 
In	  this	  project	  we	  want	  to	  use	  framing	  as	  a	  theory,	  but	  the	  existence	  of	  frames	  in	  the	  media,	  a	  
frame	   in	   communication,	   and	   frames	   in	   the	   public	   perception,	   a	   frame	   in	   thought,	   as	   a	  
concept.	  We	  define	  a	  certain	  communicative	  frame	  as	  the	  way	  the	  message	  is	  constructed	  in	  
a	   certain	   context.	   “A	   frame	   in	   communication	   can	   be	   defined	   only	   in	   relation	   to	   a	   specific	  
issue,	  event,	  or	  political	  actor.	  For	  example,	  the	  frames	  for	  social	  security	  reform	  differ	  from	  
the	   frames	   for	   immigration	   reform”	   (Chong	  &	  Druckman,	   2007).	   This	  means	   that	   based	   on	  
what	  kind	  of	  issue	  the	  media	  builds	  a	  story	  on,	  the	  presentation	  of	  the	  story	  contains	  a	  certain	  
angle,	   fitting	   the	   ‘wanted’	   perception	   from	   the	   individual	   receiver	   of	   the	   message	   or	   the	  
recipient,	  and	  only	   in	   this	  context	  can	  the	   frame	  be	  defined.	  This	  collides	  with	  the	   fact	   that	  
frames	  not	  only	  exists	  in	  the	  way	  the	  message	  is	  presented,	  but	  also	  in	  the	  way	  the	  recipient	  
perceive	  the	  message,	  in	  relation	  to	  the	  frame	  of	  thought.	   
 
Frames	   in	   thought,	   is	   the	   way	   the	   recipient	   perceive	   the	   message	   given,	   based	   on	   prior	  
experiences	  and	  ideology.	  In	  the	  journal	  “Framing	  Theory”	  Chong	  and	  Druckman	  mentions	  the	  
example	  of	  a	  hate	  group	  and	  their	  right	  to	  free	  speech.	  “For	  example,	  if	  an	  individual	  believes	  
that	  free	  speech	  dominates	  all	  other	  considerations	  in	  deciding	  whether	  a	  hate	  group	  has	  the	  
right	   to	   rally,	   that	   individual’s	   frame	   in	   thought	   is	   free	   speech.	   If,	   instead,	   he	   or	   she	   gives	  
consideration	   to	   free	   speech,	   public	   safety,	   and	   the	   effect	   of	   the	   rally	   on	   the	   community’s	  
reputation,	  then	  his	  or	  her	  frame	  in	  thought	  consists	  of	  this	  mix	  of	  considerations”	  (Chong	  &	  
Druckman,	   2007,	   p.	   105-­‐106).	   The	   connection	   between	   the	   two,	   frames	   in	   communication	  
and	   frames	   in	   thought,	   is	   that	   frame	   of	   thought	   might	   be	   influenced	   by	   the	   frame	   of	  
communication	  if	  the	  frame	  is	  correctly	  constructed	  and	  fits	  somewhat	  in	  the	  ideology	  of	  the	  
recipient	  (Chong	  &	  Druckman,	  2007).	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2.5	  Theoretical	  Framework 
 
2.5.1	  Agenda	  Setting	  Theory 
	  
Since	  the	  rise	  of	  the	  media,	  it	  has	  been	  greatly	  debated	  amongst	  sociologist,	  whether	  or	  not	  
the	  media	  has	  an	  effect	  on	  the	  public,	  their	  opinions,	  and	  behavior.	   It	  was	  soon	  determined	  
that	  this	  new	  form	  of	  communication,	  did	  have	  some	  impact	  on	  the	  audience,	  but	  it	  was	  not	  
clear	  how	  much	  it	  could	  influence	  the	  beliefs	  of	  those	  watching	  (Werder,	  2009). 
 
As	  explained	  earlier,	  when	  approaching	  the	  issue	  of	  media	  effects,	  we	  have	  chosen	  to	  divide	  
the	   process	   of	   influence	   into	   the	   study	   of	   firstly	   the	   herald,	   and	   then	   the	   recipient	   of	   the	  
message.	  To	  divide	   the	  project	   into	   the	  herald	  and	   the	   recipient	   is	   complicated,	  because	  of	  
the	  inevitable	  correlation	  between	  the	  two.	  The	  process	  of	  influence	  is	  of	  bidirectional	  matter,	  
which	   means	   that	   not	   only	   does	   the	   herald	   to	   some	   extent	   affect	   the	   recipient,	   but	   the	  
recipient	  does	  also	  have	  some	  influence	  over	  the	  message	  sent	  by	  the	  herald	  (Werder,	  2009). 
 
In	  this	  project	  the	  herald	  of	  the	  message	  will	  be	  understood	  as	  the	  media,	  particularly	  those	  
channels	   of	   mass	   communication,	   that	   keeps	   the	   public	   informed	   about	   current	   events.	  
Throughout	  this	  chapter,	  our	  point	  of	  focus	  will	  be	  on	  the	  herald	  of	  the	  message. 
 
The	   scholar	   Stuart	   Hall	   described	   the	   function	   of	   the	   herald	   as	   that	   of	   encoding	   a	   certain	  
message	  sent	  to	  the	  recipient.	  The	  process	  of	  encoding,	  consist	  in	  constructing	  a	  message	  in	  a	  
certain	  way	  (Lindgren,	  2012).	  Encoding	  can	  best	  be	  understood	  in	  relation	  to	  decoding,	  which	  
is	  the	  process	  of	   interpreting	  the	  given	  message,	   in	  a	  certain	  way.	  This	   interpretation	  of	  the	  
message	  depends	  on	  the	  beliefs,	   ideology,	  experiences	  and	  ideas	  of	  the	  individual,	  receiving	  
the	  message.	  According	  to	  Stuart	  Hall,	  when	  a	  journalist	  presents	  a	  certain	  event	  to	  the	  public,	  
the	  message	  given	  has	  an	  ‘effect’,	  which	  depends	  on	  the	  way	  it	  is	  encoded,	  and	  on	  the	  way	  it	  
is	   decoded.	   Misunderstanding	   of	   a	   certain	   message,	   is	   formed	   because	   of	   the	   lack	   of	  
equivalence	   between	   the	   process	   of	   encoding	   and	   decoding	   (Hall,	   1980).	   This	   means	   that	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even	  though	  a	  message	  is	  formed	  based	  on	  certain	  premises,	  and	  with	  a	  certain	  idea	  in	  mind,	  
it	  might	  not	  be	  understood	  as	  the	  journalist	  intended,	  due	  to	  the	  fact,	  that	  individuals	  decode	  
the	  message	  differently,	  depending	  on	  their	  prior	  thought	  on	  the	  given	  subject. 
 
To	   explain	   the	   role	   of	   the	   herald,	   multiple	   theories	   comes	   into	   play.	   We	   have	   found	   it	  
sufficient	   using	   the	  Agenda	   Setting	   Theory,	   and	  parts	   of	   framing	   theory	  which	   includes	   the	  
priming	  theory,	  because	  in	  parts	  they	  are	  quite	  similar,	  and	  thereby	  complements	  each	  other	  
in	  explaining	  the	  role	  of	  the	  herald.	  Due	  to	  the	  fact	  that	  these	  two	  lastly	  mentioned	  theories	  
were	  developed	  later	  than	  agenda	  setting,	  many	  scholars	  have	  chosen	  to	  describe	  them	  as	  a	  
necessary	  expansion	  of	  the	  Agenda	  Setting	  Theory	  	  (Semetko,	  2004).	  By	  thoroughly	  explaining	  
these	  three	  theories,	  an	  image	  of	  the	  importance	  of	  the	  media	  will	  be	  developed,	  which	  will	  
help	  explain	  the	  role	  of	  the	  media	  on	  the	  issue	  of	  the	  stereotyping	  of	  Muslims	  post	  9/11.	  But	  
when	  working	   with	   theories	   where	   all	   focuses	   on	   the	   same	   parts	   of	   a	   larger	   process,	   one	  
should	  first	  clarify	  where	  they	  correlate	  and	  where	  they	  differ. 
 
Maxwell	  McCombs	  and	  Donald	  Shaw	  originally	  formulated	  the	  Agenda	  Setting	  Theory	  in	  1972,	  
that	  “explains	   the	  relationships	  between	  the	  emphasis	   that	   the	  mass	  media	  place	  on	   issues	  
and	   the	   importance	   that	   media	   audiences	   attribute	   to	   those	   issues”	   (Weiss,	   2009,	   p.	   31).	  
Meaning	  that,	  agenda	  setting	  selects	  certain	  issues	  and	  make	  them	  more	  salient	  in	  the	  eyes	  of	  
the	  public.	  The	  theory	  essentially	  explores	  the	  correlation	  between	  the	  coverage	  of	  an	  issue	  in	  
the	  media,	  and	  the	  perceived	  relevance	  it	  has	  amongst	  the	  audience	  (Weiss,	  2009).	  The	  idea	  
of	  Agenda	  setting	  was	  originally	  proposed	  in	  Shaw	  and	  McCombs	  journal:	  “The	  agenda-­‐setting	  
function	   of	  mass	  media”.	   Their	   intention	  with	   the	   theory	  was	   to	   use	   it	   to	   analyze	   political	  
issues,	   and	   the	   relation	   there	   was	   between	   the	   knowledge	   the	   public	   had	   about	   political	  
problems,	   and	   the	   emphasis	   that	   issue	   was	   given	   by	   the	  mass	  media.	   Through	   a	   study	   of	  
empirical	  data	  they	  collected	  about	  the	  voting	  in	  Chapel	  Hill	  1968,	  they	  tried	  to	  determine,	  if	  
there	   was	   a	   connection	   between	   what	   the	   voters	   claimed	   to	   be	   the	   key	   issues	   of	   the	  
campaign,	  and	  what	  had	  been	  given	  most	  importance	  by	  the	  media.	  After	  conducting	  a	  series	  
of	  interviews	  with	  voters	  of	  that	  year,	  and	  comparing	  their	  answers	  to	  what	  had	  been	  on	  the	  
news	   about	   the	   campaign,	   McCombs	   and	   Shaw	   could	   conclude	   that	   mass	   media	   had	   the	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ability	  to	  influence	  the	  public	  to	  some	  extent.	  A	  plausible	  reason	  they	  gave	  for	  this	  matter	  was	  
that	  most	  individuals	  got	  their	  political	  information	  from	  the	  mass	  media,	  and	  if	  the	  individual	  
did	  not	  show	  further	  interest	  for	  politics	  it	  would	  be	  content	  with	  the	  coverage,	  whilst	  those	  
more	  politically	  engaged	  would	  try	  to	  seek	  further	  information	  on	  their	  own.	  One	  cannot	  say	  
for	  certain,	  that	  media	  changes	  the	  behavior	  of	  all	  individuals,	  but	  it	  does	  have	  an	  impact	  on	  
them. 
 
Even	  though	  Shaw	  and	  McCombs	  where	  the	  first	  scholars	  ever	  to	  speak	  of	  mass	  media	  as	  an	  
Agenda	  Setting	  function,	  the	  idea	  of	  the	  media	  influenced	  the	  public	  perception	  was	  already	  
existing	  then.	  These	  two	  scholars	  encapsulated	  their	  early	  version	  of	  Agenda	  Setting	  Theory	  in	  
the	  quotation	  concerning	  the	  observation	  Bernard	  Cohen	  made	  in	  1963:	  “[the	  press]	  may	  not	  
be	  successful	  much	  of	  the	  time	  in	  telling	  people	  what	  to	  think,	  but	  it	  is	  stunningly	  successful	  in	  
telling	  its	  readers	  what	  to	  think	  about.”	  (Cohen,	  1963,	  p.	  13).	  The	  idea	  behind	  McCombs	  and	  
Shaw’s	  theory	  is	  thereby	  that	  media	  do	  not	  knowingly	  tell	  what	  attitude	  or	  opinion	  the	  public	  
should	  have	  towards	  a	  given	   issue,	  but	   it	  does	  tell	   the	  recipient	   -­‐	   the	  public	   -­‐	  what	  to	  think	  
about	  or	  which	  issues	  to	  focus	  on,	  reflecting	  in	  this	  way	  the	  media’s	  agenda	  upon	  the	  ‘mental	  
agenda’	  held	  by	  the	  public.	  By	  giving	  a	  certain	  issue	  more	  salience,	  the	  media	  might	  not	  force	  
a	  personal	  frame	  upon	  an	  individual,	  but	  it	  will	  cause	  the	  individual	  to	  create	  opinions	  of	   its	  
own	  on	  the	  topic	  (Weiss,	  2009).	  This	  understanding	  mainly	  belongs	  to	  the	  original	  version	  of	  
Agenda	  Setting	  Theory.	  A	  theory	  that	  has	  been	  developed	  throughout	  time	  (Weiss,	  2009). 
 
Since	   then,	   this	   study	   of	   Agenda	   Setting	   research	   has	   inspired	   an	   enormous	   amount	   of	  
subsequent	  studies	  “into	  the	  ways	  that	  media	  and	  other	  institutions	  prime	  and	  frame	  issues	  
and	   events	   for	   their	   audiences	   and	   therefore	   influence	   and	   shape	   public	   opinion,	   either	  
intentionally	   or	   unintentionally”	   (Weiss,	   2009,	   p.	   31).	   The	   Agenda	   Setting	   Theory	   has	   as	   a	  
result	   had	   a	   great	   influence	   not	   only	   on	   the	   research	   of	   political	   communication	   and	   the	  
research	  of	  communication	  in	  general	  “but	  also	  on	  the	  development	  of	  various	  organizational	  
communication,	   persuasion,	   and	   diffusion-­‐of-­‐innovations	   theories”(Weiss,	   2009,	   p.	   31)	   and	  
examples	  of	  these	  is	  the	  before	  mentioned	  framing-­‐	  and	  priming	  theory. 
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According	   to	   the	   scholar	  David	  Weiss	  Agenda	  Setting	  Theory	  has	   thereby	   led	   to	   three	  main	  
question;	   who	   sets	   the	   media’s	   agenda?	   How	   many	   agendas?	   Do	   the	   media	   tell	   us	   ‘the	  
recipient’	  what	  to	  think?	  (Weiss,	  2009) 
And	  even	  though	  the	  theory	  states	  that	  the	  media	  in	  fact	  does	  not	  tell	  people	  what	  to	  think,	  
many	  scholars	  have	  raised	  the	  question	  that	  maybe	  the	  media	  could	  promote	  a	  certain	  way	  of	  
thought?	  In	  order	  to	  answer	  the	  last	  question	  new	  theories	  emerged	  as	  an	  addition	  to	  agenda	  
setting.	  This	  is	  where	  the	  theory	  of	  framing	  and	  priming	  comes	  into	  play. 
Who	  sets	  the	  media’s	  agenda? 
A	  question,	  as	  mentioned	  earlier,	  which	  has	  been	  raised	  by	  many	  researchers	  and	  to	  some	  an	  
obvious	  question,	  but	  if	  the	  media	  or	  more	  concrete	  the	  news	  media	  sets	  the	  agenda	  for	  the	  
public,	   then	  who	   sets	   the	  agenda	   for	   the	  media?	   So	   far	   researchers	  has	   come	  up	  with	   two	  
reputable	  answers	  to	  this	  question.	  Some	  argues,	  that	  the	  reason	  is	  the	  influence	  of	  the	  public	  
and	   its	   agenda,	  which	   sets	   the	  media’s	   agenda,	  because	   the	  media	   is	  driven	  by	   the	  market	  
and	   through	   market	   analysis,	   audience	   studies	   or	   if	   their	   ratings	   fits	   their	   broadcasting	  
accordingly.	  Others	  have	  argued	  the	  media’s	  agenda	   is	   influenced	  by	  “politicians	  and	  public	  
relations	  practitioners	  contribute	  to	  the	  setting	  of	  the	  media	  agenda”.	  The	  point	  is,	  the	  news	  
organisation	   or	   the	   herald	   do	   not	   set	   the	   agenda	   themselves	   but	   is	   influenced	   by	   external	  
factors	  as	  well	  (Weiss,	  2009,	  p.	  32).	  	   
This	   is	   something	   we	   are	   aware	   of,	   but	   it	   is	   not	   relevant	   in	   order	   to	   answer	   our	   research	  
question.	   The	   reason	   is	   because	   we	   are	   looking	   at	   how	   the	  media	   influence	   the	   audience	  
instead	  of	  how	  the	  media	  is	  influenced	  by	  the	  audience.	   
How	  many	  agendas? 
As	  just	  mentioned,	  the	  media	  has	  an	  agenda	  and	  so	  does	  the	  public.	  Everret	  Rogers	  and	  James	  
Dearing	   believed	   that	   Agenda	   Setting	   Theory	   should	   acknowledge	   not	   only	   two,	   but	   three	  
agenda’s,	   and	   the	   coexistence	   and	   interrelations	   between	   these	   three.	   Rogers	   and	   Everret	  
argued	  that	  the	  policy	  agenda	  was	  of	   just	  as	  much	   importance	  as	  the	  other	  two.	  The	  policy	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agenda	  refers	  to	  “(...)	   the	  hierarchy	  of	   issues	  that	  governments	  and	  other	  policy	  makers	  act	  
on”.	  Sometimes	   i	  does	  happen	  that	  all	   these	  three	  agendas	  are	  affected	  by	   issues	  that	   is	  of	  
such	  importance	  that	  all	  focus	  is	  on	  it,	  an	  example	  could	  be	  earthquakes	  or	  terrorist	  actions	  
such	  as	  9/11	  (Weiss,	  2009,	  p.32). 
The	  policy	  agenda	  is	  of	  importance	  if	  one	  should	  look	  on	  the	  overall	  Agenda	  Setting	  Theory.	  
However,	  in	  this	  project	  we	  are	  primarily	  focusing	  on	  the	  relationship	  between	  the	  media	  and	  
the	   public,	   and	  what	   affect	   this	   relationship	   has	   on	   stereotyping	   post	   9/11,	  why	   the	   policy	  
agenda	  is	  not	  further	  explained. 
Do	  the	  media	  tell	  us,	  the	  recipient,	  what	  to	  think? 
As	   mentioned	   earlier,	   Shaw	   and	   McCombs	   encapsulated	   their	   theory	   in	   the	   quotation	   by	  
Bernard	  Cohen	  stating	  that	  the	  media	  does	  not	  tell	  one	  what	  to	  think	  but	  what	  to	  think	  about.	  
But	  hundreds	  of	  studies	  since	  the	  1980’ies	  concludes	  differently.	  Many	  scholars	  think	  that	  the	  
media	  in	  fact	  do	  both	  influence	  what	  to	  think	  about	  (and	  somewhat	  decides	  what	  issues	  that	  
is	  of	  importance)	  and	  what	  to	  think	  (what	  attitude	  and	  judgment	  one	  should	  have	  towards	  a	  
given	  issue).	  Since	  Agenda	  Setting	  Theory	  does	  not	  look	  into	  the	  media’s	  influence	  on	  what	  to	  
think	   many	   scholars	   argues	   for	   an	   appropriate	   addition	   to	   the	   Agenda	   Setting	   Theory	   is	  
framing-­‐	  and	  priming	  theory,	  which	  can	  be	  used	  to	  look	  into	  this.	  Further	  explanation	  follows	  
in	  the	  section	  about	  framing	  theory. 
2.5.2	  Framing	  Theory 
	  	   
In	  order	   to	   further	  explain	   the	   role	  of	   the	  herald	  within	   the	   topic	  of	  media	  effects	  we	  have	  
chosen	   to	   look	   into	   framing	   theory.	  Along	  with	  Agenda	  setting,	   framing	   theory	  help	  explain	  
the	   process	   of	   encoding	   conducted	   by	   the	   media.	   These	   two	   theories	   converge	   on	   many	  
aspects,	  and	  it	  has	  been	  argued	  by	  scholars	  such	  as	  McCombs,	  Shaw	  and	  Weaver	  that	  framing	  
theory	  can	  be	  seen	  as	  an	  extension	  of	  agenda	  setting.	  But	  framing	  also	  goes	  further	  beyond	  
the	   Agenda	   Setting	   research,	   and	   study	   what	   people	   are	   talking	   or	   thinking	   about,	   by	  
examining	   how	   they	   talk	   and	   think	   about	   the	   issues	   in	   the	   news.	   In	   that	   sense	   the	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combination	  of	  the	  two	  gives	  a	  broader	  perspective	  of	  the	  function	  of	  the	  herald,	  as	  Jasperson,	  
Shah,	  Watts,	  Faber	  and	  Fan	  defines	   it	  “(...)	   [a]	  better	  explanation	  for	  the	  shifts	   in	  aggregate	  
opinion	  than	  either	  theory	  on	  its	  own”	  (Semetko,	  2004,	  p.	  362-­‐63).	  Framing	  is	  in	  many	  cases	  
referred	  to	  as	  the	  second	  level	  of	  agenda	  setting,	  whereas	  the	  first	  level	  refers	  to	  the	  classical	  
perception	  of	  media	  increasing	  an	  issues	  salience,	  the	  second	  level	  tries	  to	  illustrate	  how	  the	  
specific	  way	  a	  message	  is	  framed	  and	  presented,	  can	  to	  some	  extent	  promote	  a	  certain	  way	  of	  
thoughts	  (Ahmed,	  2007). 
	   
The	  idea	  of	  framing	  is	  rooted	  back	  to	  sociologist	  Erving	  Goffman.	  His	  work	  tried	  to	  show	  how	  
interpretive	   designs	   constituted	   a	   key	   feature	   in	   the	   cultural	   belief	   system	   formed	   by	   a	  
community.	   This	   definition	   has	   point	   of	   departure	   in	   the	   field	   of	   phenomenology,	  meaning	  
that,	   an	   individual’s	   perception	   of	   the	   world	   is	   based	   on	   their	   previous	   knowledge,	  
experiences	  and	  beliefs	  (Volkmer,	  2009). 
	   
The	  original	  proposal	   about	   framing	   theory	  was	  mostly	  used	   to	   look	  upon	   the	  processes	  of	  
socialization,	  and	  the	  creation	  of	  personal	  framework	  within	  the	  daily	  life	  of	  an	  individual.	  The	  
theory	  was	  taken	  a	  step	  further	  with	  the	  rise	  of	  the	  mass	  media,	  and	  was	  considered	  a	  useful	  
tool	  when	  measuring	  the	  influence	  the	  media	  had	  on	  the	  audience	  (Volkmer,	  2009). 
	   
Mass	  media	  started	  gaining	  a	  crucial	  role	  when	  it	  came	  to	  shaping	  world	  perception,	  meaning	  
that	   they	   helped	   the	   distribution	   and	   acceptance	   of	   frames	   that	   would	   affect	   a	   person’s	  
opinion	  (Lewis	  &	  Reese,	  2009).	  Due	  to	  this	  fact	  many	  other	  sociologists	  started	  working	  and	  
building	  upon	  the	  idea	  of	  framing.	  One	  of	  the	  main	  scholars	  in	  the	  field	  is	  Robert	  Entman,	  who	  
defined	  the	  theory	  of	  framing	  in	  the	  following	  way:	  “To	  frame	  is	  to	  select	  some	  aspects	  of	  a	  
perceived	   reality	   and	  make	   them	  more	   salient	   in	   a	   communicating	   text,	   in	   such	  way	   as	   to	  
promote	   a	   particular	   problem,	   definition,	   causal	   interpretation,	   moral	   evaluation,	   and/or	  
treatment	  recommended	  for	  the	  item	  described”	  (Entman,	  1993,	  p.	  52).	  Entman’s	  definitions	  
makes	  it	  clear	  that	  when	  a	  journalist	  chooses	  to	  explain	  an	  issue	  in	  a	  certain	  way	  he	  is	  making	  
an	  impression	  on	  the	  viewers,	  that	  then	  will	  go	  out	  and	  perceive	  the	  world	  in	  a	  different	  way.	  
Many	  times	  this	  framing	  of	  the	  news	  is	  not	  done	  consciously,	  but	  in	  an	  unconscious	  way	  since	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the	  journalist	  explaining	  the	  news	  is	  also	  a	  person	  who	  is	  guided	  by	  personal	  frames	  in	  which	  
he/she	  organizes	  their	  worldview.	  It	  is	  to	  be	  said	  that	  not	  always	  does	  the	  presence	  of	  frames	  
in	  a	  text	  change	  a	  viewer’s	  world	  perception,	  but	   it	  does	  usually	  have	  some	  effect	  on	  them.	  
Although	   the	   message	   sent	   may	   be	   encoded	   with	   certain	   intentions	   it	   is	   important	   to	  
remember	   that	   the	   interpretation	   made	   by	   the	   individuals	   consuming	   the	   media	   varies	  
depending	  on	  how	  they	  choose	  to	  decode	  the	  message	  sent. 
	   
Scholars	  such	  as	   Just,	  Kern	  and	  Norris	  have	  also	  tried	  to	  define	  the	  essence	  of	   framing,	  and	  
have	  arrived	  to	  the	  conclusion	  that	  the	  idea	  can	  be	  seen	  as	  “selection	  to	  prioritize	  some	  facts,	  
images,	   or	   developments	   over	   others,	   thereby	   unconsciously	   promoting	   one	   particular	  
interpretation	  of	  events”	  (Just,	  Kern	  &	  Norris,	  2003,	  p.	  11).	  Meaning	  that	  selecting	  some	  strips	  
of	   reality	   and	   assembling	   them	   in	   a	   certain	   way,	   a	   specific	   kind	   of	   thought	   is	   promoted	  
amongst	   the	  public.	  Many	  have	  argued	  that	  even	  when	  the	   journalists	  presenting	   the	  news	  
tries	  to	  be	  objective	  in	  his/her	  coverage	  of	  a	  specific	  issue,	  the	  report	  done	  about	  the	  event	  
will	   to	   some	   extent	   always	   show	  which	   parts	   of	   the	   issue	   the	   public	   should	   focus	   on,	   and	  
which	  parts	  to	  ignore	  (Volkmer,	  2009).	  Therefore	  many	  argue	  that	  framing	  is	  an	  essential	  part	  
of	   the	   field	   of	   mass	   communication.	   The	   sole	   job	   of	   gatekeepers,	   who	   are	   charged	   with	  
choosing	  which	  events	  are	  worthy	  of	  public	  attention,	  and	  which	  are	  not,	   is	  a	   type	   framing	  
already.	   This	   idea	   of	   framing	   being	   a	   necessary	   tool	   within	  mass	   communication	   has	   been	  
supported	  by	  Gitlin	  who	  claimed	  that	  “frames	  enable	  process	   large	  amounts	  of	   information	  
quickly	  and	  routinely:	  to	  recognize	  it	  as	  information,	  to	  assign	  it	  to	  cognitive	  categories,	  and	  to	  
package	   it	   for	   efficient	   relay	   to	   their	   audience”	   (Gitlin,	   1980,	   p.	   7).	   This	   necessity	   and	  
existence	   of	   frames	  within	   news	   coverage	  was	   the	   reason	   the	   idea	   of	   framing	  was	  moved	  
from	   the	   field	   of	   phenomenology	   to	   be	   applied	   to	   the	   study	   of	  media	   effects.	   As	   one	   can	  
clearly	  see	  when	  referring	  to	  the	   idea	  of	   framing	  theory,	  one	  cannot	  neglect	  the	  concept	  of	  
frames,	   which	   has	   been	   described	   earlier	   on	   in	   this	   project.	   Entman	   explains	   that	   framing	  
theory	  is	  based	  on	  the	  analysis	  of	  frames,	  and	  recognizes	  that	  this	  analysis	  can	  “illuminate	  the	  
precise	   way	   in	   which	   influence	   over	   a	   human	   consciousness	   is	   exerted	   by	   the	   transfer	   (or	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communication)	  of	  information	  from	  one	  location	  –	  such	  as	  speech,	  utterance,	  news	  report	  or	  
novel-­‐	  to	  that	  consciousness”	  (Entman,	  1993,	  p.	  51). 
	   
This	   necessary	   relation	   between	   frames	   and	   framing	   theory	   is	   what	   caused	   Chong	   and	  
Druckman	   to	   propose	   the	   idea	   of	   frames	   within	   communication,	   and	   frames	   of	   thoughts.	  
These	  two	  scholars	  interpret	  the	  theory	  of	  framing	  as	  “the	  process	  by	  which	  people	  develop	  a	  
particular	   conceptualization	  of	   an	   issue	  or	   reorient	   their	   thinking	  about	  an	   issue”	   (Chong	  &	  
Druckman,	   2007,	   p.	   104).	   In	   order	   to	   analyze	   the	   way	   in	   which	   individuals	   develop	   this	  
particular	  conceptualization,	  they	  proposed	  that	  it	  was	  necessary	  to	  study	  the	  frames	  existent	  
within	   communication.	   There	   is	   no	   uniform	  way	   of	   analysing	   these	   frames,	   but	   Chong	   and	  
Druckman	  (2007)	  have	  determined	  that	  most	  studies	  tend	  to	  take	  four	  steps.	  Firstly	  one	  must	  
identify	   a	   certain	   issue	  or	   event,	  which	   is	   presented	   in	   a	   specific	  way.	   The	  way	   the	   issue	   is	  
presented	  will	  be	  taken	  as	  a	  point	  of	  departure,	  and	  identified	  as	  the	  frame	  in	  communication,	  
this	  is	  important	  since	  “a	  frame	  in	  communication	  can	  be	  defined	  only	  in	  relation	  to	  a	  specific	  
issue,	  event	  or	  political	  actor”	  (Chong	  &	  Druckman,	  2007,	  p.	  106).	  After	  choosing	  which	  event	  
that	  will	  be	   looked	  into,	  the	  researcher	  has	  to	  recognize	  a	  certain	  attitude	  held	  towards	  the	  
topic	  at	  hands.	  The	  necessity	  of	  this	  lies	  in	  the	  fact	  that	  when	  analysing	  effects	  of	  the	  media	  
on	  an	  individual's	  opinion,	  one	  must	  first	  know	  the	  opinion	  with	  which	  the	  facts	  are	  presented.	  
This	  specific	  attitude	  can	  of	  course	  be	  supported	  by	  more	  than	  one	  way	  of	  framing	  (Chong	  &	  
Druckman,	   2007).	   After	   having	   chosen	   a	   specific	   issue,	   and	   isolated	   the	   attitude	   held,	   one	  
must	  approach	  the	  issue	  at	  hands	  inductively	  and	  establish	  a	  set	  of	  initial	  frames.	  This	  initial	  
set	  of	   frames	  should	  be	  based	  on	   the	  extensive	  gathering	  of	  knowledge	  about	   the	   issue.	   In	  
order	   to	  do	  so	  Gamson	  and	  Modigliani	   (1989)	  proposes	   to	  examine	   frames	  created	  by	  elite	  
sources	  on	  both	  sides	  of	  the	  issue.	  This	  gives	  an	  extensive	  background	  knowledge	  about	  the	  
issue,	  allowing	  one	  to	  create	  a	  coding	  scheme.	  This	  is	  useful	  in	  identifying	  the	  extent	  to	  which	  
the	  public	  is	  affected	  by	  the	  attitude	  held	  in	  the	  presentation	  of	  the	  subject,	  since	  it	  gives	  the	  
researcher	  the	  opportunity	  to	  understand	  the	  personal	  frames	  already	  held	  by	  an	  individual.	  
The	  last	  step	  in	  framing	  research	  consists	  in	  selection	  of	  sources	  to	  produce	  content	  analysis.	  
This	  signifies	  that	  one	  chooses	  specific	  articles,	  newspapers,	  television	  programs,	  etc.	  Which	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will	   suffer	   a	  more	   in	   depth	   analysis	   where	   the	   presence	   or	   absence	   of	   the	   predetermined	  
frames	  will	   be	   established.	   The	   specific	   content	   chosen	   to	  be	   looked	  upon	  depends	  on	   the	  
intentions	   of	   the	   researcher,	   some	   intend	   to	   “capture	   general	   trends	   in	   coverage	   or	   to	  
compare	  specific	  types	  of	  coverage	  across	  media”	  (Chong	  &	  Druckman,	  2007,	  p.	  107).	  	  	  	  	  	  	   
 
The	   approach	   of	   framing	   research	   is	   very	   technical,	   and	   highly	   based	   on	   content	   analysis,	  
that’s	  why	  it	  will	  be	  used	  as	  an	  extension	  of	  agenda	  setting.	  The	  importance	  of	  this	  technical	  
approach	   is	   that	   it	   helps	   determine	   the	   presence	   of	   media	   frames,	   which	   then	   “help	  
individuals	   create	   personal	   frames	   as	   they	   provide	   pertinent	   bits	   of	   information,	   or	   news”	  
(Ryan,	  2004,	  p.	  365).	  As	  mentioned	  earlier	  the	  presence	  of	  frames	  in	  a	  text	  does	  not	  always	  
signify	  that	  opinions	  will	  be	  changed,	  but	  constant	  exposure	  to	  frames	  that	  support	  a	  certain	  
attitude	   enhances	   the	   consideration	   toward	   adopting	   such	   attitudes	   (Chong	   &	   Druckman,	  
2007).	  This	  phenomenon	  will	  be	  further	  explained	  with	  the	  Cultivation	  Theory.	   
 
The	   importance	  of	   framing	   theory	   lies	   in	   framing	  effects,	  which	   is	  what	   it	   seeks	   to	  analyze.	  
Framing	  has	  been	  known	  to	  work	  within	  three	  levels	  of	  effects,	  firstly	  it	  can	  create	  new	  ideas	  
and	  thoughts	  about	  an	  issue,	  secondly	  it	  can	  make	  predetermined	  beliefs	  more	  accessible	  to	  
the	  public,	  and	   lastly	   it	  has	  been	  seen	  to	  sometimes	  make	  “beliefs	  applicable	  or	  “strong”	   in	  
peoples	  evaluation”	  (Chong	  &	  Druckman,	  2007,	  p.	  111).	  When	  one	  labels	  a	  belief	  as	  strong	  it	  
is	  not	  to	  be	  confused	  with	  a	  logical	  or	  morally	  right	  belief,	  many	  time	  people	  hold	  onto	  strong	  
beliefs	  that	  are	  build	  around	  exaggerations	  or	   lies.	  The	  way	  by	  which	  framing	  promotes	  and	  
alters	  the	  beliefs	  of	  the	  audience	  is	  through	  priming	  (Entman,	  2007).	  The	  idea	  of	  priming	  will	  
throughout	  this	  project	  be	  used	  as	  an	  extension	  of	  framing,	  and	  thereby	  also	  agenda	  setting,	  
and	  help	  these	  two	  main	  theories	  explain	  the	  role	  of	  the	  herald.	  The	  idea	  of	  priming	  refers	  to	  
“(...)	   the	   effect	   of	   some	   preceding	   stimulus	   or	   event	   of	   how	  we	   react,	   broadly	   defined,	   to	  
some	  subsequent	  stimulus”	  (Klinger,	  Roskos-­‐Ewoldsen	  &	  Roskos-­‐Ewoldsen,	  2007,	  p.	  53).	  This	  
means	  that	  a	  message	  is	  brought	  to	  our	  active	  cognition	  when	  it	  is	  given	  a	  certain	  amount	  of	  
prominence	  within	  the	  news.	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Priming	  originated	  within	   the	   field	  of	  psychology	  and	  was	  defined	  as	   “(...)	   a	  procedure	   that	  
increases	   the	   accessibility	   of	   some	   category	   or	   construct	   in	   memory”	   (Driscoll,	   Mackie	   &	  
Sherman	  1990,	  p.	  405).	  This	  idea	  was	  later	  applied	  within	  the	  field	  of	  media	  effects	  in	  relation	  
to	  framing	  theory.	  The	  essence	  of	  priming	  when	  applied	  to	  media	  is	  to	  look	  upon	  the	  process	  
through	  which	  media	  content	  can	  have	  an	  effect	  on	  people's	  behavior.	  When	  a	  news	  station	  
presents	  an	  event,	   the	   constant	   repetition	  of	   that	   certain	  event	  makes	   the	   issue	  presented	  
more	  salient	  in	  the	  mind	  of	  the	  viewers.	  This	  means	  that	  “the	  topic	  is	  brought	  to	  the	  forefront	  
of	  our	  active	   cognition”	   (Weiss,	  2009,	  p.	  32),	  making	   the	   information	  given	  about	   the	   topic	  
more	   accessible	   to	   the	   individual.	   Although	   priming	   is	   concerned	  with	   the	   effect	   upon	   the	  
audience,	   it	   takes	   point	   of	   departure	   in	   the	   process	   through	   which	   this	   effect	   occurs.	   The	  
effect	   itself,	   produced	   by	   the	   constant	   flow	   of	   information	   about	   a	   certain	   topic,	   will	   be	  
further	  analyzed	  in	  our	  explanation	  of	  cultivation	  theory	  -­‐which	  occupies	  itself	  how	  audiences	  
react	   to	   exposure	   to	  media-­‐,	   and	  more	   specifically	   in	   the	   section	   of	   the	   cultivation	   theory	  
talking	  about	  television	  answers. 
 
In	  conclusion	  there	  will	  be	  made	  use	  of	  three	  theories	  to	  explain	  the	  role	  of	  the	  herald	  and	  
the	   process	   of	   encoding.	   Firstly	   the	   Agenda	   Setting	   Theory	   to	   look	   upon	   which	   issues	   are	  
made	  more	   salient	   in	   the	   news,	   secondly	   the	   framing	   theory	   to	   look	   upon	   how	   issues	   are	  
presented,	  and	  in	  which	  way	  you	  can	  use	  content	  analysis	  to	  establish	  the	  presence	  of	  frames	  
in	  communication,	  and	  lastly	  the	  idea	  of	  priming,	  which	  focuses	  on	  the	  process	  of	  accessibility	  
toward	  topic,	  induced	  by	  constant	  mentioning	  of	  said	  topic	  in	  the	  news,	  and	  the	  presence	  of	  
frames.	  By	  combining	  these	  three	  aspects	  of	  media	  effect	  studies,	  we	  create	  a	  broad	  picture	  
of	  the	  function	  of	  the	  herald.	  Though	  the	  theories	  converge	  on	  many	  aspects,	  they	  each	  focus	  
on	   different	   aspects	   of	   the	   process	   of	   encoding.	   But	   as	   mentioned	   earlier	   the	   process	   of	  
encoding	  cannot	  be	  understood	  by	  itself,	  one	  also	  has	  to	  look	  upon	  the	  process	  of	  decoding.	  
The	  process	  of	  decoding	   tries	   to	  analyze	   the	  way	   in	  which	  messages	  sent	  by	   the	  herald	  are	  
interpreted,	  and	  in	  order	  to	  do	  so	  one	  must	  explain	  audience	  theories.	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2.5.3	  Audiences	  Theory 
 
Understanding	  how	  media,	  in	  this	  particular	  case,	  the	  media	  concerned	  with	  news,	  can	  have	  
an	  effect	  on	   its	   recipient	  can	  be	  a	  complex	   task	  with	  multiple	  options	   for	  approaches.	  With	  
Stuart	  Hall’s	  encoding/decoding	  model	  in	  mind,	  the	  decoding	  part	  of	  his	  theory	  focuses	  on	  the	  
aspect	  of	  audiences	  in	  the	  process	  of	  establishing	  a	  meaning	  within	  the	  given	  media	  message.	  	  
It	  is	  argued	  from	  modern	  standpoints	  in	  media	  research	  that:	  “Any	  theory	  about	  the	  media	  is	  
incomplete	  if	  it	  does	  not	  take	  audiences	  into	  account”	  (Kitzinger,	  2004,	  p.	  167). 
 
It	  is	  argued	  that	  the	  term	  ‘audience’,	  with	  the	  escalation	  of	  mass	  media,	  is	  no	  longer	  sufficient	  
in	   categorizing	   a	   continuously	   ambiguous	   concept	   (McQuail,	   1997).	   He	   states	   that	   the	  
definition	  of	   audiences	  has	  developed	   into	   a	   “polysemic”	   term	   that	   covers	   a	  wide	   range	  of	  
categories	  in	  audiences.	  The	  normative	  definition	  of	  the	  term	  relates	  to	  simply	  describing	  the	  
“receivers	   in	   the	   simple	   sequential	   model	   of	   mass	   communication	   process	   [of]	   source,	  
channel,	  message,	  receiver,	  effect”	  (Mcquail,	  1997,	  p.	  1). 
 
This	   is	   the	   umbrella	   term	   version	   of	   the	   word	   audience	   but	   in	   McQuail’s	   words:	   “Beyond	  
common	   sense	   usage,	   there	   is	  much	   room	   for	   differences	   of	  meaning,	  misunderstandings,	  
and	  theoretical	  conflicts”	  (Mcquail,	  1997,	  p.	  1). 
 
The	  audience	  is	  defined	  by	  its	  social	  context,	  and	  can	  have	  different	  conceptual	  frameworks,	  
depending	  on	  the	  “what,	  when	  and	  where”	  of	  the	  particular	  situation	  in	  which	  the	  audience	  is	  
being	   researched	   (Mcquail,	   1997).	   Furthermore,	   there	  was	   an	   early	   dispute	   of	   defining	   the	  
audience,	  of	  whether	  it	  could	  be	  seen	  as	  a	  group	  with	  common	  values	  and	  outlooks,	  or	  a	  large	  
anonymous	  mass	   that	  were	   detached	   from	   each	   other,	   but	  mid-­‐century	   ideas	   by	   different	  
scholars	  in	  media	  led	  to	  the	  conclusion	  often	  termed	  the	  “rediscovery	  of	  the	  group”(McQuail,	  
1997).	  That	   traits	   that	  were	  applied	  to	   the	  mass	  and	  those	  associated	  with	  the	  group	  could	  
overlap,	   and	   audiences	   were	   seen	   as	   “consisting	   of	   many	   overlapping	   networks	   of	   social	  
relations	  based	  on	   locality	  and	  common	   interests	  and	   the	  “mass”	  media	  were	   incorporated	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into	  these	  networks	  in	  different	  ways,	  the	  communal	  and	  social	  group	  character	  of	  audiences	  
was	  restored	  to	  conceptual	  prominence”	  (McQuail,	  1997,	  p.8).	   
 
This	  can	  be	  exemplified	  by	  the	  original	  categorization	  of	  a	  nation	  as	  being	  viewed	  as	  a	  “mass”	  
audience,	   but	   that	   the	   nation	   as	   an	   audience	   is	   still	   operating	   under	   some	   of	   the	   same	  
conditions	  that	  normally	  are	  affiliated	  with	  the	  “group”	  definition.	  That	  a	  mass	  audience	  are	  
not	  necessarily	  an	  assembly	  of	  detached	  individuals,	  but	  can	  share	  values	  and	  outlooks	  based	  
on	   common	   ideologies,	   shared	   symbolic	   interpretations	   and	   understandings	   of	   the	   world.	  
Nightingale	  (2004)	  supports	  the	  argument	  that	  the	  audience	  needs	  to	  be	  determined	  from	  the	  
principles	  of	  which	  group	  of	  people	  are	  the	  subject	  of	  research,	  and	  in	  what	  specific	  context	  of	  
events	  they	  are	  put. 
 
Another	   distinction	   that	   is	   needed,	   is	   whether	   audiences	   are	   placed	   in	   relation	   to	   their	  
participation	   in	   structuring	   the	  political,	   social	   and	   cultural	  world	   in	   their	   environment	  or	   if	  
the	  focus	  on	  the	  audiences	  as	  market	  consumers	  and	  commodities.	  The	  latter	  occupies	  itself	  
with	  advertising,	  businesses	  and	  sees	  recipients	  as	  commercial	  units	  that	  are	  analyzed	  mostly	  
in	   regard	   to	   organizing	   audiences	   in	   relation	   to	   their	   economic	   values	   and	   uses	   (Kitzinger,	  
2004).	  This	  dichotomy	  is	  important	  to	  demonstrate,	  as	  the	  impetus	  for	  research	  is	  defined	  by	  
this	   distinction,	   and	   the	   research	   in	   each	   category	   aims	   to	   define	   audiences	   in	   relation	   to	  
different	  areas. 
	   
This	   project	   defines	   the	   audience	   as	   the	   American	   population	   from	   the	   mentioned	  
perspectives	   on	   overlapping	   traits	   from	   the	   ’mass’	   and	   ‘group’	   definitions,	   and	   puts	   the	  
audience	  	  into	  context	  with	  the	  events	  of	  the	  9/11	  attacks	  and	  its	  aftermath,	  and	  looks	  at	  the	  
audience	   from	   a	   cultural,	   social	   and	   ideological	   perspective	   as	   a	   nationwide	   interpretive	  
community.	  And	  so,	  it	  is	  not	  to	  be	  confused	  with	  the	  definition,	  of	  media	  audiences	  as	  market	  
consumers. 
 
The	  evolutionary	  aspect	  of	  audience	  theories	  can	  contribute	  to	  a	  broader	  understanding	  on	  
how	  the	  media	  effect	  model	   is	  understood	  today.	  With	  the	  escalation	  of	  mass	  media	   in	  the	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beginning	  of	  the	  20th	  century,	  early	  media	  research	  was	  focused	  in	  a	  positivistic	  manner	  on	  
the	  ‘hypodermic	  needle’	  theory	  (Ruddock,	  2001).	  This	  theory	  establishes	  the	  effects	  of	  media	  
as	  being	  absolute,	   that	   the	  media	   is	   the	  only	  actor	  with	  power	  and	  the	  messages	  produced	  
will	  have	  an	  inevitable	  effect,	  regardless	  of	  the	  audience.	  The	  propaganda	  during	  the	  Second	  
World	  War	  for	  example,	  was	  seen	  as	  affecting	  the	  population	  through	  rhetoric	  charged	  with	  
concepts	   such	   as	   patriotism,	   good	   and	   evil	   etc.	   with	   the	   audience	   not	   being	   able	   to	   avoid	  
being	  manipulated	  by	  it	  (Ruddock,	  2001). 
 
It	  was	  argued	  that	   the	  dependence	  on	   the	  media	   for	  guidance	   in	   identity	  construction	  with	  
each	   individual,	   led	   to	   the	   demonized	   image	   of	   the	   media	   as	   monopolizing	   opinion.	   This	  
would	  lead	  to	  a	  homogenization	  of	  society	  by	  the	  media,	  with	  the	  recipients	  only	  as	  victims	  of	  
manipulation	  (McQuail,	  1997). 
 
This	   behaviorist	   idea,	   that	   the	   audience	  was	   defenseless	   against	  media	   persuasion	  was	   the	  
point	  of	  departure	  in	  media	  effects	  studies,	  and	  the	  effect	  was	  seen	  as	  being	  measurable	  as	  
observed	   by	   the	   Payne	   fund	   study,	   in	   which	   research	   were	   conducted	   in	   the	   area	   of	   how	  
violent	  behavior	  could	  be	  directly	   influenced	  by	  media.	  The	  study	  were	  concerned	  with	   the	  
effect	  of	  motion	  pictures	  portrayal	  of	  violence	  on	  the	  viewers,	  and	  concluded	  that	  there	  was	  
indeed	  a	  direct	   link	  between	  movie	  attendance	  and	  violent	  behavior	  (McDonald,	  2004).	  The	  
research	  however	  were	  denoted	  as	  it	  was	  showed	  that	  different	  people	  would	  be	  influenced	  
in	  different	  ways,	  and	  since	  the	  researchers	  had	  not	  taken	  this	  aspect	  into	  consideration,	  the	  
only	  conclusion	  they	  were	  able	  to	  reach	  was	  that	  the	  media	  had	  an	  effect	  (McDonald,	  2004).	   
 
This	  was	  some	  of	  the	  first	  signs	  that	  the	  direct	  effects	  model	  was	  insufficient.	  The	  experiment	  
had	  shown	  that	  there	  is	  an	  effect	  but	   it	  raised	  the	  question	  of	  what	  effect	   it	  would	  have	  on	  
whom,	  and	  the	  hypodermic	  approach	  was	  not	  able	  to	  answer	  this	  as	  it	  saw	  the	  media	  as	  being	  
the	  only	  dominant	  factor.	  This	  developed	   into	  the	  next	  evolutionary	  stage	  of	  media	  studies.	  
During	   the	  next	  decades,	   research	  done	  by	   sociologists	   such	  as	  Paul	   Lazarsfeld,	   and	   Joseph	  
Klapper	   resulted	   in	   the	   notion	   that	  media	   should	   be	   seen	   as	   Klapper	   put	   it:	   “as	   influences	  
working	   amid	   other	   influences,	   in	   a	   total	   situation”	   (Lindgren,	   2012,	   p.	   147).	   Lazarsfeld	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proposed	   a	   ‘limited	   effects	  model’	  which	   based	   on	   findings	   on	   voting	   tendencies	  were	   not	  
affected	  by	  the	  media	   in	  any	  particular	  way.	   Instead,	  public	  opinion,	   in	  this	  case	  were	  more	  
affiliated	  with	   inter-­‐social	   relationships	   and	   so	   called	   ‘opinion	   leaders’	   that	  would	   form	   the	  
opinion	  of	  other	  people.	   It	  was	   the	  proposition	  of	   the	   idea	   that	   the	  media	   itself	  was	  being	  
mediated	  by	  “a	  variety	  of	  social	  relationships	  that	  served	  to	  guide,	  filter	  and	  interpret	  media	  
experience”	   (McQuail,	   1997,	   p.8).	   This	   was	   known	   as	   the	   ‘two	   step	   flow	   model’,	   that	  
explained	   that	   the	  media	   would	   propose	   a	   message	   to	   the	   public,	   but	   certain	   people,	   for	  
example	  people	  of	  high	  social	  status	  would	  function	  as	  ‘gatekeepers’	  between	  the	  media,	  and	  
the	  circulation	  that	  would	  occur	  would	  influence	  the	  meaning	  that	  was	  directed	  at	  the	  rest	  of	  
the	  audience.	  In	  this,	  an	  example	  of	  how	  several	  factors	  comes	  into	  play	  when	  studying	  media	  
effects	   was	   given.	   Further	   empowerment	   of	   the	   audience	   were	   made	   with	   the	   ‘uses	   and	  
gratification’	   theory,	   that	   stated	   that	   the	   recipients	   of	   media	   messages	   would	   ultimately	  
shape	   the	  meaning	  of	   the	  content	   to	   their	  personal	  needs.	  Users	  of	  media	  had	  a	  variety	  of	  
values,	  ideals	  and	  needs,	  and	  would	  bend	  the	  messages	  to	  fulfill	  these	  needs,	  or	  alternatively,	  
dismiss	  the	  message	  altogether	  (Ruddock,	  2001).	  This	  meant	  that	  the	  final	  meaning	  would	  be	  
shaped	  ultimately	  by	  the	  audience	  based	  on	  their	  selection	  of	  media,	  a	  result	  of	  their	  uses	  for	  
it,	  and	  so	  shifted	  the	  image	  of	  power	  distribution	  further. 
 
As	  can	  be	  seen,	  there	  are	  several	  approaches	  to	  comprehending	  the	  influence	  of	  the	  audience,	  
and	  these	  theories	  led	  to	  the	  idea	  that	  the	  power	  division	  between	  herald	  and	  recipient	  is	  not	  
completely	   unitary	   and	   favoring	   the	   herald,	   which	   was	   further	   developed	   into	   modern	  
theories	  in	  media	  studies	  of	  the	  audience	  as	  an	  active	  participant	  in	  shaping	  the	  meaning	  of	  
the	  media	  message.	  	   
 
The	   principles	   of	   this	   codependent	   relationship	   have	   been	   formulated	   by	   Stuart	   Hall’s	  
Encoding	   and	   Decoding	   model.	   In	   this	   he	   proposes	   a	   process	   that	   consists	   of	   different	  
moments	  that	  together	  make	  up	  the	  final	  interpretation	  of	  the	  meaning.	  These	  moments	  are	  
explained	  as	  “production,	  circulation/distribution/consumption	  and	  reproduction”	  (Hall,	  1980,	  
p.128).	   In	   this,	   he	   argues	   that	   only	   following	   the	   simplified	   version	   of	   a	  
sender/message/receiver	   model,	   neglects	   the	   way	   the	   meaning	   of	   the	   message	   is	   shaped	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during	   this	   process.	   According	   to	   Hall,	   the	   media	   will	   encode	   a	   preferred	   meaning	   into	   a	  
message,	   but	   the	   recipient	   will	   decode	   this	   meaning	   according	   to	   their	   subjective	  
understanding	   of	   the	   world	   around	   them.	   This	   understanding	   is	   based	   in	   pre-­‐established	  
conceptual	   maps	   that	   are	   based	   in	   a	   broad	   variety	   of	   social	   understandings.	   Culture,	  
individual	   perceptions	   of	   reality,	   ideologies	   and	   symbolic	   interpretations	   all	   feed	   into	  what	  
Hall	  terms	  “maps	  of	  meaning”	  (Hall,	  1980,	  p.134).	  Every	  society	  has	  its	  own	  interpretation	  of	  a	  
given	   symbol	   (for	   example	   the	   representation	   of	   a	   Muslim	   man),	   and	   these	   common	  
interpretations	  shape	  the	  conceptual	  maps,	  which	  structures	  a	  society.	  These	  interpretations	  
can	   differ,	   and	   Hall	   argues	   that	   it	   is	   necessary	   to	   make	   a	   distinction	   between	   a	   symbol’s	  
denotation	  and	  connotation.	  The	  denotation	  of	  a	  symbol	  is	  the	  literal	  meaning	  of	  something,	  
while	   the	   connotation	   refers	   to	   the	   subjective	   associations	   that	   are	   drawn	   from	   a	   specific	  
representation.	   With	   this	   follows	   that	   meanings	   are	   polysemic,	   that	   meanings	   of	   a	  
representation	  will	  be	  interpreted	  differently	  according	  to	  how	  the	  given	  audience	  classifies	  it	  
based	   on	   their	   own	   construction	   of	   the	   concept	   (Hall,	   1980).	   This	   also	   implies	   that	   since	  
connotations	  are	  a	  shifty	  concept	  that	  can	  be	  changed	  and	  transformed,	  so	  can	  the	  symbolic	  
meanings	  and	  the	  specific	  values	  attributed	  to	  a	  certain	  subject	  also	  evolve. 
 
This	  leads	  to	  the	  conclusion	  that	  the	  encoded	  meaning	  in	  a	  media	  message	  is	  not	  definitive,	  
but	   it	   is	   necessary	   to	   take	   the	   audiences	   own	   perceptions	   of	   the	   framed	   subject	   into	  
consideration	  as	  both	  determine	  the	  ‘molding’	  of	  the	  meaning. 
 
This	  could	  give	  the	   impression,	  along	  with	  the	   ideas	  presented	  by	  the	  uses	  and	  gratification	  
theory,	  that	  the	  audience	  is	  in	  complete	  power	  over	  the	  interpretation	  of	  a	  message,	  but	  Hall	  
continues	  to	  argue	  that	  in	  every	  message	  is	  embedded	  a	  “preferred	  meaning”	  (Hall,	  1980).	  As	  
mentioned	  before,	  the	  media	   is	  also	  a	  social	  actor,	  and	  any	  event	  that	   it	  depicts	  will	   from	  a	  
constructionist	   point	   of	   view	   only	   be	   a	   “story”.	   This	   story	  will	   be	   shaped	   based	   on	   certain	  
ideologies	   and	   the	   conceptual	  maps	   of	   the	  media	   itself.	   Each	   part	   then,	   imposes	   a	   certain	  
meaning	  of	  the	  message	  based	  on	  these	  codes,	  and	  alignment	  of	  these	  culturally	  structured	  
codes	   are	   essential	   of	   how	  well	   this	   “preferred	  meaning”	  will	   get	   across.	   If	   the	   conceptual	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maps	  of	  each	  social	  actor	  are	  similar,	  the	  infused	  meaning	  will	  have	  a	  more	  significant	  impact	  
on	  public	  opinion	  (Hall,	  1980). 
 
This	  leads	  to	  Hall’s	  three	  different	  positions	  of	  the	  recipient.	  Firstly	  an	  individual	  can	  assume	  a	  
dominant-­‐hegemonic	  position.	  If	  the	  codes	  for	  the	  herald	  and	  recipient	  align,	  i.e.	  the	  viewer	  of	  
a	  television	  news	  report	   for	  example,	  bases	  his	  or	  hers	  understanding	  of	  the	  social	  world	   in	  
accordance	   with	   the	   values	   that	   are	   being	   emphasized	   in	   the	   broadcast,	   the	   recipient	   will	  
decode	  the	  meaning	  accordingly	  to	  the	  way	  it	  has	  been	  encoded	  and	  the	  preferred	  meaning	  
will	   be	   institutionalized	   within	   that	   individual’s	   social	   world,	   or	   in	   Hall’s	   own	   words	   the	  
recipient	   is	   ”operating	   inside	   the	  dominant	   code”(Hall,	   1980,	  p.	   9).	   This	   can	  be	   seen	  as	   the	  
recipient	  accepting	  the	  media’s	  denotation	  of	  a	  symbol	  as	  a	  valid,	  hegemonic	  representation	  
of	   that	   concept	   in	   general.	   The	   dominant	   interpretation	   of	   a	  meaning	  will	   occur	  when	   the	  
mentioned	  codes	  align	  and	  seem	  reasonable	  to	  the	  recipient. 
 
The	  second	  position	  he	  refers	  to	  as	  the	  negotiated	  position.	  By	  decoding	  within	  a	  negotiating	  
position,	   the	   recipients	   acknowledges	   the	   denotation	   of	   a	   symbol	   but	   are	   aware	   of	   the	  
connotations,	   that	   the	   denotation	   is	   not	   definitive	   and	   different	   conclusions	   can	   be	   drawn	  
from	  the	  denotation.	   
 
The	  third	  and	  final	  position	   is	  the	  oppositional,	  that	  both	  the	  denotation	  and	  connotation	   is	  
understood	   by	   the	   recipient,	   but	   the	   denotation	   itself	   lies	   so	   far	   from	   the	   recipient’s	  
understanding	   of	   the	   world,	   that	   the	   original	   meaning	   and	   context	   of	   the	   meaning	   is	  
transformed	  and	  placed	  in	  a	  different	  context	  (Hall,	  1980).	  For	  example,	  it	  can	  be	  argued	  that	  
one	   word	   can	   have	   a	   common	   denotation	   within	   one	   society,	   whereas	   amongst	   other	  
societies,	  the	  definition	  of	  the	  word	  would	  be	  interpreted	  differently. 
	   
This	  model	  of	  decoding	  emphasizes	  the	  audience’s,	  or	  recipient’s	  role	  in	  shaping	  the	  meaning	  
of	  a	  message	   that	  has	  been	  encoded.	   It	   stresses	   the	   importance	  of	   looking	  of	   the	  culturally	  
shaped	  conceptual	  maps	  of	  the	  recipient	  when	  analyzing	  the	  relationship	  between	  media	  and	  
audience.	   This	   theory	   was	   the	   fundament	   for	   modern	   audience	   theories,	   which	   McQuail	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(1997)	  refers	  to	  as	  operating	  within	  the	  field	  of	  the	  ‘Cultural	  tradition’.	  This	  tradition	  denotes	  
the	  behavioral	  tradition	  and	  stimuli-­‐response	  model	  presented	  by	  earlier	  schools	  of	  thought	  
with	  media	   studies.	   It	   focuses	   on	   cultural	   studies,	   and	   the	  need	   to	   take	   the	   ideologies	   and	  
social	  structures	  of	  the	  recipient	  into	  consideration	  and	  so	  states	  that	  the	  audience	  is	  without	  
a	  doubt	  active	  and	  participating	  when	  a	  transformation	  of	  social	  reality	  occurs	  in	  relation	  to	  a	  
mediated	  message.	   The	   symbols	   that	   become	   imbedded	  with	   values	   and	   ideologies	   by	   the	  
herald,	   is	   in	   turn	   ‘unpacked’	   by	   the	   audience	   on	   a	   basis	   of	   its	   own	   values,	   ideologies	   and	  
priorities	   (Abrudan,	  2012).	  There	  can	   then	  be	  a	   significant	  difference	  between	   the	  meaning	  
‘packed’	   and	   the	  meaning	   ‘unpacked’,	   or	   they	   can	   align	   and	   ‘fit’	   together.	   These	   different	  
approaches	  to	  a	  text	  or	  message	  show	  not	  only	  the	  role	  of	  the	  audience	  but	  also	  the	  different	  
ways	  media	  can,	  or	  cannot	  affect	  its	  recipient. 
 
This	   shows	   that	   to	   some	   extent	   defining	   the	   ideology,	   social	   constructs	   and	   symbolic	  
hegemonic	   denotations	   of	   a	   society	   is	   crucial	   when	   trying	   to	   analyze	   the	   effects	   of	   the	  
encoded	  message. 
 
These	  are	  the	  basic	  principles	  of	  modern	  audience	  theory	   from	  the	  perspective	  of	  a	  culture	  
related	   tradition.	   This	   ‘reception	   theory’	   are	   often	   used	   in	   the	   contemporary	   research	   of	  
audiences,	  and	  borrows	  methods	  of	  culture	  study	  and	  semiotics	  when	  analyzing	  the	  audience	  
while	   typically,	   but	   not	   exclusively,	   making	   use	   of	   ethnographic	   and	   qualitative	   studies	  
(Schrøder,	  2009).	   It	  can	  be	  seen	  as	   the	   implementation	  of	  humanistic	   ideas	  of	   ideology	  and	  
culture,	  instead	  of	  only	  focusing	  on	  quantitative	  and	  measurable	  research	  as	  the	  earlier	  media	  
effects	   models	   proposed.	   It	   applies	   a	   fusing	   of	   these	   two	   methodological	   approaches	   to	  
achieve	  a	  better	  perspective.	  Semiotics	  and	  culture	  are	  determined	  to	  be	  important	  factors	  in	  
the	   study	   of	   audiences,	   as	   it	   is	   argued	   that	   different	   societies	   have	   different	   ideological	  
standpoints	   and	   social	   understandings	   that	   are	   utilized	   when	   decoding	   symbols	   and	   signs	  
represented	   by	   the	   media,	   and	   so,	   the	   audience	   are	   actively	   defining	   the	   meaning	   of	   a	  
message	  as	  explained	  by	  Hall,	  and	  the	  notion	  of	  a	  direct	  effect	  of	  media	   is	  abandoned.	  The	  
early	   conception	   of	   the	   theory	   were	   focused	   on	   the	   independent	   parts	   of	   the	   society,	  
normally	   viewed	   in	   social	   class	   division	   terms,	   but	   the	   present	   definition	   of	   the	   theory	   has	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moved	  “towards	  a	  more	  holistic	  conceptualization	  of	  audiences	  within	  the	   larger	  context	  of	  
the	  communication	  process”	  (Shcrøder,	  2009,	  p.67).	  An	  audience	  are	  so	  being	  determined	  in	  
a	  broader	  sense,	  and	  the	  point	  of	  departure	  lies	  with	  the	  cultural	  and	  ideological	  aspects.	   
 
2.5.4	  Cultivation	  Theory 
 
As	   shown	   throughout	   the	   project,	   there	   are	   various	   sorts	   of	   communication	   research.	  
Cultivation	   Theory,	   some	   researchers	   call	   it	   Cultivation	  Analysis	   or	   simply	   Cultivation,	   deals	  
with	  the	  relationship	  between	  each	  individuals	  own	  values	  and	  their	  beliefs	  about	  the	  world	  
contra	  the	  consumption	  of	  television	  and	  to	  what	  extent	  one	  is	  viewing	  television	  (Shanahan,	  
2009). 
 
The	   idea	  of	  Cultivation	   theory	  started	   in	   the	  1960’s,	  and	   the	   founder	  was	  Professor	  George	  
Gerbner	  and	  was	  originally	  made	  to	  show	  the	  relationship	  between	  violence	  in	  the	  media	  and	  
the	  perception	  of	   violence	   in	   the	   real	  world.	   The	   theory	  developed	   in	   the	  1970’s	   and	  were	  
quickly	  followed	  and	  used	  by	  other	  researchers	  for	  many	  subjects	  besides	  just	  violence	  in	  the	  
media,	  and	  it	  almost	  became	  a	  necessity	  when	  making	  communication	  research.	  Contrary	  to	  
other	   theories	   in	   communication,	  as	  mentioned	  earlier	   in	   the	  problem	  area,	   the	  Cultivation	  
Theory	  deals	  with	  ‘effects’	  and	  cultivation	  on	  a	  long	  term	  basis	  and	  is	  not	  concerned	  with	  any	  
specific	  programs	  or	  news	  stories	  (Morgan	  &	  Shanahan,	  2010). 
	   
Gerbner	  himself	  described	  Cultivation	  as	  follows:	  “We	  have	  used	  the	  concept	  of	  “cultivation”	  
to	  describe	  the	  independent	  contributions	  television	  viewing	  makes	  to	  viewer	  conceptions	  of	  
social	  reality”	  (Gerbner,	  1998,	  p.	  180).	  First	  of	  all	  this	  means	  that	  every	  individual	  has	  a	  social	  
reality	  with	  or	  without	   the	  viewing	  of	   television.	   Secondly	  he	   claims	   that	   television	  viewing	  
will	  in	  some	  way	  affect	  this	  social	  reality,	  not	  inclining	  however,	  whether	  this	  is	  a	  positive	  of	  a	  
negative	  effect. 
	   
The	  whole	  idea	  of	  Cultivation	  theory	  does	  not	  varies	  much	  from	  researcher	  to	  researcher,	  but	  
it	   is	   defined	   in	   slightly	   different	   ways.	   Cohen	   and	  Weimann	   described	   it	   as:	   “According	   to	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cultivation	   theory,	   massive	   exposure	   to	   television’s	   reconstructed	   realities	   can	   result	   in	  
perceptions	   of	   reality	   very	   different	   from	   what	   they	   might	   be	   if	   viewers	   watched	   less	  
television”	   (Cohen	   &	   Weimann,	   2000,	   p.	   99).	   They	   are	   concerned	   with	   the	   theory	   that	  
watching	  television	  can	  contribute	  to	  one’s	  social	  reality	  as	  well,	  but	  they	  are	  also	  taking	  the	  
amount	   of	   television	   viewing	   into	   account.	   They	   say	   that	   watching	   a	   lot	   of	   television	   will	  
possibly	  result	  in	  a	  different	  social	  reality,	  contrary	  to	  people	  who	  watch	  less	  or	  no	  television. 
 
Shanahan,	   another	   researcher	   in	   communication,	   had	   an	   almost	   similar	   description	   of	  
Cultivation:	  “(…)	  cultivation	  hypothesizes	  that	  heavy	  viewers	  of	  television	  will	  be	  more	  likely	  
to	  hold	  beliefs	  and	  conceptions	  about	   the	  world	   that	  are	   congruent	  with	  what	   they	   see	  on	  
television”	   (Shanahan,	  2009,	  p.	  253).	  The	  difference	  here	  however,	   is	   that	  he	  does	  not	  only	  
deal	   with	   the	   idea	   that	   people	   who	   watch	   a	   lot	   of	   television	   will	   have	   their	   social	   reality	  
affected,	   but	   that	   the	   reality	   shown	   on	   television	   and	   their	   own	   social	   reality	  will	   become	  
similar	  or	   at	   least	   get	   closer	   to	  each	  other.	  He	   states	   this	  with	   the	   following	  example:	   “For	  
example,	  television	  programs	  are	  often	  seen	  to	  be	  highly	  violent;	  cultivation	  hypothesizes	  that	  
heavy	  viewers	  of	  television	  will	  be	  more	  likely	  to	  see	  the	  world	  as	  a	  violent	  place”	  (Shanahan,	  
2009,	  p.	  253).	  This	  example	  can	  roughly	  be	  transferred	  to	   the	  stereotyping	  of	  Muslims	  post	  
9/11.	   If	   television	  programs	  are	   showing	   the	  Muslim	  minority	   in	  a	   somewhat	  negative	  way,	  
heavy	   viewers	   of	   these	  programs	  will	   be	  more	   likely	   to	   look	   at	  Muslims	   in	   a	   negative	  way.	  
Before	  any	  conclusions	  can	  be	  drawn	  on	  this	  however,	  more	  aspects	  of	  cultivation	  have	  to	  be	  
covered. 
	   
An	  important	  thing	  to	  know	  about	  Cultivation	  Theory	  is,	  as	  Gerbner	  put	  it,	  that	  “our	  use	  of	  the	  
term	   “cultivation”	   for	   television’s	   contribution	   to	   conceptions	   of	   social	   reality	   is	   not	   just	  
another	   word	   for	   “effects””	   (Gerbner,	   1998,	   p.	   180).	   Cultivation	   is	   not	   just	   the	   herald	  
influencing	  the	  recipient	  and	  neither	  is	  it	  the	  other	  way	  around.	  As	  mentioned	  earlier	  by	  the	  
ideas	  of	  encoding	  and	  decoding,	   the	   influence	  of	   the	  media	   is	  more	  multifaceted	  than	  that,	  
meaning	   there	   is	   a	   communication	   between	   the	  media	   and	   the	   public.	   The	   distribution	   of	  
media,	   e.g.	   the	   news,	   is	   taking	  many	   things	   that	   reflect	   the	   recipient	   into	   account,	   such	   as	  
their	   ideologies	  and	  personal	  values.	  But	  the	  same	  goes	  the	  other	  way	  around	  as	  the	  public	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develop	  their	  identities	  through	  their	  continuous	  consumption	  of	  television.	  The	  relationship	  
and	  the	  influences	  between	  the	  herald	  and	  the	  recipient	  is	  therefore	  not	  a	  one-­‐way	  thing,	  but	  
more	  a	  process	  that	  affects	  both	  (Gerbner,	  1998). 
	   
Almost	  regardless	  of	  what	  research	  one	  looks	  at,	  the	  term	  ‘mainstreaming’	  is	  an	  unavoidable	  
aspect	   of	   Cultivation.	   	   Cohen	   and	   Weimann	   said	   that	   mainstreaming	   “(…)	   refers	   to	   the	  
homogenization	   of	   people’s	   divergent	   perceptions	   of	   social	   reality	   into	   a	   convergent	   view.	  
Mainstreaming	  apparently	  happens	  through	  a	  process	  of	  construction,	  whereby	  viewers	  learn	  
facts	  about	  the	  real	  world	  from	  observing	  the	  world	  of	  television”	  (Cohen	  &	  Weimann,	  2000,	  
p.	  101).	  Shanahan	  agreed	   to	   this,	  defining	  mainstreaming	  as	   follows:	   “Mainstreaming	   is	   the	  
phenomenon	   in	   which	   groups	   that	   would	   otherwise	   differ	   on	   opinions	   and	   beliefs	   about	  
issues	  become	  more	  similar	  to	  one	  another	  when	  they	  view	  television	  heavily.	  The	  idea	  is	  that	  
television’s	   message	   system	   draws	   its	   heavy	   viewers	   closer	   to	   a	   mainstream	   position”	  
(Shanahan,	  2009,	  p.	  254).	  This	  means	   that	  even	  though	  two	  persons	  might	  have	  a	  different	  
view	  on	   something,	   those	   views	  may	   become	  more	   and	  more	   similar,	   if	   they	   are	   so	   called	  
‘heavy	  viewers’	  of	  television.	  This	  can	  basically	  be	  views	  about	  anything	  such	  as	  one’s	  social	  
reality,	  or	  ideas	  and	  beliefs	  about	  gender,	  sex,	  ethnicity,	  age	  etc.	  Mainstreaming	  however,	  is	  
not,	  as	  well	  as	  cultivation	  in	  general,	  about	  individuals	  but	  rather	  about	  groups	  of	  people,	  i.e.	  
groups	   including	  everyone	  who	   is	   considered	  heavy	   viewers,	  who	  differs	   on	   various	  points,	  
values	  and	  beliefs,	  often	  political	  but	  not	  necessarily,	  moving	  closer	  and	  closer	  towards	  each	  
other	  over	  time.	  It	  also	  deals	  with	  the	  idea	  that	  people	  learn,	  or	  think	  they	  learn,	  something	  
about	  the	  real	  world	   from	  watching	  television	  and	   looking	  at	   the	  television	  world	   (Cohen	  &	  
Weimann,	  2000;	  Shanahan,	  2009). 
	   
Ruddock	  made	  the	  following	  definition	  and	  example	  of	  mainstreaming:	  “Regardless	  of	  gender,	  
class,	  race,	  or	  location,	  heavy	  viewers	  tended	  to	  have	  less	  trust	  in	  others	  and	  be	  less	  tolerant	  
of	  difference,	   less	  supportive	  of	  civil	  rights,	  and	  more	  accepting	  of	  authoritarian	  governance	  
that	  would	  protect	  them	  from	  a	  “mean	  world””	  (Ruddock,	  2011,	  p.	  340).	  The	  important	  part	  
here	  is	  that	  if	  one	  view	  a	  lot	  of	  television,	  the	  usual	  aspects	  of	  social	  reality	  that	  differentiates	  
people	  and	  put	  people	  into	  categories	  (i.e.	  gender,	  class,	  race	  and	  location)	  seems	  to	  vanish,	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and	   the	   public	   will	   start	   to	   agree	   more.	   Shanahan	   supported	   this	   with	   a	   more	   concrete	  
example:	  “(…)	  for	  instance,	  while	  liberals	  and	  conservatives	  would	  be	  expected	  to	  disagree	  on	  
an	  issue	  such	  as	  whether	  abortion	  should	  be	  available	  (and	  they	  do),	  the	  difference	  is	  much	  
smaller	  between	  liberals	  and	  conservatives	  who	  are	  heavy	  viewers”	  (Shanahan,	  2009,	  p.	  255).	  
This	  shows	  two	  groups	  of	  people	  who	  clearly	  has	  opposite	  beliefs,	  but	  the	  mainstreaming	  part	  
of	   cultivation	   claims	   that	   their	   opinions	   can	   become	   more	   similar	   when	   television	  
consumption	   increases.	   When	   this	   mainstreaming	   happens,	   the	   idea	   of	   resonance	   arises.	  
Resonance	  is	  when	  the	  world	  created	  by	  the	  media	  and	  the	  real	  world	  starts	  to	  look	  like	  alike.	  
And	  then	  the	  “real	  world	  experiences	  interact	  with	  mediated	  experiences	  to	  create	  an	  image	  
of	   the	   world”	   (Cohen	   and	   Weimann,	   2000,	   p.	   101),	   meaning	   that	   none	   of	   the	   worlds	   is	  
completely	  as	  they	  were	  before,	  but	  that	  they	  have	  interfered	  with	  and	  affected	  each	  other	  
(Cohen	  and	  Weimann,	  2000;	  Ruddock,	  2011;	  Shanahan,	  2009). 
	   
Along	  with	  any	  theory	  comes	  criticism	  and	  the	  Cultivation	  Theory	  is	  no	  exception.	  As	  Morgan	  
and	   Shanahan	   put	   it:	   “One	   common	   criticism	   of	   cultivation	   is	   that	   Gerbner	   and	   colleagues	  
“lumped	  together”	  all	  viewing	  into	  one	  undifferentiated,	  homogenized	  mass,	  as	  if	  there	  were	  
no	  appreciable	  differences	  between	  Laverne	  and	  Shirley	  and	  Starsky	  and	  Hutch”	  (Morgan	  &	  
Shanahan,	  2010,	  p.	  340).	  This	  is	  a	  critique	  that	  claims	  that	  you	  cannot	  put	  everybody	  into	  the	  
same	   category	   of	   people	   that	   might	   have	   different	   values	   and	   beliefs,	   and	   also	   that	   you	  
cannot	  put	  various	  sorts	  of	  programs	  into	  the	  same	  category.	  This	  idea	  about	  a	  homogenized	  
mass	   leads	   the	   thoughts	   back	   to	   the	   possible	   result	   of	   the	   mainstreaming	   of	   the	   public.	  
However,	  the	  early	  research	  was	  not	  using	  the	   idea	  of	  mainstreaming	  yet,	  which	   is	  why	  the	  
critique	  seems	  relevant.	  An	  answer	  to	  this	  though	  was	  that	  early	  research	  didn’t	   look	  at	  the	  
recipient	   as	   differentiated	   groups	   of	   people.	   As	  Morgan	   and	   Shanahan	   said	   in	   their	   earlier	  
work	   from	  1999	   they	   looked	  at	   “the	  bucket,	  not	   the	  drops”	   (Morgan	  &	  Shanahan,	  2010,	  p.	  
340),	  meaning	   that	   it	   was	   the	  way	   the	  message	   comes	   out	   from	   the	   herald	   and	  what	   this	  
message	  does	  or	  can	  do	  that	  was	  being	  researched;	  they	   looked	  at	  the	  big	  picture.	   In	  other	  
words:	  “(…)	  they	  tended	  to	  be	  more	  focused	  on	  television	  from	  the	  macrosocial	  perspective”	  
(Shanahan,	   2009,	   p.	   256),	  meaning	   that	   the	   idea	  of	   cultivation	  was	  originally	   a	  macro	   level	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study,	  rather	  than	  a	  micro	  level	  study.	  However,	  they	  never	  said	  that	  you	  cannot	  look	  at	  the	  
smaller	   pictures	   and	   divide	   the	   programs	   and	   the	   people	   into	   categories,	   but	   the	   question	  
they	  raised	  was	  whether	  this	  was	  cultivation	  research	  of	  not,	  since	  it	  was	  different	  from	  the	  
original	   idea	   of	   cultivation	   that	   Gerbner	   had	   (Gerbner,	   1998;	   Morgan	   &	   Shanahan,	   2010).	  
Morgan	   and	   Shanahan	   explained	   exactly	   this	   by	   arguing	   that	   “people	   (especially	   heavy	  
viewers)	  do	  not	  watch	  isolated	  genres	  only,	  and	  that	  any	  “impact”	  of	  individual	  program	  types	  
should	  be	  considered	  in	  the	  context	  of	  the	  overall	  viewing	  experience”	  (Morgan	  &	  Shanahan,	  
2010,	   p.	   341).	   Gerbner	   himself	   supported	   this	   by	   saying	   it	   is	   “(…)	   the	   aggregate	  messages	  
embedded	   in	   television	   as	   a	   system	   rather	   than	   in	   specific	   programs,	   types,	   or	   genres”	  
(Gerbner,	  1998,	  p.	  181). 
	   
But	  it	  some	  ways	  the	  research	  did	  change	  from	  the	  original	  point	  of	  view,	  when	  Gerbner	  and	  
others	  were	   looking	   at	  media	   violence	   contra	   the	   perception	   of	   violence	   in	   the	   real	  world.	  
Researchers	   started	   looking	   into	   cultivation	   in	   relation	   to	   “(…)	   political	   orientations	   and	  
behavior	   (…)	   minorities	   (…)	   religion	   (…)	   and	   numerous	   other	   issues	   (Morgan	   &	   Shanahan,	  
2010,	   p.	   340).	   This	   change	   in	   cultivation	   is	   exactly	  why	   this	   theory	   is	   relevant	   in	   almost	   all	  
kinds	  of	  communication	  research,	  and	  it	  is	  also	  why	  it	  is	  relevant	  to	  this	  exact	  project,	  as	  it	  can	  
be	  used	  in	  relation	  to	  minorities,	  in	  this	  case	  Muslim	  in	  the	  US	  (Morgan	  &	  Shanahan,	  2010). 
	   
Critics	  of	  the	  Cultivation	  Theory,	  and	  people	  who	  simply	  doubt	  its	  relevancy,	  are	  often	  asking	  
what	   came	   first;	   peoples	   own	   identity	   and	   beliefs	   that	   then	   created	   the	  way	   the	  media	   is	  
distributing	  their	  messages,	  or	  the	  media	  who	  independently	  and	  without	  the	  influence	  of	  the	  
public	  changed	  the	  beliefs	  of	  the	  public	  and	  their	  social	  reality.	  According	  to	  Gerbner	  however,	  
this	  is	  completely	  irrelevant:	  “People	  are	  born	  into	  a	  symbolic	  environment	  with	  television	  as	  
its	   mainstream.	   Children	   begin	   viewing	   several	   years	   before	   they	   begin	   reading	   and	   well	  
before	  they	  can	  even	  talk.	  Television	  viewing	  both	  shapes	  and	  is	  a	  stable	  part	  of	  lifestyles	  and	  
outlooks.	   It	   links	   the	   individual	   to	   a	   larger	   if	   synthetic	   world,	   a	   world	   of	   television’s	   own	  
making”	  (Gerbner,	  1998,	  p.	  180). 
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This	  idea	  about	  people	  being	  born	  into	  a	  world	  of	  television	  is	  an	  essential	  part	  of	  cultivation,	  
as	  researchers’	  claim	  that	  a	  lot	  of	  the	  knowledge	  that	  we	  know	  about	  the	  world	  comes	  from	  
the	   consumption	   of	   television	   beginning	   in	   the	   earliest	   years	   of	   our	   life.	   Gerbner	   said	   that	  
“the	   repetitive	   “lessons”	   we	   learn	   from	   television,	   beginning	   with	   infancy,	   are	   likely	   to	  
become	  the	  basis	   for	  a	  broader	  worldview,	  making	  television	  a	  significant	  source	  of	  general	  
values,	   ideologies,	   and	   perspectives	   as	   well	   as	   specific	   assumptions,	   beliefs,	   and	   images”	  
(Gerbner,	   1998,	   p.	   185).	   This	  means	   that	   television	   to	   some	   extend	   helps	   shaping	   peoples	  
identities	  and	  beliefs	   throughout	   their	  entire	   lives.	  He	  also	  claims	  that	  everything	  we	  know,	  
true	  or	  not,	  derives	  from	  everything	  we	  have	  ever	  engrossed,	  and	  this	  is	  both	  knowledge	  and	  
facts	  from	  the	  real	  world	  and	  the	  television	  world.	  So	  for	  example	  some	  of	  the	  facts	  that	  we	  
think	  we	  know	  about	  Muslims	  in	  the	  US	  might	  simply	  be	  as	  mix	  of	  true	  and	  not	  true	  facts	  that	  
we	  have	   received	   throughout	  our	   lives,	   and	   then	  we	  pull	   that	   knowledge	  out	  when	  we	  are	  
confronted	  with	  an	  issue	  (Gerbner,	  1998).	   
	   
This	  idea	  of	  people,	  mostly	  heavy	  viewers,	  using	  knowledge	  that	  is	  not	  necessarily	  true	  when	  
they	   are	   confronted	   with	   certain	   issues	   is	   by	   some	   researchers	   referred	   to	   as	   ‘television	  
answers’.	  Michael	  Morgan	  described	  it	  as:	  “heavy	  viewers	  were	  more	  likely	  than	  light	  viewers	  
to	  give	  “television	  answers”	  to	  questions	  about	  law	  enforcement,	  crime,	  danger	  and	  mistrust”	  
(Morgan,	   2009,	   p.	   74).	   Shanahan	   explained	   this	   phenomenon	   at	   bit	  more	   saying	   that	   “(…)	  
most	   people	   do	   not	   give	   thoughtful	   answers	   to	   questions;	   rather,	   they	   rely	   on	   whatever	  
information	   seems	   most	   readily	   available	   to	   them.	   They	   do	   not	   systematically	   scan	   their	  
memories	   for	   relevant	   information;	   rather,	   they	   take	   what	   is	   most	   readily	   available”	  
(Shanahan,	   2009,	   p.	   256).	   This	  means	   that	   heavy	   viewers,	   who	  may	   receive	  much	   of	   their	  
information	   through	   television,	   tend	   to	   automatically	   give	   answers	   that	   draw	   from	   the	  
knowledge	  they	  acquire	  from	  the	  television	  world.	  Also	  the	  knowledge	  they	  have	  gained	  most	  
recently	  will	  automatically	  be	  the	   freshest	  and	  newest	  knowledge	  and	  they	  will	   tend	  to	  use	  
that	  more,	   than	  what	   they	   have	   learned	   years	   ago.	   If	   for	   example	  most	   of	   what	   a	   person	  
knows	  about	  Muslims	  in	  the	  US	  derives	  from	  what	  he	  or	  she	  is	  being	  told	  by	  the	  media,	  they	  
will	  most	   likely	  have	  an	  opinion,	  by	   intuition	  at	   least,	   in	  correlation	   to	  what	   the	  media	  says	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about	   Muslims	   in	   the	   US.	   If	   the	   media	   talks	   about	   Muslims	   in	   a	   negative	   way,	   the	   heavy	  
viewer	  will	   initially	  tend	  to	  talk	  about	  Muslims	   in	  a	  negative	  way	   if	  confronted	  with	  such	  an	  
issue.	   Also	   if	   the	   recipient	   has	   heard	   a	  mix	   of	   different	   things	   and	   opinions	   over	   the	   years	  
through	  television,	  they	  will	  tend	  to	  use	  the	  most	  recent	  knowledge	  they	  have	  acquired,	  and	  if	  
that	   is	   something	  negative	   about	  Muslims,	   they	  will	   be	  more	   likely	   to	   be	  negative	   towards	  
Muslims	  (Morgan,	  2009;	  Shanahan,	  2009). 
	   
To	   shortly	   sum	   everything	   up	   in	   the	   cultivation	   theory,	   the	   consumption	   of	   television	   can	  
possibly	  influence	  people’s	  social	  reality,	  ideologies	  and	  beliefs	  about	  the	  world,	  and	  this	  can	  
happen	  to	  a	  various	  degree	   in	  correlation	  to	  how	  much	  television	   is	  being	  viewed;	  whether	  
people	  are	  light	  or	  heavy	  viewers.	  In	  our	  analysis,	  some	  examples	  of	  the	  possible	  stereotyping	  
of	  Muslims	  in	  the	  US	  will	  be	  made,	  where	  the	  Cultivation	  Theory	  will	  show	  its	  relevancy	  to	  a	  
various	  extent. 
 
2.6	  Recapitulation	  of	  Theories 
 
Throughout	  this	  project	  we	  have	  been	  looking	  into	  media	  studies,	  and	  specifically	  one	  of	  the	  
key	  issues	  within	  this	  topic;	  the	  study	  of	  media	  effects.	  Media	  effects	  is	  an	  umbrella	  term	  used	  
to	  describe	  all	  research	  and	  studies	  related	  to	  media	  audience,	  and	  how	  these	  can	  be,	  or	  are,	  
affected	  by	  the	  constant	  flow	  of	  information	  offered	  by	  the	  mass	  media.	  With	  the	  rise	  of	  the	  
media	   it	   soon	  became	  obvious	   that	   this	  new	   form	  of	   communication	  had	  an	   impact	  on	   the	  
beliefs	  and	  ideas	  created	  by	  those	  consuming	  it.	  Originally	  sociologists	  thought	  that	  the	  power	  
of	   the	  media	  was	   so	  enormous	   that	  every	   isolated	  audience	  member	  would	   succumb	   to	   it,	  
and	  therefore	  all	  consumers	  of	  mass	  media	  were	  exposed	  to	  the	  same	  messages	  and	   ideas,	  
which	  would,	   eventually,	   affect	   their	   actions.	   This	   first	   proposal	  was	   known	   as	   hypodermic	  
needle	  theory	  (Lindgren,	  2012).	  The	  idea	  was	  highly	  questioned	  since	  not	  all	  people	  reacted	  
equally	   to	   the	   information	   given	   by	   the	  media.	   The	   sociologist	   Paul	   Lazarsfeld	   noticed	   that	  
people	   did	   not	   react	   according	   to	   the	   hypodermic	   needle	   theory,	   and	   came	   up	   with	   the	  
limited-­‐effect	  model.	  This	  model	  was	  based	  on	  the	  principle	  of	  selective	  exposure,	  meaning	  
that	   the	   audience	   could	   freely	   select	   which	   information	   to	   pay	   attention	   to,	   and	   how	   to	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perceive	   and	   interpret	   said	   information	   (Werder,	   2009).	   When	   the	   era	   of	   the	   television	  
started,	   scholars	   commenced	   to	   doubt	   the	   validity	   of	   selective	   exposure.	   A	  more	   scientific	  
approach	  was	  taken	  when	  trying	  to	  determine	  the	  influence	  of	  the	  media	  on	  the	  public,	  and	  
new	  theories	  emerged	  within	  the	  field	  of	  media	  effects.	  Amongst	  the	  most	  accepted	  and	  used	  
theories	  you	  can	  find,	  there	  is:	  Agenda	  Setting	  -­‐,	  Framing	  -­‐,	  Audience	  -­‐,	  and	  Cultivation	  theory.	  
The	  main	  characteristic	  of	  these	  theories,	  which	  gives	  them	  a	  distinct	  perception	  compared	  to	  
the	   theories	   that	   came	  before,	   is	   the	  division	  of	   the	  media	   effects	   study	  of	   the	  herald	   and	  
recipient,	   and	   the	   adoption	   of	   an	   active	   role	   when	   referring	   to	   the	   latter.	   This	   makes	   the	  
process	  of	  influencing	  a	  bidirectional	  matter,	  meaning	  that	  not	  only	  does	  the	  herald	  have	  an	  
influence	   on	   the	   recipient,	   but	   the	   recipient	   do	   also	   to	   some	   extent	   influence	   the	   herald	  
(Werder,	  2009). 
 
This	  new	  perception	  that	  audience	  has	  an	  important	  role	  when	  being	  influenced	  is	  one	  of	  the	  
main	  reasons	  we	  in	  this	  project	  have	  decided	  to	  adopt	  all	  four	  of	  these	  approaches	  to	  answer	  
our	  research	  question.	  Since	  the	  project	  looks	  into	  the	  effects	  created	  by	  the	  media,	  and	  the	  
process	  by	  which	  information	  is	  constructed	  and	  understood,	  it	  is	  necessary	  not	  only	  to	  look	  
upon	  the	  message	  sent,	  but	  also	  the	  herald	  and	  the	  recipient	  of	  said	  message.	  Therefore,	   in	  
order	  for	  us	  to	  properly	  determine	  how	  the	  media	  can	  influence	  the	  creation	  and	  acceptance	  
of	   stereotypes,	   specifically	   in	   the	   case	   of	  Muslims	   post	   9/11,	  we	  must	   employ	   all	   three	   of	  
these	  theories. 
	   
Firstly	  we	  will	  make	  use	  of	  the	  Agenda	  Setting	  Theory,	  which	  mainly	  focuses	  on	  the	  role	  of	  the	  
herald.	   This	   approach	   can	  best	  be	  described	  with	   the	  words	  of	  Bernard	  Cohen,	  who	   stated	  
that:	  “the	  media	  may	  not	  be	  successful	  much	  of	  the	  time	  in	  telling	  people	  what	  to	  think,	  but	  is	  
stunningly	  successful	  in	  telling	  its	  readers	  what	  to	  think	  about”(Cohen,	  1963,	  p.	  13).	  The	  idea	  
of	   the	   theory	   is	   to	  define	  which	  problems	  are	  worthy	  of	   public	   attention;	   thereby	  deciding	  
what	  people	  should	  think	  and	  worry	  about.	   It	   is	  necessary	  to	  make	  clear	   that	   this	  power	  to	  
dictate	   the	   agenda	  of	   thoughts	   of	   those	   consuming	   the	  media,	   eventually	   has	   an	   affect	   on	  
what	  people	  will	  think	  of	  the	  specific	  matters	  presented	  to	  them	  (Entman,	  2007).	  In	  order	  to	  
further	   expand	   upon	   the	   idea	   of	   agenda	   setting,	   and	   give	   a	   broader	   perspective	   of	   the	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function	  of	   the	  herald,	  we	  have	  chosen	   to	   look	   into	   framing	   theory.	  Framing	  occupies	   itself	  
with	   the	   study	   of	   how	   media	   presents	   the	   news,	   and	   is	   characterized	   with	   a	   technical	  
approach	   that	   allows	   researchers	   to	   determine	   the	   presence	   of	   communication	   frames	  
(Chong	  &	  Druckman,	  2007).	  Different	   from	  the	   theories	  before,	  agenda	  setting	  and	   framing	  
are	  not	  based	  on	  the	  premises	  that	  the	  public	  will	  all	  adopt	  the	  same	  opinion,	  rather	  one	  is	  to	  
consider	  the	  idea	  of	  encoding	  and	  decoding	  when	  handling	  this	  matter.	  	  This	  idea	  proposed	  by	  
Stuart	  Hall	  allows	  us	  to	  make	  a	  clear	  distinction	  between	  the	  function	  of	  the	  herald	  and	  the	  
recipient	   when	   studying	   medias	   effect	   on	   audience.	   The	   notion	   of	   encoding	   refers	   to	   the	  
process	   of	   content	   construction,	   whilst	   the	   process	   of	   decoding	   makes	   reference	   to	   the	  
moment	   in	   which	   an	   individual	   perceives	   the	   given	   message	   and	   proceeds	   to	   interpret	   it	  
based	   on	   previous	   opinions,	   beliefs	   and	   experiences	   (Lindgren,	   2012).	   The	   process	   of	  
encoding	  can	  be	  understood	  by	  making	  use	  of	  the	  agenda	  setting	  -­‐,	  and	  framing	  theory,	  but	  in	  
order	  to	  understand	  the	  process	  of	  decoding	  one	  must	  look	  at	  our	  third	  theory,	  the	  audience	  
theory.	   Audience	   theory	   takes	   point	   of	   departure	   in	   the	   power	   the	   audience	   posses	  when	  
receiving	  a	  news	  story	  that	  has	  been	  encoded	  in	  a	  specific	  way.	  The	  public	  is	  given	  an	  active	  
role	   when	   encountering	   with	   mass	   consumption,	   and	   when	   engaging	   in	   the	   process	   of	  
decoding	  not	  all	   individuals	  will	   perceive	   the	  message	   the	   same	  way.	  Depending	  on	   former	  
attitude	  and	   thoughts	   about	   the	  matter	  presented,	   it	   is	   possible	   to	   adopt	  one	  out	  of	   three	  
positions:	   dominant	   reading,	   oppositional	   reading,	   and	   negotiated	   reading.	   It	   is	   though	  
important	  to	  state	  that	  the	  freedom	  to	  interpret	  an	  encoded	  message	  is	  relative,	  and	  that	  this	  
interpretation	   is	   highly	   linked	   to	   the	   life	   circumstances	   and	   social	   class	   position	   of	   the	  
individual	  receiving	  the	  message.	  Lastly,	  when	  studying	  media	  influence,	  one	  must	  look	  upon	  
the	   existent	   relation	   between	  media	   consumption	   and	   the	   beliefs	   formed	   by	   the	   audience	  
about	  the	  world.	  This	   is	  where	  the	   last	  chosen	  theory	  comes	   in.	  Cultivation	  theory	  occupies	  
itself	  with	  the	  study	  of	  how	  constant	  exposure	  to	  mass	  media,	  can	  have	  an	  influence	  on	  the	  
publics	  worldview	  and	  perceptions	  about	  current	  matters.	  The	  basic	  principle	  of	  the	  theory	  is	  
that	  media	   has	   the	   capacity	   to	   cultivate	   certain	   understandings	   of	   the	  world,	   and	   that	   this	  
understanding	   becomes	   more	   accepted	   if	   one	   is	   invariably	   exposed	   to	   media	   (Shanahan,	  
2009).	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2.7	  Pre-­‐existing	  Image	  of	  Islam	  Prior	  To	  9/11 
 
It	  is	  widely	  claimed	  that	  there	  has	  been	  a	  long	  and	  on-­‐going	  conflict	  of	  a	  multifaceted	  nature.	  
“Many	   experts	   agree	   that	   the	   early	   crusades	   involving	   Christianity	   and	   Islam	   provide	   the	  
foundation	  of	  the	  ongoing	  religious	  conflict	  (Kanso,	  Nelson	  &	  Trevino,	  2010,	  p.	  4).	  This	  conflict	  
has	   since	   then	   further	   developed	   to	   include	   several	   other	   aspects,	   which	   was	   significantly	  
described	   by	   the	   well	   recognized	   statements	   of	   Huntington	   in	   his	   “Clash	   of	   Civilization”.	  
Huntington	   proposed	   that	   modern	   day	   ‘clashes’	   would	   be	   between	   civilizations	   and	   the	  
herein	   embedded	   culture,	   as	   opposed	   to	   the	   traditional	   conflicts	   between	   nations,	   and	   he	  
saw	  the	  collision	  of	  Islam	  and	  the	  West	  as	  one	  of	  the	  core	  conflicts	  (Huntington,	  1993). 
 
As	  a	  modern	  example	  he	  refers	  to	  the	  reaction	  to	  the	  Gulf	  War	  from	  several	  Islamic	  leaders,	  
that	  stated	  that	  the	  war	  in	  Iraq	  was	  not	  a	  war	  amongst	  nations	  but	  instead	  a	  war	  between	  the	  
civilizations	  as	  expressed	  by	  Safar	  Al-­‐Hawali:	   “It	   is	  not	   the	  world	  against	   Iraq,	   it	   is	   the	  West	  
against	  Islam”	  (Huntington,	  1993,	  p.	  35).	  It	  is	  argued	  that	  the	  Gulf	  War	  and	  its	  media	  coverage	  
promoted	   the	   image	   of	   Islam	   from	   its	   relatively	   invisible	   status	   in	   society	   and	   further	  
contributed	  to	  the	  negative	  connotations	  of	  the	  religion	  and	  culture	  (Muscati,	  2002).	   
 
Several	   parts	   of	   the	   US	   media	   structured	   the	   news	   during	   the	   Gulf	   War	   and	   made	   a	  
“representation	  of	  Arabs/Muslims	  as	  angry,	  violent,	  dangerous	  and	  fanatical”	  (Muscati,	  2002,	  
p.137).	   Associations	   to	   the	   cold	  war	  were	  made,	   replacing	   the	   original	   threat	   of	   the	   Soviet	  
Union	  with	  that	  of	  the	  Islamic	  civilization.	  Headlines	  in	  respectively	  New	  York	  Times	  and	  The	  
National	   review	   exclaimed:	   “The	   red	  menace	   is	   gone,	   but	   here	   is	   Islam.”(Muscati,	   2002,	   p.	  
133)	  “The	  Muslims	  are	  coming,	  the	  Muslims	  are	  coming!”	  (Muscati,	  2002,	  p.	  134).	   
 
The	   portrayal	   of	   the	   connection	   between	   Islam	   and	   terrorism	   became	   evident	   through	   a	  
series	   of	   events,	   in	   which	   Muslims	   were	   termed	   terrorists,	   when	   in	   other	   instances,	   non-­‐
Islamic	   people	  who	   carried	   out	   crimes	   that	   bore	   the	   characteristics	   of	   terrorism,	  were	   not	  
classified	  as	  terrorists. 
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After	  the	  1993	  bombing	  attempt	  on	  the	  World	  Trade	  Center,	  the	  New	  York	  Times	  published	  
an	   article	   that	   claimed	   that	   the	   leader	   of	   The	   Islamic	   Group,	   Sheik	   Omar	   Abdel-­‐Rahman,	  
‘vowed’	  to	  launch	  a	  ‘terrorist’	  campaign	  against	  the	  US	  (Hedges,	  1993).	   
 
Opposed	  to	  this,	  another	  instance	  that	  arguably	  could	  have	  been	  deemed	  an	  act	  of	  terrorism,	  
was	  the	  massacre	  of	  29	  Palestinians	  by	  an	  Israeli	  who	  were	  only	  referred	  to	  as	  a	  ‘fanatic’	  or	  
‘zealot’	  (Muscati,	  2002). 
 
This	   division	   between	   American	   and	   Islamic	   culture	   and	   ideology	   provided	   together	   with	  
connotations	  of	  Muslims	  and	  terrorism	  the	  fundament	  for	  the	  antagonization	  of	  Islam	  in	  the	  
US.	  Up	  until	  9/11	  this	  negative	  image	  of	   Islam,	  was	  already	  present	   in	  the	  representation	  of	  
Muslims	   in	  the	  media.	  This	  negative	   image	  is	  also	  partly	  rooted	  in	  the	  problem	  that	   Islam	  is	  
widely	  misunderstood	  by	  the	  American	  society. 
 
As	  Edward	  Said	  put	   it:	   “Muslims	  and	  Arabs	  are	  essentially	  covered,	  discussed,	  apprehended	  
either	  as	  suppliers	  of	  oil	  or	  as	  potential	  terrorist.	  Very	  little	  of	  the	  detail,	  the	  human	  density,	  
the	   passion	   of	   Arab-­‐Muslim	   life	   has	   entered	   the	   awareness	   of	   even	   those	   people	   whose	  
profession	  it	  is	  to	  report	  the	  Islamic	  world”	  (Amiri,	  2012,	  p.	  2).	  This	  shows	  that	  Muslims	  to	  a	  
large	  extent	  didn’t	  have	  substantial	  coverage	  and	  this	  led	  to	  a	  widely	  misunderstanding	  of	  the	  
Islamic	  culture.	  	    
 
This	   can	   also	   be	   seen	   in	   how	   the	  media	   and	   the	   American	   public	   consequently	   associates	  
Muslims	  and	  Islam	  with	  specific	  terms.	  The	  most	  essential	  terms	  were	  ‘Fundamentalism’	  and	  
‘Jihad’.	   These	   terms	   are	   by	   default	   not	   negative	   terms,	   but	   the	   general	   misinterpretation	  
deemed	  them	  as	  negative.	  Sajjad	  defined	  the	  American	  misinterpretation	  of	  fundamentalism	  
as	  “(...)	  the	  literal	  obedience	  to	  a	  set	  of	  basic	  principles	  and	  can	  be	  applied	  to	  any	  faith,	  it	  has	  
repeatedly	  distorted	   in	  American	  culture,	  utilized	   interchangeably	  with	  extremism,	  militancy	  
and	  terrorism”	  (Kanso,	  Nelson	  &	  Trevino,	  2010,	  p.	  6).	  Also	  the	  term	  Jihad	  has	  been	  to	  a	  large	  
degree	  misinterpreted	   in	   American	  media	   and	   by	   the	   American	   public.	   As	   Aslam	   Abdullah	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points	   out:	   “Due	   to	   biased	   references	   by	   mainstream	   media,	   as	   well	   as	   extremist’s	  
translations	  of	  the	  term,	  many	  Americans	  understand	  Jihad	  to	  mean	  ‘bloodshed,	  tyranny,	  or	  
holy	  war’.	   However	   the	  majority	   of	  Muslims	   understand	   Jihad	   to	  mean	   the	   ‘struggle	   to	   be	  
good’”	  (Kanso,	  Nelson	  &	  Trevino,	  2010,	  p.	  6).	   
 
A	   general	   negative	   depiction	   was	   showed	   in	   several	   newspapers.	   The	   New	   York	   Times	  
mentioned	   Muslims	   by	   unfavorable	   terms	   in	   67,8%	   of	   their	   dissemination,	   and	   the	   same	  
tendency	  were	  present	  in	  The	  Washington	  Post	  and	  The	  Los	  Angeles	  Times,	  as	  one	  can	  see	  in	  
Table	  2	  (see	  appendix).	  	  	   
 
We	  will	  argue	  that	  this	  dominant	  image	  of	  Islam,	  were	  crucial	  in	  the	  media	  representation	  of	  
Muslims	  after	  9/11,	  as	  this	  image	  was	  part	  of	  the	  symbolic	  form	  through	  which	  Muslims	  were	  
portrayed. 
 
Chapter	  3:	  Analysis 
 
Throughout	  this	  chapter,	  there	  will	  be	  made	  an	  in	  depth	  analysis,	  of	  the	  role	  the	  media	  played	  
in	   stereotyping	  Muslims	   in	   the	  US	   after	   9/11.	   The	   fundament	   for	   the	   analysis	   is	   a	   point	   of	  
departure	   in	   the	  generic	   image	  of	  Muslims	   in	   the	  US	  prior	   to	   the	  events	  of	   9/11.	   Then	   the	  
coverage	  of	  9/11	  and	  its	  aftermath	  will	  be	  put	  in	  context	  with	  the	  theories	  of	  Agenda	  Setting	  
and	   framing,	   to	   conclude	   accordingly	   to	   our	   concepts,	   what	  meaning	  were	   encoded,	   what	  
symbolic	   forms	  were	  produced	  and	   through	  which	   ideological	  mode	   it	  operated.	  After	   this,	  
the	  preferred	  meaning	  produced	  will	  be	  put	  in	  context	  with	  the	  receiving	  audience,	  to	  analyze	  
the	  decoding	  part	  of	   the	  process.	  Finally	   the	  cultivation-­‐theory	  will	  be	  applied,	   to	  argue	   for	  
the	  final	  effect	  the	  media	  portrayal	  of	  9/11	  and	  Islam,	  had	  on	  stereotypes	  in	  the	  US.	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3.1	  Agenda	  in	  the	  Media 
 
We	  will	  in	  this	  part	  of	  the	  analysis,	  with	  point	  of	  departure	  in	  the	  concept	  of	  stereotyping,	  and	  
the	  priory	  determined	  image	  of	  Muslims	  pre	  9/11,	  try	  to	  examine	  the	  role	  the	  media	  had	  in	  
aggravating	   the	   image	  of	  Muslims.	   In	  order	   to	  do	  so	  we	  will	   firstly	  make	  use	  of	   the	  Agenda	  
Setting,	   and	   framing	   theories,	   to	   look	   upon	   the	   general	   portrayal	   made	   by	   the	   media	   of	  
Muslims.	  When	  faced	  with	  a	  crisis	  situation,	  according	  to	  Agenda	  Setting	  Theory,	  all	  agendas	  
are	  forced	  to	  somewhat	  focus	  on	  the	  same	  subject,	   in	  this	  case	  the	  terrorist	  attack	  on	  9/11,	  
which	  was	  the	  most	  documented	  event	  in	  history	  of	  US	  media	  (Kellner,	  2003).	  Since	  the	  attack	  
had	   been	   carried	   out	   by	   an	   Islamic	   extremist	   group,	  Muslims	   and	   Arabs	   around	   the	  world	  
were	   soon	  made	  point	  of	   focus	  of	   the	  media	   (Smith,	   2013).	  As	  one	   can	   see	   in	   table	  3	   (see	  
appendix)	   the	   number	   of	   stories	   involving	   Muslim	   and	   Arab-­‐Americans	   increased	   rapidly	  
within	  news	  organizations	  after	  the	  event.	   
 
According	   to	   the	   Agenda	   Setting	   Theory,	   an	   event	   of	   this	   magnitude	   would	   create	   a	  
dominating	  agenda	  with	  the	  media	  which	  would	  lead	  to	  this	  agenda	  also	  being	  the	  dominant	  
one	  among	  the	  American	  population.	   
 
3.2	  Framing	  of	  9/11 
 
To	   identify	   how	   the	   media	   representation	   of	   the	   events	   surrounding	   9/11	   could	   lead	   to	  
stereotyping,	   we	   will	   identify	   the	   symbolic	   forms	   that	   were	   utilized	   and	   argue	   for	   an	  
ideological	  mode	  of	  operation.	  This	  is	  done	  by	  relating	  the	  media	  coverage	  to	  the	  theories	  of	  
framing	  and	  priming. 
 
One	  tendency	   that	  were	  shown	   in	  a	  wide	  arrange	  of	  media	  outlets	  were	   the	   importance	  of	  
unity	  with	  the	  nation.	  Shortly	  after	  9/11	  Time	  magazine	  published	  an	  essay	  by	  Lance	  Morrow,	  
professor	  of	  Boston	  University	  titled	  “The	  case	  for	  rage	  and	  retribution”	  explicitly	  stating	  that	  
the	  US	  were	  obligated	  to	  unify	  against	  the	  common	  ‘evil’	  of	  terrorism,	  explaining	  that:	  “The	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worst	   times,	   as	   we	   see,	   separate	   the	   civilized	   …	   from	   the	   uncivilized	   …	   Let	   the	   civilized	  
toughen	  up,	  and	  let	  the	  uncivilized	  take	  their	  chances	  in	  the	  game	  they	  started”(Eisman,	  2003,	  
p.60). 
 
The	  attack	  was	   interpreted	   in	   the	  media	  as	  a	  collision	  of	  cultures	  more	  than	  a	   independent	  
attack	  as	  pointed	  out	  by	  Xing	  Li:	  “The	  ‘9.11’	  attack	  is	  regarded	  not	  simply	  as	  a	  terrorist	  attack	  
against	  the	  United	  States,	  but	  as	  a	  fundamental	  clash	  between	  the	  democratic	  West	  and	  the	  
Islamic	  cultural	  system	  (Li,	  2002,	  p.	  403). 
 
This	  describes	  the	  event	  as	  related	  to	  a	  more	  general	  discord	  between	  the	  two	  cultures. 
Several	  headlines	  in	  prominent	  newspapers	  immediately	  published	  after	  9/11,	  described	  the	  
terrorist	   attack	   as	   being	   against	   ‘America’.	   The	   attacks	   were	   not	   mentioned	   as	   only	   being	  
against	  a	  single	  city	  or	  against	  a	  specific	  target,	  but	  as	  an	  attack	  on	  the	  nation	  as	  a	  whole. 
The	  headline	  of	  The	  New	  York	  Times	   read	  “U.S.	  ATTACKED”.	  New	  York	  Post	  proclaimed	  the	  
attack	  with	  the	  headline	  of	  “ACT	  OF	  WAR:	  World	  Trade	  Center	  destroyed;	  many	  dead”.	  This	  
tendency	  was	  apparent	  in	  several	  other	  newspapers	  (Huffingtonpost.com). 
 
The	   Virginian	   Pilot	   published	   a	   collection	   of	   readers	   letters	   (see	   appendix),	   wherein	   the	  
general	   themes	  of	  the	   letters,	  expressed	  anger	  and	  the	  need	  for	  the	  nation	  to	  unify	  against	  
the	  threat	  of	  terrorism:	  “We	  must	  unleash	  the	  wrath	  of	  the	  U.S.	  military	  and	  may	  the	  country,	  
government	  and	  persons	  who	  receive	  this	  wrath	  be	  incinerated	  to	  a	  point	  where	  bacteria	  and	  
viruses	  could	  not	  survive.	  Revenge	  is	  a	  dish	  best	  served	  cold“.	  	   
 
Many	  of	  the	  letters	  were	  loaded	  with	  strong	  emotions,	  calling	  for	  vengeance	  and	  retribution	  
towards	  an	  ‘evil’	  and	  ‘cowardly’	  enemy:	  “Forget	  calm,	  compassion	  -­‐	  this	   is	  war	  against	  evil”,	  
“	  It	  is	  time	  for	  action.	  Our	  country	  has	  been	  the	  victim	  of	  a	  gutless,	  cowardly	  act	  of	  incredible	  
proportions.”	  Several	  readers	  made	  similar	  responses,	  but	  many	  also	  stressed	  that	  Muslims	  in	  
the	  US	  were	  not	  to	  be	  targeted:	  “Terrorism	  is	  a	  race	  all	  its	  own.	  It	  has	  no	  color,	  no	  creed,	  no	  
accent.”	  Generally,	  they	  expressed	  the	  attack	  as	  an	  action	  against	  America	   itself	  as	  a	  nation	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and	  patriotic	  feelings	  are	  evident	  in	  several	  statements:	  “I	  have	  always	  been	  proud,	  and	  very	  
glad,	  to	  be	  an	  American”.	   
 
A	  strong	  sense	  of	  patriotism	  was	  present	  even	  in	  the	  media	  itself,	  as	  news	  channels	  promoted	  
the	  ideals	  of	  unity	  and	  loyalism	  to	  the	  nation,	  exemplified	  in	  the	  statement	  made	  by	  CBS	  news	  
anchor	  Dan	  Rather	  on	  the	  Late	  Show	  with	  David	  Letterman:	  “George	  Bush	  is	  the	  president.	  He	  
makes	  the	  decisions,	  and,	  you	  know,	  it’s	  just	  one	  American,	  wherever	  he	  wants	  me	  to	  line	  up,	  
just	  tell	  me	  where,	  and	  he’ll	  make	  the	  call”	  (Jensen,	  2003). 
 
This	  support	  for	  the	  political	  agenda,	  set	  forth	  by	  the	  Bush	  administration,	  were	  evident	  in	  a	  
large	  part	  of	  the	  news	  media	  coverage	  after	  9/11	  as	  the	  US	  Bush’s	  rhetoric	  of	  a	  ‘crusade’	  were	  
framed	   uncritically,	   even	   though	   it	   was	   documented	   that	   Muslims	   associated	   it	   with	   the	  
crusades	   of	   Christianity	   (Ibrahim,	   2003).	   This	   uncritical	   view	  of	   the	   administration's	   agenda	  
can	   lead	   to	   the	   result,	   that	   the	   frames	   structured	   around	   the	   news	   are	   being	   based	   on	   a	  
agenda	  largely	  influenced	  by	  a	  political	  actor. 
 
If	   this	   is	   taking	   into	   consideration,	   Bush’s	   speech,	  which	   established	   the	   slogan	   of	   ‘you	   are	  
either	  with	  us	  or	  against	  us’	  (CNN.com,	  2001),	  could	  be	  seen	  as	  having	  significant	  influence	  on	  
the	  symbolic	  forms,	  produced	  by	  the	  news.	  The	  frames	  concerned	  with	  ‘us	  against	  them’	  were	  
implemented	  in	  the	  structure,	  which	  can	  argue	  for	  the	  unification	  mode	  of	  operation.	  	   
 
Religion	   were	   often	   portrayed	   as	   a	   dividing	   factor	   of	   American	   and	   Islamic	   culture	   in	   the	  
media	  as	  the	  news	  media	  broadcasted	  right-­‐wing	  Christians	  expressing	  this	  division	  as	  shown	  
on	  NBC’s	  nightly	  news,	  where	  the	  interviewed	  reverend	  Franklin	  Graham	  stated:	  “We're	  not	  
attacking	  Islam,	  but	  Islam	  has	  attacked	  us.	  The	  God	  of	  Islam	  is	  not	  the	  same	  God.	  He's	  not	  the	  
son	  of	  God	  of	   the	  Christian	  of	   Judeo-­‐Christian	   faith.	   It's	  a	  different	  God	  and	   I	  believe	   it	   is	  a	  
very	  evil	  and	  wicked	  religion"	  (Ibrahim,	  2003,	  p.	  90).	   
 
Another	  example	  of	  Muslims	  portrayed	  badly	  or	  unfavorably	  directly	  after	  9/11,	  that	  argues	  
for	  Muslims	  as	  an	  out-­‐group,	  was	  showed	  in	  a	  Wall	  Street	  Journal	  piece	  appearing	  on	  October	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19,	   2001.	   In	   a	   column	   written	   by,	   Ronald	   Reagan’s	   former	   speechwriter,	   Peggy	   Noonan	  
stated:	  “I	  was	  relieved	  at	  the	  story	  of	  the	  plane	  passengers	  a	  few	  weeks	  ago	  who	  refused	  to	  
board	  if	  some	  Middle	  Eastern-­‐looking	  guys	  were	  allowed	  to	  board.”	  (Cainkar,	  2002,	  p.	  23).	  Not	  
alone	  do	  she	  express	  her	  understanding	  for	  people	  not	  willing	  to	  board	  a	  plain	  where	  Middle	  
Eastern-­‐looking	   guys	   were	   allowed	   to	   board	   as	   well,	   but	   earlier	   in	   her	   column	   she	   also	  
describes	   how	   she	   has	   evolved	   into	   a	   watchful	   potential	   warrior,	   and	   that	   she	   see	   this	  
progression	  in	  pretty	  much	  everyone	  else	  around	  her	  (Cainkar,	  2002).	  
	   
Noonan	  uses	  the	  phrases	  ‘watchful	  potential	  warrior’,	  ‘glad	  of	  it’	  and	  ‘Middle	  Eastern-­‐looking	  
guys’,	   and	   she	   use	   examples	   explaining	   the	   existence	   of	   division	   between	   Muslims	   and	  
Americans	  and	  she	  expresses	  how	  relieved	  she	  is	  that	  it	  happens.	  Noonan	  thereby	  presents	  a	  
negative	  frame,	  by	   intensifying	  the	  stereotype	  that	   is	  Middle	  Eastern-­‐looking	  guys,	  and	  how	  
she	  and	  everyone	  around	  her	  have	  become	  watchful	  warriors,	  proclaiming	  the	  non-­‐Arab-­‐	  and	  
non-­‐Muslims-­‐looking	  Americans	  has	  toughened	  up.	  She	  speaks	  for	  unifying	  against	  the	  threat	  
-­‐	  the	  Middle	  Eastern-­‐looking	  guys	  which	  has	  become	  the	  fragmented	  group. 
 
This	   shows,	   in	  accordance	   to	   the	   theory	  on	   framing	  and	  agenda	  setting,	   that	  not	  only	  were	  
unity,	  culture	  division	  and	  a	  war	  against	  a	  common	  enemy	  general	  themes	  that	  structured	  the	  
frames	   of	   the	   news,	   but	   the	   topics	   themselves	   were	   consistent	   and	   widely	   covered.	   The	  
establishment	  of	  these	  frames	  argues	  that	  the	  symbolic	  forms	  that	  were	  created	  mediated	  a	  
dominant	  or	  preferred	  meaning	  that	  strongly	  aimed	  to	  unify	  the	  nation.	  This	  can	  be	  related	  to	  
Thompson’s	  operational	  mode	  of	  unification,	  as	  the	  symbolic	  form	  of	  the	  media	  contributed	  
to	  and	  solidified	  ideologies	  of	  unity	  as	  a	  nation,	  and	  according	  to	  this,	  fragmentation	  will	  be	  an	  
unavoidable	  product.	  Relating	  priming	  to	  this,	  it	  can	  be	  argued	  that	  the	  events	  and	  coverage	  
of	   the	   Gulf	  War	   primed	   a	   representation	   of	  Muslims	   that	   became	   evident	   again	   after	   the	  
events	  of	  9/11.	  Negative	   connotations	  associated	  with	   Islam	  as	  a	   threat,	  were	  according	   to	  
this	  idea	  re-­‐embedded,	  when	  Islam	  became	  the	  agenda	  in	  the	  media	  again.	  Next	  part	  of	  the	  
analysis	  will	  aim	  to	   investigate	  the	  representation	  of	  Muslims	  and	  Islam	  to	  analyze	  to	  which	  
degree	   it	   can	   be	   argued	   that	   the	   Islamic	   culture	   and	   Muslims	   were	   presented	   as	   the	  
fragmented	  ideology	  and	  group.	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When	  examining	  the	  symbolic	  forms	  through	  which	  Muslims	  and	  Arabs	  were	  presented,	  it	  is	  
necessary	  to	  identify	  the	  frames	  that	  were	  constructed	  around	  these	  symbols	  of	  ‘Arabs’	  and	  
‘Muslims’,	   i.e.	   the	   labels	   that	   were	   attached	   to	   Muslims	   and	   Islam.	   One	   of	   the	   biggest	  
problems	   that	   endured	   after	   9/11	   was	   the	  media’s	   frame	   of	   Islam.	   Islam	   was,	   due	   to	   the	  
media,	  framed	  unfavorably	  as	  the	  religion	  was	  being	  associated	  with	  violence	  and	  bloodshed	  
(Ibrahim,	   2003).	   Ibrahim	   exemplifies	   a	   reason	   of	   this	   by	   mentioning	   how	   the	   CBS	   News	  
Monday,	   Sept.	   17,	   broadcasted	   a	   story	   about	   hate	   crimes	   towards	   Muslims,	   and	   thereby	  
questioned	  if	  racial	  profiling	  of	  Arabs	  and	  Muslims	  was	  the	  right	  way	  to	  go.	  In	  the	  broadcast	  
reporter	  Bill	  Whitaker	  said:	  “Muslims	  are	  fighting	  30	  years	  cast	  as	  America's	  bad	  guys,	   from	  
the	  Munich	  Olympics	  to	  the	  Iran	  hostage	  crisis,	  Pan	  Am	  Flight	  103,	  the	  Gulf	  War,	  the	  embassy	  
bombings	   and	   now	   this,	   leaving	   a	   growing	   number	   of	   Americans	   saying	   forget	   political	  
correctness”.	  (Ibrahim,	  2003)	  Whitaker	  thereby	  explains	  how	  these	  associations	  are	  linked	  to	  
this	  perception,	  and	  the	  media	  intensify	  this	  understanding	  by	  broadcasting	  similar	  stories. 
 
Furthermore	   table	   4	   (see	   appendix)	   shows	   the	   amount	   of	   times	   the	   newspapers	   The	  
Washington	  Post,	  The	  New	  York	  Times,	  and	  Los	  Angeles	  Times	  where	  keywords	  as	  ‘Muslims’	  
and	  ‘Islam’	  (Kanso,	  Nelson	  &	  Trevino,	  2010,	  p.	  9)	  are	  presented.	  The	  table	  also	  shows	  how	  the	  
media	   coverage	   has	   varied	   after	   9/11,	   some	   stories	   presented	   Muslims	   favorable,	   other	  
unfavorable,	   and	   some	   stories,	   in	   this	   section	   less	   relevant,	   were	   presented	   neutral.	   Dina	  
Ibrahim	  argues	  that	  the	  difference	  in	  coverage	  of	  Muslims	  was	  based	  on	  the	  fact	  that	  “there	  
was	  a	  salient	  difference	  in	  the	  way	  that	  Muslims	  who	  live	  in	  the	  US	  were	  framed	  as	  those	  who	  
are	   ‘with	   us’	   and	   those	   living	   outside	   the	  US	   as	   ‘against	   us’,	  which	  was	   a	   reflection	   of	   the	  
doctrine	   President	   Bush	   espoused	   at	   the	   time”	   (Ibrahim,	   2010,	   p.	   118).	   Neither	   of	   these	  
frames	  within	  communication	  were	  seen	  as	  dominant	  over	  the	  other	  since	  they	  were	  “part	  of	  
a	  rapidly	  shifting	  discourse	  that	  adapted	  to	  the	  quickly	  unfolding	  domestic	  and	  international	  
events”	  (Ibrahim,	  2010,	  p.	  123).	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Several	  scholars	   (Ahmed,	  2007;	   Ibrahim,	  2010;	  Parker,	  2008)	  speaks	  of	  the	  difference	   in	  the	  
portrayal	  of	  Islam.	  Muslims	  are	  defined	  as	  internal	  and	  external	  based	  on	  their	  geographical	  
origins,	   more	   concrete	   American	   Muslims	   and	   Muslims	   in	   general.	   So	   this	   speaks	   for	   a	  
dichotomy	  in	  the	  portrayal	  of	  Islam.	  According	  to	  the	  framing	  theory,	  these	  can	  be	  seen	  as	  a	  
set	  of	  two	  different	  framing	  perspectives,	  and	  in	  turn,	  two	  different	  symbolic	  forms. 
The	  acknowledgement	  of	  this	  set	  of	  frames	  leads	  to	  a	  separate	  examination	  of	  each. 
 
3.4	  Framing	  of	  Islam	  in	  General	  	   
 
In	  accordance	   to	  priming,	   several	   frames	   that	  were	  existent	  before	  9/11	  was	  brought	  up	   in	  
the	   post	   9/11	   framing	   of	   Muslims.	   Bilici	   states	   that	   “The	   decades-­‐old	   media	   habit	   of	  
associating	  Islam	  with	  terrorism	  found	  its	  justification	  in	  the	  9/11	  attacks”	  (Bilici,	  2005,	  p.	  55).	  
Furthermore	  it	  can	  be	  seen	  that	  Islam	  is	  a	  religion	  that	  is	  generally	  connected	  with	  violence	  in	  
the	  media	  (Bilici,	  2005).	  The	  erroneous	  perception	  of	  the	  concept	  of	  Jihad	  as	  being	  associated	  
with	  bloodshed	  and	  war,	  becomes	  important	  as	  the	  term	  Jihad	  was	  one	  of	  the	  most	  dominant	  
terms	   in	   the	   media’s	   agenda.	   “Top	   three	   of	   the	   15	   most	   popular	   noun	   phrases	   from	   the	  
television	  transcript	  corpus	  in	  which	  Islamic	  is	  used	  as	  an	  adjective	  is;	  Islamic	  fundamentalist,	  
Islamic	   Jihad	  and	   Islamic	  world”	   (Bilici,	   2005,	  p.	  55).	   This	   argues	   for	   the	  dominant	   frame	  as	  
being	  that	  of	  Islam	  as	  a	  violent	  and	  dangerous	  religion. 
	  	   
Dina	  Ibrahim	  explain	  the	  medias	  frame	  of	  Muslim	  like	  this:	  “Muslims	  remained	  misunderstood	  
in	  the	  West,	  particularly	  in	  the	  US.	  The	  American	  media	  played	  a	  major	  role	  in	  this	  distortion,	  
since	  their	  reporting	  of	  Islam	  often	  fueled	  hysterical	  fear	  and	  violence,	  and	  focused	  on	  crisis	  
coverage”(Ibrahim,	   2010,	   P.	   112).	   She	   explains	   how	   the	   role	   of	   the	  media	   played	   a	   role	   in	  
associate	  fear,	  violence,	  and	  crisis	  situations	  with	  Muslims	  (Ibrahim,	  2010).	  Ibrahim	  mentions	  
the	   interview	  with	  Hussein	   Ibish,	  a	   representative	  of	   the	  American	  Arab	  Anti	  Discrimination	  
Committee	   (ADC)	   broadcasted	   on	   CBS	   the	  weekend	   after	   9/11.	   He	   explains	   how	   reporters	  
intentionally,	   when	   chance	   was	   given,	   caved	   into	   creating	   stories,	   or	   frames,	   stating	   that	  
Arabs	  and	  Muslims	  communities	  are	  “hotbeds	  for	  Al	  Qaeda	  terrorism”	  (Ibrahim,	  2003,	  P.	  94).	  
Ibish	  commit	  that	  these	  people	  do	  exist,	  but	  the	  community	  is	  not	  full	  of	  them	  (Ibrahim,	  2003).	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This	   broadcast	   did	   not	   frame	  Muslims	   negatively	   in	   itself,	   but	   clarified	   a	   phenomenon	   that	  
happens.	  	   
 
In	  Ibrahim’s	  report	  she	  also	  mentioned	  how	  a	  reporter	  named	  Fred	  Francis,	  in	  a	  September	  13	  
NBC	  story,	  secretly	  recorded	  anonymous	  officials	  saying,	  that	  most	  of	  the	  involved	  in	  planning	  
and	  supports	  terror	  cells	  in	  America,	  were	  people	  with	  resident	  in	  the	  US	  but	  originally	  from	  
Islamic	  nations.	  She	  points	  out,	  that	  even	  though	  this	  might	  have	  some	  truth	  in	  it,	  the	  result	  
could	   be	   that	   Arabs	   and	  Muslims	   citizens	   might	   be	   ”implicated	   by	   default,	   leading	   to	   the	  
overall	  suspicion	  and	  public	  resentment	  of	  their	  communities”	  (Ibrahim,	  2003,	  P.	  94).	  Ibrahim	  
explains	  how	  this	  phenomenon	  happens	  because	  some	  might	  appear	  to	  be	  the	  perfect	  citizen	  
but	   in	   fact	   is	   the	   enemy	   and	   a	   part	   of	   the	   sleeping	   cell,	   and	   then	   people	  would	   accuse	   all	  
Muslims	  based	  on	  nothing.	  She	  explains	  how	  this	  kind	  of	  “witch-­‐hunt	  type	  of	  reporting	  was	  
inevitable	  due	  to	  the	  investigation”(Ibrahim,	  2003,	  p.	  95).	  A	  bi-­‐product	  of	  this	  could	  have	  led	  
to	  hate-­‐crimes,	  fragmentation,	  exclusion,	  fear,	  violence	  and	  so	  on	  (Ibrahim,	  2003).	   
 
Another	  example	  to	  underline	  the	  harsh	  presentation	  of	  external	  Muslims:	  “Muslims	  around	  
the	   world	   were	   mostly	   framed	   by	   the	   networks	   as	   fanatic,	   irrational,	   America-­‐hating	   and	  
violent	   oppressors	   of	   women”(Ibrahim,	   2010,	   p.	   122).	   This	   again	   argues	   for	   the	   primary	  
connotations	  associated	  with	   Islam	  and	  Muslims	  as	  being	  those	  of	  terrorism,	  violence	  and	  a	  
general	  discontempt	  for	  the	  US.	  The	  pre-­‐existing	  images	  of	  Islam	  were	  fused	  with	  the	  events	  
of	  9/11	  and	  so	  it	  arguable,	  both	  from	  a	  framing	  and	  priming	  perspective	  that	  these	  images	  of	  
Islam	   and	  Muslims	   in	   general	   were	   being	   both	   intensified	   and	   re-­‐encoded	   as	   the	   media’s	  
‘preferred	  meaning’.	   
 
We	   can	   conclude	   that	   the	   unfavorable	   presentation	   of	   Islam	   and	   Muslims	   in	   general,	   the	  
external	  Muslims,	   occurred.	  We	   can	   conclude	   that	   the	   dominant	   frame	   of	  Muslims	  was	   as	  
being	  a	  violent	  and	  dangerous	  religion,	  a	  frame	  that	  did	  exist	  before	  9/11	  but	  got	  intensified	  
after.	   The	   Concept	   of	   Jihad	   was	   misguidedly	   associated	   with	   bloodshed	   and	   war,	   an	  
association	   that	   was	   widely	   broadcasted	   all	   over	   the	   US	   Some	   scholars	   speaks	   of	   this	  
tendency	  as	  leading	  toward	  an	  overall	  suspicion	  and	  resentment	  of	  Islamic	  communities.	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3.5	  Framing	  of	  Muslim	  Americans 
 
During	  Bush’s	  speech	  the	  20th	  of	  September	  he	  declared:	  “The	  enemy	  of	  America	   is	  not	  all	  
our	  Muslims	  friends.	  It	  is	  not	  our	  many	  Arab	  friends…	  No	  one	  should	  be	  singled	  out	  for	  unfair	  
treatment	   or	   unkind	   words	   because	   of	   their	   ethnic	   background	   or	   religious	   faith”	  
(Panagopoulos,	   2006,	   p.	   608).	   It	  was	  made	   clear	   here	   that	   the	  Bush	   administration	  did	  not	  
wish	  for	  American	  Muslims	  and	  Arabs	  to	  feel	  discriminated	  in	  their	  own	  country,	  building	  up	  
positive	  frames	  around	  Muslims	  with	  US	  nationality,	  explaining	  that	  they	  are	  not	  the	  enemy,	  
but	   victims	   of	   meaningless	   violence	   (Ibrahim,	   2010).	   Furthermore	   the	   close	   reading	   of	  
American	  newspapers	   immediately	  after	  9/11	   (New	  York	  Times,	  New	  York	  Post,	  Daily	  News	  
(NY)	  &	  USA	  Today)	  by	  Nacos	  and	  Torres-­‐Reyna	  showed	  that	  the	  media	  as	  well	  did	  not	  wish	  to	  
portray	  American	  Arabs	   and	  Muslims	   in	   a	   negative	  way.	   They	   concluded	   that	   “there	  was	   a	  
wave	   of	   reports	   that	   highlighted	   the	   Patriotism	   of	   American	   Muslims	   and	   Arabs	   and	  
downplayed	   the	   stereotype	   that	   members	   of	   these	   groups	   support	   terrorism”	   (Nacos	   &	  
Torres-­‐Reyna,	  2002,	  p.	  8).	   
 
Likewise	  Sara	  Ahmed	  conducted	  an	  evaluation	  of	  the	  framing	  of	  Muslims	  carried	  out	  by	  The	  
New	  York	  Times	  six	  months	  after	  9/11,	  and	  concluded	  as	  well	  that	  the	  general	  presentation	  of	  
American	   Muslims	   in	   the	   newspaper	   was	   positive,	   relating	   them	   to	   a	   sense	   of	   patriotism	  
towards	   America.	   By	   the	   end	   of	   Ahmed’s	   analysis	   she	   concludes:	   “Muslim-­‐related	   stories	  
provided	   insight	   to	   the	  dual	   identities	  of	  Muslim	  Americans	  and	   their	   religious	  background,	  
while	  promoting	  tolerance	  towards	  Muslims”(Ahmed,	  2007,	  p.	  44).	   
 
Examples	   of	   positive	   portrayal	   of	   American	  Muslims	   and	  Arabs	   in	   the	   news	   can	   be	   seen	   in	  
news	  stories	  and	  headlines	  such	  as:	  “City	  Arabs	  &	  Muslims	  back	  U.S.”	  (NY	  Daily	  News,	  Oct.	  8,	  
2001);	   “Muslims	   in	   B’klyn	   call	   for	   peace”	   (NY	   Post,	   Sept.	   17,	   2001)	   and	   “Public	   Lives:	   A	  
daughter	  of	  Islam,	  and	  an	  enemy	  of	  terror”	  (NY	  Times,	  Oct.	  25,	  2001).	  These	  articles	  all	  try	  to	  
build	   positive	   frames	   around	  Muslims	   and	  Arabs	   of	   American	   nationality,	   showing	   them	  as	  
supportive	   and	   patriotic	   people	   that	   backed	   the	   war	   against	   terror	   initiated	   by	   the	   Bush	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administration.	  The	  media	  tried	  to	  integrate	  Americans	  belonging	  to	  the	  faith	  of	  Islam	  as	  part	  
of	   the	   ingroup,	   the	   American	   people,	   by	   exercising	   constraint	   over	   those	   articles	   that	  
portrayed	  Muslims	  as	  an	  outgroup	  (Parker,	  2008).	   
 
 
3.6	  Sub-­‐conclusion	  Based	  on	  the	  Analysis	  of	  the	  First	  Six	  Months	  Post	  9/11 
 
We	  have	  concluded	  that	  the	  presentation	  of	  Muslims	  is	  not	  one-­‐directed	  and	  simple	  as	  first	  
assumed.	   In	   fact	   Muslims	   and	   Arabs	   have	   been	   divided	   in	   two	   categories,	   the	   American	  
Muslims	   and	   Arabs	   (internal)	   and	   the	   general	   Muslims	   and	   Arabs	   and	   Islam	   as	   a	   religion	  
(external),	  thereby	  leading	  the	  media	  to	  have	  different	  agendas	  depending	  on	  what	  category	  
they	   belong	   in.	   Looking	   at	   the	   examples	   where	   Muslims	   and	   Arabs	   were	   unfavorably	  
presented	   we	   can	   conclude	   that	   the	   symbolic	   form	   used	   to	   describe	   them	   were	   most	  
dominated	  by	  frames	  consisting	  of	  violence,	  hate	  towards	  America	  and	  Jihad	  as	  understood	  
by	   the	   American	   people.	   On	   the	   other	   hand	   when	   the	   media	   presented	   the	   image	   of	  
American	  Muslims	  and	  Arabs,	  the	  symbolic	  forms	  used	  were	  more	  in	  the	  lines	  of	  peaceful	  and	  
patriotic.	  They	  were	  presented	  as	  part	  of	  the	  ingroup,	  the	  American	  people,	  whilst	  those	  that	  
were	   not	   of	  US	   nationality	  were	   presented	   as	   part	   of	   the	   outgroup.	  Dina	   Ibrahim	   supports	  
these	  findings,	  as	  she	  herself	  came	  to	  the	  conclusion	  that	  “American	  Muslims	  were	  framed	  as	  
an	   integral	  part	  of	  American	   life	  while	  non-­‐American	  Muslims	  were	  depicted	  as	  violent	  and	  
threatening”	  (Ibrahim,	  2010,	  p.	  121).	  Furthermore	  this	  is	  supported	  by	  table	  5	  that	  shows	  the	  
frames	   that	   were	   used	   to	   present	   the	   internal	   Islam	   and	   external	   Islam	   in	   the	  media	   (see	  
appendix).	  This	  dichotomy	  of	  encoded	  meanings	  is	  then	  in	  need	  of	  being	  put	  into	  the	  process	  
of	  decoding. 
 
3.7	  Analysis	  of	  Audience	  Reception 
 
The	  previous	  analysis	   concluded	  on	   two	  agendas	  and	   two	  sets	  of	   frames	  and	   the	  preferred	  
meaning	  of	  each	  agenda	  and	  framing	  will	  here	  be	  set	  into	  the	  aspect	  of	  audience	  reception.	  
Firstly,	   it	   needs	   to	   be	   examined	   the	   position	   the	   audience	   took	   in	   decoding	   the	   preferred	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meaning.	   Generally,	   the	   media	   in	   the	   US	   were	   seen	   as	   competent	   and	   legitimized	   in	   its	  
covering	  of	  9/11	  :“In	  the	  week	  following	  September	  11,	  nine	  out	  of	  ten	  Americans	  said	  that	  
the	   news	   media’s	   coverage	   of	   the	   attacks	   had	   been	   good	   or	   excellent,	   with	   the	   majority	  
saying	  that	  the	  coverage	  was	  excellent”	  (Eisman,	  2003,	  p.	  55). 
 
Furthermore,	   a	   leading	   authority	   on	   media	   ethics,	   Tom	   Goldstein,	   dean	   of	   the	   Columbia	  
University	   School	   of	   Journalism,	   stated:	   “I	   think	   the	   press	   has	   risen	   to	   the	   occasion	   in	   an	  
extraordinary	  fashion”	  (Eisman,	  2003,	  p.	  55). 
 
Relating	   this	   to	   Stuart	   Hall’s	   decoding	   positions,	   it	   can	   be	   argued	   that	   the	   recipient’s	   code	  
were	  in	  alignment	  with	  that	  of	  the	  media,	  and	  so	  a	  mostly	  dominant-­‐hegemonic	  position	  were	  
assumed	  by	  the	  public.	  It	  can	  be	  argued	  that	  the	  values	  that	  the	  media	  emphasized,	  unity	  and	  
patriotism,	  were	  the	  same	  as	  the	  values	  the	  audience	  felt	  were	  necessary	  in	  the	  crisis	  of	  9/11.	  
According	   to	   the	   audience	   theory	   then,	   the	   audience	   would	   be	   more	   likely	   to	   accept	   the	  
preferred	  meaning	  encoded	  by	  the	  media,	  which	  has	  already	  been	  established	  earlier	  in	  this	  
analysis.	   
 
This	   would	   result,	   on	   one	   hand	   in,	   that	   the	   general	   public	   would	   accept	   the	   portrayal	   of	  
Muslim	  Americans	  as	  being	   innocent	  and	  part	  of	  the	  ingroup.	  This	   is	   in	  accordance	  with	  the	  
statement	   of	   Costas	   Panagopoulos	   who	   explains	   that	   “(...)	   Americans	   view	   of	   Muslim	  
Americans	  strengthened	  in	  the	  wake	  of	  9/11”	  (Panagopoulos,	  2006,	  p.	  609).	  Surveys	  of	  public	  
opinion	   shows	   that	   the	   general	   feeling	   towards	   American	   Muslims	   were	   actually	   more	  
positive	  amongst	  the	  public	  right	  after	  9/11,	  as	  one	  can	  see	  in	  table	  6	  (see	  appendix).	  	  	  	   
 
In	   relation	   to	   the	   general,	   external	   view	   of	   Islam,	   the	   preferred	  meaning	   of	   Islam	   as	   being	  
connected	  to	  terrorism,	  violence	  and	  fundamentalism,	  it	  can	  also	  be	  argued	  that	  this	  meaning	  
did	   enhance	   the	   negative	   connotations	   amongst	   the	   public,	   but	   only	   in	   relation	   to	   foreign	  
Muslims,	   and	   the	   religion	   in	   general.	   American	   Muslims	   were	   an	   exception	   but	   Muslims	  
worldwide	  and	  Islam	  were	  still	  widely	  associated	  with	  these	  negative	  connotations.	  This	  can	  
be	  seen	   in	  a	  survey	  shortly	  after	  the	  attack:	  “40%	  of	  Americans	  still	   feel	  that	  the	  attacks	  on	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9/11	   represented	   the	   ‘true	   teachings’	   of	   Islam	   to	   a	   great	   degree	   or	   to	   some	   degree”	  
(Panagopoulos,	  2006,	  p.	  611).	  Furthermore,	  there	  was	  a	  general	  ignorance	  about	  the	  religion,	  
which	   can	   argue	   for	   that	   the	   pre-­‐existing	   definition	   of	   ‘Jihad’	   for	   example,	   were	   only	  
enhanced	  by	  the	  events	  of	  9/11	  (Panagopoulos,	  2006). 
 
“Also	  stable	  in	  the	  immediate	  of	  9/11	  is	  majority	  sentiment	  among	  Americans	  that	  Muslims	  in	  
the	   United	   States	   have	   a	   special	   obligation	   to	   help	   authorities	   track	   down	   terrorists	   and	  
defeat	  Osama	  bin	  Laden”	  (Panagopoulos,	  2006,	  p.	  610). 
 
This	   can	   conclude	   that	   there	   is	   arguments	   for	   that	   the	   media’s	   representation	   of	   both	  
agendas	  were	  being	  decoded	  as	  valid,	  and	  so	   that	   in	   this	  case,	   the	  media	  did	  play	  a	   role	   in	  
establishing	   both	   a	   public	   agenda	   as	   well	   as	   affecting	   the	   connotations	   associated	   with	  
Muslims	  and	  Islam.	   
 
3.8	  How	  Muslims	  and	  Islam	  Were	  Framed	  After	  the	  First	  Six	  Months	  Post	  9/11: 
 
After	  the	  first	  six	  months	  following	  the	  events	  of	  9/11,	  the	  portrayal	  of	  Muslims	  in	  American	  
media	  shifted,	  as	  Amiri	  described	  it	  “news	  [about	  Muslims]	  had	  completely	  shifted	  from	  the	  
more	  frequent,	  positive,	  contextual,	  thematic,	  descriptive	  and	  comprehensive	  coverage	  to	  a	  
more	  frequent,	  negative,	  stereotypical,	  episodic	  and	  exclusive	  coverage”	  (Amiri,	  2012,	  p.	  7).	  In	  
his	  terms,	  a	  thematic	  news	  coverage	  does	  not	  only	  focus	  on	  concrete	  isolated	  events,	  but	  “on	  
trends	  over	  time”,	  while	  episodic	  news	  coverage	  focuses	  on	  individual	  events,	  without	  making	  
a	  further	  analysis	  of	  the	  issue	  presented	  (Amiri,	  2012).	  This	  can	  be	  seen	  as	  that	  the	  coverage	  
of	  Muslims	  and	  Islam,	  both	  external	  and	  internal,	  became	  more	  superficial,	  and	  provided	  less	  
in-­‐depth	  perspective	  into	  the	  religion	  and	  culture.	   
 
As	   Parker	   states:	   “It	   was	   also	   noted	   that	   in	   the	  months	   immediately	   proceeding	   9/11,	   the	  
newspaper	   articles	   did	   not	   rush	   to	   depict	   Arab	   Americans	   as	   members	   of	   an	   out-­‐group;	  
however,	  following	  9/11	  newspapers	  returned	  to	  depicting	  them	  as	  members	  of	  an	  out-­‐group”	  
(Parker,	  2008,	  p.	  23).	  This	  can	  be	  seen,	  by	  Parkers	  study	  of	  newspaper	  coverage	  from	  1997	  to	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2006,	  that	  shows	  that	  overall,	  the	  favorable	  mentioning	  of	  American	  Muslims	  were	  in	  decline	  
after	  2003,	  as	  one	  can	  see	  in	  table	  7	  (see	  appendix).	   
 
The	   frames	  were	  structured	   in	  a	  more	  negative	  way,	  as	   the	   in-­‐depth	  coverage	  of	   Islam	  and	  
Muslims	  were	   neglected,	   and	   by	   this	   only	   a	   generalizing	   image	  were	   depicted	  without	   any	  
substantial	   information	   on	   the	   religion	   or	   the	   culture	   and	   as	   this	   image	   were	   primarily	  
negative	  (Amiri,	  2012).	   
 
As	  the	  argument	  can	  be	  made	  that	  the	  encoded	  message	  that	  were	  embedded	  with	  negative	  
connotations	  of	  Islam	  were	  decoded	  by	  the	  audience	  in	  accordance	  to	  the	  preferred	  meaning,	  
the	   final	   and	   dominant	   meaning	   established	   after	   9/11	   regarding	   Islam	   and	   Muslims	   in	  
general,	  was	  through	  the	  media’s	  symbolic	  forms,	  one	  that	  emphasized	  the	  demonization	  of	  
Muslims. 
 
“Over	   time,	   though,	   as	   people	   became	   removed	   from	   the	   events,	   the	   data	   indicate	   that	  
Americans	   appear	   less	   informed	   about	   and	   more	   cautious	   toward	   Arab	   and	   Muslim	  
Americans.	  “I	  find	  Americans	  expressed	  heightened	  sensitivity	  in	  the	  immediate	  aftermath	  of	  
the	  9/11	  attacks,	  but	  these	  attitudes	  are	  often	  not	  sustained	  in	  the	  long	  term”	  (Panagopoulos,	  
2006,	  p.	  609). 
 
With	   the	  negligence	  by	   the	  media	  of	   the	  emphasis	  on	  Muslim	  Americans	  as	  being	  different	  
from	  Islam	  in	  general,	  the	  positive	  agenda	  and	  framing	  of	  American	  Muslims	  declined,	  and	  by	  
this,	  one	  could	  argue	  that	  with	   the	  dichotomy	  gone,	   the	  general	   image	  of	   Islam,	  which	  was	  
already	  negative	  and	  associated	  with	  violence	  and	  terrorism,	  became	  the	  dominant	  symbolic	  
form	  for	  both	  American	  Muslims	  and	  Muslims	  in	  general.	   
 
	  
	  
	  
	  
59 
3.9	  Cultivation	  of	  the	  Dominant	  Representation	   
 
In	  accordance	  to	  Cultivation	  theory,	  this	  image	  of	  Islam,	  which	  has	  repeatedly	  been	  exposed	  
by	   the	  media	  over	  a	   long-­‐term	  period,	  will	   in	   the	  end	   sustain	  as	   the	  main	  belief	  Americans	  
have	   about	   Muslims.	   Though	   the	   main	   characteristics	   of	   Cultivation	   Theory	   refers	   to	   the	  
consumption	   of	   television,	   the	   basic	   ideas	   that	   if	   one	   is	   consuming	   this	   image	   through	   a	  
longer	  period,	  that	  image	  will	  represent	  one’s	  beliefs	  about	  that	  certain	  issue,	  will	  be	  applied	  
to	  news	  in	  general,	  whether	  it’s	  written	  news,	  or	  television	  news.	  This	  can	  be	  related	  to	  the	  
Congressional	  Election	  Studies	  from	  2006	  and	  2007.	  They	  say	  that	  “In	  this	  study,	  the	  average	  
respondents	  saw	  American-­‐Muslims	  and	  Muslims	  as	  more	  un-­‐trustworthy	  and	  more	  violent.	  
Respondents	  actually	  didn’t	  differentiate	  between	  Muslim-­‐Americans	  and	  Muslims”	  (Gross	  &	  
Sides,	   2013,	   p.	   589).	  As	   seen	   in	   the	   aforementioned	   study	  by	  Panagopoulos	   in	   table	   6	   (see	  
appendix),	  the	  image	  of	  Muslims	  has	  become	  continually	  more	  unfavorable	  from	  the	  first	  six	  
months	  after	  9/11,	  it	  can	  thus	  be	  argued	  that	  even	  after	  this	  period	  up	  until	  these	  studies,	  the	  
portrayed	  image	  of	  Muslims	  have	  worsened,	  which	  argues	  for	  the	  theory	  of	  Cultivation.	   
 
3.10	  Discussion	  and	  Assessment	  of	  Results 
 
The	   focus	   point	   of	   this	   project	   has	   been	   the	   construction	   and	   mediation	   of	   symbols	   and	  
meaning	  by	  the	  media.	  As	  described	  in	  the	  audience	  chapter,	  the	  conceptual	  maps	  that	  lays	  
the	  foundation	  for	  the	  reproduction	  of	  symbolic	  forms	  in	  the	  media	  is	  a	  bidirectional	  relation	  
between	   herald	   and	   recipient.	   The	   transformation	   of	   conceptual	  maps	   and	   symbols	   occurs	  
within	   both	   social	   agents,	   and	   it	   is	   arguable	   which	   component	   of	   this	   circular	   relation	  
possesses	  most	  power.	  This	  project	  has	  taken	  a	  point	  of	  departure	  mainly	   in	  one	  agent	  and	  
the	   influence	   it	   exhibits	   over	   the	   other.	   A	   reverse	   research	   strategy	   could	   have	   provided	  
another	  perspective,	  as	  it	  can	  be	  argued	  that	  the	  symbolic	  forms	  represented	  by	  the	  media,	  
has	   already	   been	   constructed	   by	   the	   recipient,	   and	   so,	   the	   decoded	  meaning	   is	   a	  meaning	  
constituted	  by	  the	  recipient	  itself.	  A	  project	  that	  aimed	  to	  identify	  the	  conceptual	  maps	  of	  the	  
recipient,	  could	  have	  argued	  that	  the	  recipient	  in	  part	  is	  also	  the	  herald	  as	  the	  roles	  of	  herald	  
and	  recipient	  is	  not	  necessarily	  objectively	  defined.	  This	  project	  has	  defined	  the	  media	  as	  the	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herald	  and	  the	  American	  public	  as	   the	  recipient	  but	  a	  opposite	  definition	  of	   the	  roles	  could	  
have	   produced	   significantly	   different	   results	   that	   could	   have	   denoted	   the	   arguments	   for	   a	  
media	  effects	  model.	   
 
Chapter	  4:	  Conclusion	  and	  Reflections	  	  	   
 
According	   to	   the	  analysis,	   the	  news	  were	   framed	  and	  presented	  with	  a	  heavy	  emphasis	  on	  
symbolic	   forms	   that	   established	   a	   sense	   of	   unity	   and	   patriotism.	   Through	   the	  
unification/fragmentation	   ideological	   mode	   of	   operation,	   an	   already	   present	   ingroup	   and	  
outgroup	  were	   further	   solidified.	  Although	  an	  overall	   symbolic	   form	  was	  not	  present	   in	   the	  
media	  regarding	  Muslims	  and	  Islam	  as	  the	  dichotomy	  in	  agendas	  created	  two	  sets	  of	  frames	  
which	  produced	  positive	  connotations	  of	  innocence	  and	  loyalty	  regarding	  Muslim	  Americans,	  
since	  they	  were	  deemed	  as	  part	  of	  the	  ingroup,	  but	  negative	  connotations	  towards	  Islam	  as	  a	  
religion	  and	  Arab	  Muslims	  beyond	  American	  borders.	  This	  preferred	  meaning	  was	  shown	  to	  
be	   generally	   accepted	   by	   the	   recipient	   as	   the	   audience	   saw	   news	   organizations	   as	   valid	  
mediators	  of	  meaning.	  This	  representation	  were	  evident	  in	  approximately	  the	  first	  six	  months	  
after	   9/11,	   after	   which	   the	   decline	   in	   the	   positive	   framing	   of	   American	   Muslims	   led	   to	   a	  
process	  of	  effacement	  of	   this	  prominent	  agenda.	  After	   the	   line	  between	  American	  Muslims	  
and	   Muslims	   in	   general	   were	   erased,	   the	   negative	   connotations	   of	   Islam	   and	   Muslims,	  
produced	  by	   the	  pre-­‐existing	  dominant	  understanding	   and	   further	   cultivated	  by	   the	  media,	  
became	  hegemonic	  in	  the	  conceptual	  maps	  of	  a	  significant	  part	  of	  the	  American	  population,	  
and	   to	   this	   degree,	   the	   media	   played	   a	   significant	   role	   in	   sustaining	   and	   enhancing	  
stereotypes	  of	  Muslims	  in	  the	  US	  as	  being	  violent,	  hostile	  fundamentalist	  terrorists. 
 
Reflections 
 
As	  earlier	  mentioned,	   this	  project	  acknowledges	  certain	   limitations	  as	  well	  as	   the	  possibility	  
that	  another	  perspective	  and	  research	  strategy	  could	  have	  been	  adopted.	  Furthermore,	   the	  
lack	   of	   first	   hand	   data,	   and	   possibilities	   for	   qualitative	   in	   depth	   assessments	   provides	   a	  
significant	   margin	   of	   error	   in	   the	   results.	   The	   scope	   of	   this	   project	   is	   relatively	   broad	   and	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attempts	  to	  make	  an	  overall	  assessment	  of	  the	  herald-­‐recipient	  relationship.	  A	  more	  narrow	  
and	   specific	   approach	   to	   each	   of	   the	   components	   identified	   in	   the	   project,	   would	   have	  
provided	  more	  valid	  results	  as	  the	  project	  aims	  to	  bring	  together	  several	  significant	  parts	  of	  
the	  picture	  into	  the	  analysis.	  Each	  part	  is	  an	  area	  of	  research	  in	  itself,	  and	  an	  interdisciplinary	  
method	  strategy	  would	  be	  necessary	  as	  the	  methods	  of	  this	  project	  arguably	  shares	  borders	  
with	  several	  other	   research	  methods.	  First	  of	  all,	  a	  cultural	   study	  of	  both	   Islam	  and	  the	  US,	  
with	  a	  point	  of	  departure	  in	  humanistic	  studies,	  could	  have	  supplemented	  the	  chosen	  theories	  
as	   explained	   in	   the	   audience	   chapter,	   as	   the	   cultural	   and	   ideological	   background	   for	   each	  
social	  actor	  needs	  to	  be	  scrutinized	  to	  provide	  a	  specific	  assessment	  of	  the	  differences	  in	  each	  
regarding	   these	   concepts.	   It	   is	   acknowledged	   that	   for	   example	   the	   theory	   of	   ‘Orientalism’,	  
which	   focuses	   on	   middle	   eastern	   studies	   and	   depicts	   the	   differences	   between,	   what	   it	  
describes	  as,	  the	  modern	  West	  and	  the	  Static	  Orientalism	  in	  terms	  of	  cultural	  development.	  
This	  could	  have	  been	  applied	  to	  define	  the	  culture	  of	  Islamic	  societies	  in	  a	  more	  specific	  way,	  
and	  how	  the	  Western	  societies	  perceive	  them.	  Furthermore	  a	  research	   in	   the	  magnitude	  of	  
media	   distribution,	   in	   terms	   of	   technological	   progress,	   could	   have	   shed	   light	   on	   to	   which	  
degree	  media	   is	  capable	  of	  mediating	  messages	   in	  a	  practical	  sense	   i.e.	  how	  the	  concept	  of	  
distribution	   possibilities	   affects	   the	   level	   of	   influence	   the	  media	   has	   on	   its	   recipient.	   These	  
aspects	  of	  the	  project	  are	  arguably	  in	  need	  of	  a	  project	  themselves. 
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America	  is	  no	  longer	  immune	  to	  chaos 
I	  have	  always	  been	  proud,	  and	  very	  glad,	  to	  be	  an	  American.	  While	  other	  countries	  are	  often	  in	  turmoil,	  fighting	  
withthe	  people	  on	  the	  other	  sides	  of	  their	  borders,	  in	  constant	  fear	  of	  terrorist	  attacks,	  bombs	  and	  invasions,	  we	  
lived	  in	  relative	  peace. 
Now	  it	   is	  a	  different	  world.	  And	   it	  changed	   in	  the	  blink	  of	  an	  eye.	  With	  technology	  comes	  the	  chance	  for	  great	  
forward	  strides	  but	  also	  the	  opportunity	  for	  great	  evil.	  Our	  world	  has	  indeed	  shrunk.	  We	  can	  no	  longer	  sit	  ,	  apart	  
from	  the	  chaos	  that	  often	  rules	  in	  other	  lands,	  and	  feel	  safe. 
With	  the	  communication	  and	  travel	  capabilities	  that	  are	  available	  today,	  every	  faction	  is	  but	  a	  whisper	  away. 
S.	  Tilghman	  Hawthorne 
Portsmouth 
Serving	  up	  revenge 
Now	  is	  the	  time	  for	  all	  speculation	  and	  talking	  to	  cease.	  It	  is	  time	  for	  action.	  Our	  country	  has	  been	  the	  victim	  of	  a	  
gutless,	  cowardly	  act	  of	  incredible	  proportions. 
We	  must	  unleash	  the	  wrath	  of	  the	  U.S.	  military	  and	  may	  the	  country,	  government	  and	  persons	  who	  receive	  this	  
wrath	  be	  incinerated	  to	  a	  point	  where	  bacteria	  and	  viruses	  could	  not	  survive.	  Revenge	  is	  a	  dish	  best	  served	  cold. 
Dean	  DaSilva 
Suffolk 
To	  foil	  terrorism,	  U.S.	  must	  launch	  a	  nuclear	  attack 
Until	  Sept.	  11,	  the	  words	  "fighting	  terrorism"	  seemed	  like	  a	  cliche.	  We	  had	  our	  security	  experts	  at	  the	  airports	  and	  
our	  intelligence	  experts	  in	  the	  field.	  But	  these	  all	  proved	  to	  be	  infective	  against	  a	  well-­‐planned	  terrorist	  assault. 
The	  solution	  is	  quite	  simple.	  The	  United	  States	  must	  launch	  a	  full-­‐	  scale	  nuclear	  attack	  against	  all	  countries	  and	  
organizations	  responsible	  for	  this	  attack.	  The	  consequence	  of	  an	  act	  of	  terrorism	  against	  the	  U.S.A.	  must	  be	  so	  
horrific	  it	  will	  never	  be	  considered	  again. 
Although	  this	  will	  weigh	  heavily	  on	  every	  American,	  we	  owe	  it	  to	  our	  children	  to	  show	  the	  world	  that	  terrorism	  
will	  not	  stand.	  As	  one	  who	  fought	  for	  our	  liberties	  and	  freedom	  (1st	  battalion,	  75th	  Ranger	  Regiment,	  1985-­‐89),	  I	  
am	  not	  ready	  to	  concede	  them	  to	  the	  threat	  of	  terrorism. 
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President	   Bush	   and	   Congress	   swore	   an	   oath	   to	   protect	   and	   defend	   the	   U.S.	   Constitution	   against	   its	   enemies	  
foreign	  and	  domestic.	  It's	  time	  for	  them	  to	  live	  up	  to	  their	  word. 
Kelle	  Ryan 
Virginia	  Beach 
While	  Bush	  was	  in	  hiding,	  NYC	  mayor	  showed	  leadership 
While	   the	   terrorist	   attack	   was	   unfolding	   before	   our	   eyes,	   thanks	   to	   all	   the	   network	   news,	   our	   president	   was	  
scurrying	  from	  cloud	  to	  cloud	  and	  military	  base	  to	  military	  base	  to	  hide.	  His	  cabinet	  members	  and,	  apparently,	  
many	  members	  of	  Congress	  scurried	  into	  holes	  in	  Maryland	  or	  wherever	  to	  protect	  their	  precious	  hides. 
What	  a	  disgusting	   show	  of	   how	  not	   to	   lead.	  What	   cowardice.	  No	   spin	  on	   the	   facts	   can	  undo	   their	   disgraceful	  
actions.	   The	   president	   and	   members	   of	   Congress	   should	   get	   the	   tapes	   showing	   what	   New	   York	   City	   Mayor	  
Giuliani	  was	  doing	  from	  shortly	  after	  the	  first	  attack	  and	  throughout	  the	  rest	  of	  the	  day.	  There	  was	  an	  example	  of	  
leadership. 
The	  only	  question	  now	  is	  wether	  or	  not	  our	  leaders	  -­‐	  if	  we	  can	  call	  them	  that	  -­‐	  in	  Washington	  will	  have	  the	  guts	  to	  
do	  what	  is	  necessary	  to	  avenge	  the	  people	  killed	  in	  this	  cowardly	  attack. 
This	   should	   include	   bombing	   Afghanistan	   back	   to	   the	   stone	   age	   unless	   the	   rulers	   of	   said	   country	   produce	   Bin	  
Laden	  and	  his	  entire	  motley	  group	  immediately	  for	  prosecution	  within	  our	  shores. 
Don	  J.	  Whittaker 
Virginia	  Beach 
Premature	  criticism	  of	  Bush,	  Secret	  Service 
In	   his	   Thursday	   op-­‐ed	   column,	  William	   Safire	   claims	   President	   Bush	   was	   taken	   "full	   charge	   of"	   by	   the	   Secret	  
Service	  on	  Tuesday,	  and	  the	  "obvious"	  fact	  that	  the	  attack	  on	  the	  Twin	  Towers	  was	  not	  a	  nuclear	  one	  should	  have	  
prompted	  Bush	  to	  return	  immediately	  to	  Washington	  to	  make	  a	  broadcast	  to	  a	  shocked	  nation. 
We	  now	  know	  that	  there	  was	  good	  reason	  not	  to	  have	  the	  president	  parading	  around	  Washington	  like	  George	  VI	  
after	  the	  Blitz.	  There	  is	  credible	  evidence	  that	  the	  president	  was	  himself	  a	  target,	  and	  by	  returning	  to	  any	  routine	  
location	   -­‐	   either	  Andrews	  AFB	  or	   the	   lawn	  of	   the	  White	  House	   -­‐	   he	  would	  have	  been	  putting	  himself,	   and	   the	  
country,	  at	  risk. 
If	  Safire	  had	  bothered	  to	  investigate	  beforehand	  the	  precise	  reason	  why	  Air	  Force	  One	  traveled	  to	  Louisiana	  and	  
Nebraska	   that	   day,	   he	  wouldn't	   have	   had	   to	   come	  off	   sounding	   so	   presumptuous	   in	   his	   criticism	  of	   either	   the	  
Secret	  Service	  or	  the	  president.	  It's	  this	  sort	  of	  poor	  rush	  to	  judgment	  we	  need	  to	  avoid	  when	  assigning	  blame	  and	  
seeking	  justice	  for	  the	  horror	  that	  was	  ours	  on	  Tuesday. 
Clay	  Vaughan 
Norfolk 
To	  be	  young	  and	  immortal,	  back	  in	  the	  field	  of	  combat 
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Oh,	   to	  be	  20	   years	   younger	   -­‐	   to	  be	   young	  and	   immortal	   again.	   To	  have	   the	   steely	  nerve	  and	   swaggering	   self-­‐
confidence	  to	  match	  my	  righteous	  indignation.	  Let	  me	  command	  a	  flight	  crew	  once	  more,	  just	  one	  mission. 
Let	  me	  dodge	  the	  worst	  the	  enemy	  can	  throw	  at	  me,	  just	  to	  hear	  my	  bombardier	  say	  "Bombs	  away!"	  and	  know	  a	  
stick	  of	  massive	  destruction	  is	  on	  its	  way	  to	  the	  vital	  innards	  of	  those	  who	  do	  us	  harm. 
But	   those	   days	   are	   now	   gone.	   I	   can	   only	   sit	   and	   watch	   the	   continuing	   news	   reports	   from	   New	   York	   and	  
Washington,	  stunned,	  pained	  and	  angry. 
Intellectually,	  I	  understand	  that	  we	  must	  be	  sure	  of	  our	  targets	  lest	  we	  make	  even	  more	  enemies	  in	  the	  name	  of	  
retribution.	  We	  also	  must	  avoid	  adding	  the	  names	  of	  any	  more	  innocents	  than	  we	  absolutely	  must	  to	  the	  already	  
appalling	  list	  held	  by	  death's	  angels	  hovering	  over	  Manhattan.	  But	  my	  heart,	  my	  ancient	  warrior's	  soul,	  screams,	  
"Send	  the	  bastards	  to	  hell!" 
With	  all	  the	  calm	  I	  can	  muster,	   I	  respectfully	  say	  this:	  Mr.	  President,	  the	  men	  and	  women	  of	  your	  armed	  forces	  
are	   ready,	  willing	  and	  eager	   to	   follow	  the	  orders	  you	  give.	  Please,	   sir,	  don't	   let	   them	  down.	   If	   I	   could	  only	   join	  
them. 
Gene	  Myers 
Hampton 
How	  could	  they	  plunge	  into	  a	  wall	  of	  humans? 
Over	  and	  over	  they	  showed	  the	  second	  plane	  banking,	  then	  plowing	  into	  the	  second	  tower,	  a	  fireball	  exploding	  
from	  the	  other	  side.	  Each	  time,	  I	  turned	  from	  my	  work	  and	  watched	  in	  silence.	  We	  all	  did.	  I	  did	  not	  hold	  my	  breath	  
to	  watch	  the	  buildings	  collapse.	  It	  is	  fairly	  easy	  for	  the	  human	  mind	  to	  accept	  that	  a	  building	  with	  a	  huge	  flaming	  
hole	  in	  it	  will	  fall. 
But	  that	  a	  human	  being	  would	  purposely	  drive	  that	  airplane	  directly	  into	  a	  building,	  that	  was	  unacceptable. 
These	   terrorists	  were	   obviously	   highly	   functional	   people.	  How	   else	   can	   you	   learn	   such	   a	   complex	   plan,	   deflect	  
suspicion	  long	  enough	  to	  get	  airborne,	  and	  then	  carry	  it	  out	  with	  such	  deadly	  precision?	  These	  people	  were	  not	  
crazy	  in	  any	  conventional	  sense,	  but	  they	  had	  to	  be	  completely	  nuts	  to	  actually	  go	  through	  with	  it. 
How	  can	  you	  look	  at	  that	  concrete	  and	  steel	  approaching	  your	  face	  at	  400	  mph,	  knowing	  there	  are	  other	  human	  
beings	  inside	  those	  walls,	  and	  not	  think,	  "Maybe	  this	  isn't	  the	  best	  possible	  course	  of	  action"? 
How	  can	  a	  person	  do	  what	  these	  people	  did? 
Jerod	  Markley 
Virginia	  Beach 
Grief	  could	  deflect	  rage	  that	  we	  need	  for	  action 
I	  think	  the	  press	  and	  the	  general	  public	  are	  shocked	  partly	  because	  we	  underestimated	  the	  danger.	  We	  may	  have	  
thought	  that	  terrorists	  are	  not	  much	  different	  from	  us,	  just	  angry	  about	  injustice. 
People	  use	  projection	  and	  denial	  for	  a	  reason:	  it	  is	  exceedingly 
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frightening	   to	   recognize	   the	  actual	  danger	   that	   faces	  us	   so	  we	  minimize	   it.	  Also,	  most	  of	  us	  have	  never	  met	  a	  
person	  who	  has	  no	  empathy	  for	  others,	  who	  has	  murderous	  rage	  and	  a	  primitive	  conscience. 
Terrorists	  are	  not	  freedom	  fighters	  but	  smart,	  vicious	  maniacs	  bent	  on	  destruction	  of	  civilization	  as	  we	  know	  it.	  
They	  lack	  honesty,	   integrity	  and	  consideration	  of	  humans	  as	  human;	  and	  they	  act	  on	  grandiose	  fantasies	  about	  
world	  conquest	  for	  their	  cause. 
Although	   we	   grieve,	   focusing	   only	   on	   grief	   could	   deflect	   us	   from	   experiencing	   the	   necessary	   rage	   and	   self-­‐
preservation	  that	  lead	  to	  concerted	  military	  action	  to	  clean	  out	  the	  destructive	  cells	  of	  terrorists	  throughout	  the	  
world. 
Jerome	  S.	  Blackman,	  M.D. 
Professor	  of	  clinical	  psychiatry 
Eastern	  Virginia	  Medical	  School 
Norfolk 
Backlash,	  stereotyping	  doesn't	  solve	  terrorism 
I	  am	  a	  Longwood	  College	  student,	  sitting	  glued	  to	  the	  television	  awaiting	  new	  updates	  on	  Tuesday's	  tragedy.	  I	  am	  
amazed	  at	  how	  our	  college	  community	  has	  gathered	  together	  as	  a	  result	  of	  this	  terrorism;	  however,	  this	  is	  not	  so	  
around	  other	  parts	  of	  the	  nation. 
It	  angers	  me	  when	  I	  hear	  that	  back	  in	  my	  home,	  the	  Tidewater	  area,	  there	  have	  been	  incidents	  of	  hatred	  against	  
Arab-­‐American,	   Islamic	  citizens.	  This	  disgusts	  me.	  Whether	   this	  occurs	   in	   the	   form	  of	  vandalism	  on	  the	  Norfolk	  
Islamic	  Center,	  refusal	  of	  service	  or	  hateful	  stares,	  it	  is	  wrong. 
I	  will	   never	   understand	   how	   such	   terrorism	   can	   enhance	   and	   instigate	   stereotypes.	   How	  we	   can	   revert	   to	   the	  
same	  wartime	  ignorance	  that	  alienated	  the	  Japanese-­‐Americans	  in	  World	  War	  II?	  We	  need	  to	  be	  more	  focused	  
on	   those	   who	   actually	   committed	   acts	   of	   terrorism,	   not	   those	   innocents	   who	   are	   erroneously	   classified	   as	  
terrorists	  because	  of	  their	  ethnicity. 
Tuesday's	   heinous	   acts	   were	  most	   likely	   driven	   by	   religious	   fanatics.	  We	   should	   not	   classify	   any	   U.S.	   citizen	   -­‐	  
Muslim,	   Arab	   or	   otherwise	   -­‐	   as	   terrorists.	  We	   should	   not	   categorize	   all	   those	   of	   Arab	   descent	   abroad	   as	   our	  
enemy. 
Terrorism	  is	  a	  race	  all	  its	  own.	  It	  has	  no	  color,	  no	  creed,	  no	  accent. 
Elena	  A.	  Asban 
Farmville,	  Va. 
Bombs	  away! 
In	   light	  of	  Tuesday's	  events,	   I	  wonder	   if	  anyone	  can	  now	  complain	  about	   the	   jet	  noise	   in	  our	  area.	   If	   the	  Navy	  
wants	  to	  practice	  bomb	  in	  my	  backyard,	  let	  me	  know.	  I'll	  move	  the	  lawnmower! 
David	  Montgomery 
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Chesapeake 
A	  message	  to	  those	  cowards 
To	  the	  cowards	  responsible	  for	  the	  terrorists	  acts:	  We	  will	  heal	  our	  injured.	  We	  will	  bury	  our	  dead.	  We	  will	  rebuild	  
our	   buildings.	  We	  will	   raise	   our	   orphans.	  We	  will	   recover.	  We	  will	   find	   you.	  Never	   doubt	  what	  America	   is	   and	  
what	  we	  as	  a	  nation	  can	  do. 
Sandi	  Holton 
Virginia	  Beach 
Finish	  what	  they	  started 
I	  am	  a	  veteran	  of	  Vietnam.	  Tuesday's	  attack	  is	  reminesent	  of	  the	  kamikaze	  attacks	  of	  World	  War	  II.	  What	  did	  we	  
do	  to	  end	  the	  senseless	  bloodshed	  of	  that	  time?	  Destroy	  the	  enemy	  swiftly. 
Today,	  use	  of	  nuclear	  weapons	  is	  not	  an	  option.	  But	  an	  all-­‐out	  attack	  on	  the	  terrorist	  cells	   is.	  Totally	  take	  them	  
out	  and	  send	  a	  message,	  as	  they	  did,	  that	  this	  will	  not	  be	  tolerated. 
I	  hope	  that	  someone	  on	  Capitol	  Hill	  has	  the	  courage	  to	  finish	  what	  they	  started	  so	  the	  world	  doesn't	  have	  to	  face	  
this	  again.	  If	  we	  do	  not	  take	  these	  people	  out	  as	  military	  targets,	  terrorism	  will	  continue	  until	  one	  of	  those	  idiots	  
gets	  a	  nuclear	  weapon	  and	  uses	  it	  on	  some	  innocent	  people.	  Then,	  Katie	  bar	  the	  door,	  we're	  in	  trouble	  as	  a	  race	  -­‐	  
the	  human	  race. 
John	  B.	  Franklin 
Virginia	  Beach 
Sounds	  of	  freedom	  are	  more	  than	  welcome	  now 
Isn't	   it	   ironic	   (and	   sad)	   that	   on	   Tuesday,	   CBS	   Evening	  News	  was	  going	   to	   focus	   on	   the	  Oceana	  NAS	  anti-­‐noise	  
crowd	  in	  its	  Eye	  On	  America	  segment? 
It	  has	  been	  said	  that	  our	  country	  often	  forgets	  its	  military	  forces	  except	  in	  times	  of	  crisis	  or	  war.	  That	  adage	  can	  
can	   be	   extended	   to	   our	   police,	   fire,	   EMT	  and	   FEMA	  personnel.	  Witness	   the	  media's	   coverage	   of	   the	   unfolding	  
national	   tragedy.	   How	  many	   (true)	   segments	   have	   we	   seen,	   heard	   or	   read	   about	   concerning	   the	   courageous	  
firemen	  and	  policemen,	  or	  about	  how	  our	  military	  forces	  were	  being	  ordered	   in	  and	  around	  our	  coastal	  waters	  
and	  over	  the	  skies	  to	  protect	  New	  York	  and	  Washington? 
And	  where	  were	  the	  anti-­‐noise	  nazis	  when	  the	  Oceana	  squadrons	  scrambled	  on	  Black	  Tuesday	  to	  man	  the	  George	  
Washington	  and	  the	  John	  F.	  Kennedy?	  Surely	  the	  noise	  must	  have	  disturbed	  someone's	  afternoon	  nap! 
As	  anyone	  can	   tell	   from	   the	   "sounds	  of	   freedom"	   still	   echoing	   throughout	  Virginia	  Beach,	  other	   squadrons	  are	  
hurriedly	  preparing	  to	  take	  their	  places	  on	  the	  front	   line	  -­‐	  whether	  it	  be	  New	  York	  City	  or	  the	  Persian	  Gulf.	  God	  
Bless	  them	  and	  all	  the	  noise	  they	  make. 
Noel	  W.	  (Skip)	  Brown 
Virginia	  Beach 
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Save	  some	  blood	  for	  later 
It's	  wonderful	  that	  people	  across	  the	  country	  are	  coming	  together	  to	  help	  those	  involved	  in	  Tuesday's	  attack.	   It	  
shows	  what	  the	  American	  people	  are	  made	  of.	  What	  concerns	  me	  is	  that	  everyone	  wants	  to	  give	  blood	  right	  now.	  
To	  many,	  this	  seems	  like	  the	  only	  way	  to	  show	  support	  in	  a	  situation	  that	  has	  left	  us	  all	  feeling	  helpless. 
Unfortunately,	  most	  of	  the	  people	  in	  the	  Pentagon	  and	  the	  World	  Trade	  Center	  cannot	  be	  helped	  except	  to	  be	  put	  
to	  rest	  in	  peace.	  They	  cannot	  use	  our	  blood.	  The	  Red	  Cross	  has	  already	  stated	  that	  it	  now	  has	  more	  than	  enough. 
When	  we	  give	  blood,	  it	  only	  has	  a	  shelf	  life	  of	  21	  days	  and	  we	  have	  to	  wait	  another	  56	  days	  before	  we	  can	  give	  
again.	  What	  will	  we	  do	   in	  a	  month	  when	  we	  may	  have	  our	   friends,	   relatives,	   spouses	  or	   children	   fighting	   in	  a	  
foreign	  land?	  We	  should	  wait	  to	  give	  blood	  until	  we	  know	  what	  action	  our	  president	  will	  take.	  It's	  important	  that	  
we	  conserve	  our	  resources	  so	  that	  when	  we	  bomb	  the	  stuffing	  out	  of	  those	  rats,	  we	  can	  stay	  strong	  and	  make	  the	  
point	  that	  needs	  to	  be	  made. 
Vanessa	  Tabor 
Chesapeake 
A	  message	  for	  bin	  Laden 
Like	  so	  many	  others,	  I	  wonder,	  how	  could	  this	  have	  happened?	  So	  many	  innocent	  lives	  lost,	  taken	  by	  cowards	  in	  
the	  name	  of	  Allah.	  God,	  in	  any	  language,	  would	  not	  condone	  the	  acts	  that	  took	  place	  on	  Sept.	  11. 
We	  are	  a	  country	  that	  loves	  freedom	  so	  much	  that	  our	  enemies	  use	  those	  freedoms	  to	  commit	  these	  tragic	  acts. 
It	   is	   time	  to	   let	   the	   terrorists	  and	   the	   rest	  of	   the	  world	  know	  that	  we're	  mad	  and	  will	  get	  even.	  A	  message	   for	  
Osama	  bin	   Laden	  and	  his	   associates:	   Your	   days	   are	   numbered,	   so	   start	   running,	   you	  worthless	   piece	  of	   camel	  
dung.	   But	   no	   matter	   where	   you	   go,	   or	   hide,	   we	   will	   find	   you.	   As	   for	   the	   other	   terrorists,	   your	   days	   too	   are	  
numbered. 
God	  Bless	  America,	  and	  the	  families	  who	  are	  suffering	  this	  great	  loss. 
Corbin	  W.	  Catlett 
Portsmouth 
Prouder	  than	  ever	  of	  our	  police	  and	  firefighters 
It	  has	  become	  commonplace	  to	  bash	  our	  police	  and	  blame	  them	  for	  the	  ills	  of	  society.	  I	  often	  wonder	  why	  anyone	  
would	  want	  to	  become	  a	  police	  officer.	  Maybe	  that	  is	  why	  we	  cannot	  recruit	  enough	  quality	  individuals	  to	  fill	  our	  
academies. 
Watching	  the	  brave	  heroics	  by	  the	  New	  York	  police	  and	  firefighters	  makes	  me	  very	  proud	  of	  all	  our	  public	  safety	  
personnel.	  I	  know	  why	  they	  stay.	  It	  is	  out	  of	  sheer	  dedication	  to	  serve	  and	  protect	  their	  fellow	  man. 
I	   thank	  our	  police,	   fire	  and	  rescue	  personnel.	  They	  are	  always	   there,	   ready	  to	  put	   themselves	   in	  harm's	  way	  to	  
protect	  the	  rest	  of	  us.	  Maybe	  now	  people	  will	  see	  that	  we	  need	  to	  not	  only	  pay	  you	  a	  decent	  salary	  but	  give	  you	  
our	  respect	  and	  admiration. 
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Robert	  K.	  Abbott 
Norfolk 
New	  Yorkers	  were	  heroes 
As	  a	  former	  New	  Yorker	  I	  am	  immensely	  proud	  of	  how	  citizens	  of	  the 
city	  have	  responded	  with	  compassion	  and	  untold	  heroism	  in	  the	  hours	  of	  their	  greatest	  tragedy. 
New	  Yorkers	  are	  special	  people.	  I	  am	  reminded	  of	  the	  remark	  made	  by	  the	  great	  Abstract	  Expressionist	  painter,	  
Willem	  de	  Kooning	  ,	  who	  said,	  "I	  am	  not	  an	  American.	  I	  am	  a	  New	  Yorker." 
Maurice	  R.	  Berube 
Eminent	  scholar	  of	  educational	  leadership 
Old	  Dominion	  University 
Norfolk 
Lower	  flags	  to	  half	  mast 
As	  a	  retired	  Navy	  chief	  petty	  officer	  with	  23	  years	  of	  service 
to	  my	  country,	  I	  am	  sad	  -­‐	  no,	  I	  am	  mad	  as	  h-­‐-­‐-­‐	  -­‐	  over	  the	  cowardly	  attack	  against	  the	  United	  States.	  It	  was	  indeed	  
an	  act	  of	  war! 
I	  urge	  every	  American	  who	  has	  a	  flag	  to	  lower	  it	  to	  half	  mast	  and	  if	  you	  don't	  have	  an	  American	  flag,	  buy	  one.	  Let	  
the	  whole	  world	  see	  that	  we	  will	  not	  be	  blackmailed	  or	  run	  scared	  by	  acts	  of	  war	  against	  our	  great	  nation. 
William	  L.	  Bort 
Virginia	  Beach 
Ugly-­‐American	  travelers	  don't	  help	  the	  situation 
How	  could	  a	  group	  overpower	  an	  airplane,	  execute	  a	  plan	  of	  attack	  and	  disrupt	  our	   lives	  as	  we	  know	  them?	   I	  
believe	  part	  of	  the	  blame	  is	  ours,	  the	  "ugly	  American"	  traveler.	  The	  flight	  crew	  is	  busy	  assisting	  travelers	  with	  too	  
much	  carry-­‐on	  luggage,	  too	  many	  oversized	  bags.	  Yes,	  the	  flight	  crew	  is	  there	  to	  make	  our	  journey	  comfortable	  
but	  they	  are	  there	  for	  our	  safety	  too. 
Flying	   from	   Frankfurt	   to	   Dulles	   recently,	   two	   travelers	   pulled	   out	   on	   open	   bottle	   of	   wine.	   A	   flight	   attendant	  
explained	  that	  this	  was	  against	  FAA	  rules	  and	  that	  they	  needed	  to	  hand	  her	  the	  bottle.	  The	  passengers	  went	  to	  
great	  lengths	  as	  to	  why	  they	  would	  not.	  Next	  the	  purser	  of	  the	  flight	  tried	  to	  reason	  with	  these	  passengers.	  Finally	  
a	  member	  of	  the	  flight	  crew	  confiscated	  the	  bottle.	  Did	  he	  not	  have	  something	  better	  to	  do	  prior	  to	  takeoff? 
On	  yet	  another	  flight,	  I	  witnessed	  another	  passenger	  being	  politely	  told	  that	  because	  he	  was	  in	  a	  bulkhead	  seat	  
with	  no	  stowage	  under	  the	  seat	  ahead	  of	  them,	  his	  carry-­‐on	  must	  be	  placed	  in	  the	  overhead	  compartment.	  The	  
passenger	  refused,	   insisting	  to	  be	  moved.	   It	  was	  a	  full	   flight.	  The	  flight	  attendant	   in	  very	  strong	  words	  told	  the	  
passenger	  to	  sit	  down	  and	  buckle	  up.	  Did	  he	  not	  have	  something	  better	  to	  do	  these	  minutes	  prior	  to	  take	  off? 
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All	  of	  our	  freedoms	  are	  privileges.	  Freedom	  does	  not	  give	  anyone	  the	  right	  to	  be	  arrogant	  and	  rude.	  Measures	  to	  
ensure	  our	  safety	  should	  be	  foremost.	  If	  it	  means	  longer	  lines,	  sky	  marshals,	  higher	  ticket	  prices	  and	  no	  carry-­‐on	  
luggage,	  the	  airlines	  have	  my	  support. 
Margaret	  R.	  Beale 
Norfolk 
Message	  to	  media:	  We're	  not	  in	  chaos	  or	  defeated 
The	   news	  media	   overall	   are	   doing	   a	  wonderful	   job	   of	   cooperating	   to	   bring	   us	   the	  most	   complete,	   immediate	  
information	  available	  about	  the	  terrorist	  attacks	  on	  D.C.	  and	  the	  Pentagon.	  However,	  I	  am	  outraged	  by	  some	  of	  
their	  declarations: 
We	  are	  not	  in	  chaos.	  We	  are	  alarmed	  and	  at	  the	  ready	  for	  more	  attacks,we	  are	  concerned,	  shocked,	  and	  grieving.	  
Standing	  alert,	  listening	  to	  the	  sounds	  around	  us,	  is	  not	  panic.	  It	  is	  readiness. 
The	  president	  was	  not	  driven	   into	  hiding.	  He	  responded	  to	  the	  attack,	  and	  to	  the	  possibility	  of	  more	  attacks,	   in	  
exactly	  the	  prescribed	  manner. 
Neither	  we,	  nor	  the	  people	  of	  New	  York	  City,	  are	  defeated.	  On	  the	  contrary,	  when	  we	  get	  our	  breath	  back,	  we	  will	  
realise	  that	  we	  have	  grown	  stronger. 
The	  economy	  will	  not	  collapse.	  As	  soon	  as	  the	   immediate	  crisis	   is	  over	  we	  will	   turn	  back	  to	  the	  business	  of	  our	  
lives,	  our	  country's	  economy	  and	  the	  world's	  economy. 
Jenny	  Haven 
Virginia	  Beach 
After	  era	  of	  complacency,	  the	  warfare	  begins 
On	  Tuesday	  morning	  America's	  alarm	  clock	  sounded	  loud	  and	  clear.	  Time	  to	  awake	  from	  decades	  of	  complacency	  
and	  gird	  for	  a	  type	  of	  warfare	  that	  our	  great	  nation	  under	  God	  has	  never	  witnessed.	  Years	  of	  preparation	  for	  an	  
armed	  conflict	  with	  an	  enemy	  that	  is	  no	  more	  has	  turned	  into	  warfare	  where	  our	  very	  existence	  is	  at	  stake. 
Terrorists	  trained	  in	  the	  art	  of	  guerrilla	  warfare	  in	  which	  the	  sanctity	  of	  life	  is	  not	  respected,	  and	  whose	  aim	  is	  the	  
destruction	  of	  the	  American	  way	  of	  life,	  struck	  the	  first	  blow	  -­‐	  a	  sucker	  punch	  that	  was	  effective	  because	  of	  the	  
very	  open	  way	  in	  which	  we	  carry	  on	  the	  business	  of	  this	  great	  country. 
Our	  noses	  have	  been	  bloodied	  but	  we	  still	   stand	  strong	  and	   ready	   to	   respond.	  Already	   the	   jets	  we	  complained	  
about	   so	   recently	   are	   being	   prepared	   to	   take	   their	   noisy	   engines	   to	   the	   enemies'	   neighborhoods.	   There	   will	  
certainly	  be	  casualties	  on	  both	  sides.	  Civilians	  will	  be	  hit,	  but	  not	  as	  targets	  such	  as	  our	   innocents	  of	  New	  York	  
and	  Washington. 
Go	  to	  your	  church	  or	  synagogue	  of	  choice	  and	  pray	  that	  our	  losses	  will	  be	  small,	  our	  mission	  completed	  and	  that	  
our	  loved	  ones	  and,	  yes,	  the	  noisy	  planes	  will	  return	  safely. 
Len	  Carter 
Chesapeake 
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Back	  to	  their	  goat	  intestines 
The	  attack	  was	  a	  devastating	  blow	  for	  America.	  But	  for	  those	  who	  waged	  this	  terroism,	  it	  has	  been	  meaningless	  
and	  bountiless.	  While	  rebels	  of	  a	  Third	  World	  nation	  fume	  in	  anger	  like	  little	  children,	  they	  have	  proved	  nothing. 
It	   is	   purely	   a	   case	   of	   the	   have-­‐nots	   hating	   the	   haves.	   They	   have	   nothing	   so	   they	   sneak	   around	   and	   hurt	   the	  
innocent.	  Their	  voice	  does	  not	  deserve	  recognition	  because	  they	  can't	  accept	  others	  disagreeing	  with	  them.	  Now	  
they	  think	  they've	  created	  equality. 
In	  the	  meantime,	  I	  drive	  my	  Buick	  and	  sleep	  in	  a	  warm	  bed	  while	  they	  eat	  goat	  intestines	  and	  sleep	  in	  the	  sand. 
Felix	  J.	  Gabriel 
Norfolk 
Hypocrites	  in	  Congress	  -­‐	  now	  they	  want	  our	  prayers 
Following	  the	  tragic	  attacks,	  I	  watched	  members	  of	  Congress	  ask	  America	  to	  pray	  for	  the	  maimed	  and	  wounded,	  
and	  for	  the	  families	  who	  lost	  relatives	  in	  this	  vicious	  attack.	  They	  asked	  that	  the	  president	  be	  remembered	  in	  our	  
prayers.	  Then	  they	  all	  joined	  hands	  and	  sang	  "America	  the	  Beautiful."	  Very	  touching. 
This	   is	   the	  same	  Congress	   that	   refuses	   to	  allow	  prayer	   in	   the	  schools	  because	   it	  might	  offend	  some	  Moslem	  or	  
Oriental	  with	  different	  beliefs	  from	  our	  basic	  concept	  of	  God.	  This	  is	  the	  same	  Congress	  that	  backs	  organizations	  
that	  want	  to	  eliminate	  God	  in	  all	  facets	  of	  American	  life,	  social	  and	  business. 
This	  is	  the	  same	  Congress	  that	  refuses	  to	  stand	  up	  for	  the	  U.S.	  flag	  and	  allows	  it	  to	  be	  desecrated.	  This	  is	  the	  same	  
Congress	   that	   does	   not	   understand	   the	   importance	   of	   schoolchildren	   starting	   their	   day	   with	   a	   prayer	   and	   a	  
Pledge	  of	  Allegiance. 
While	  I	  appreciate	  the	  display	  of	  unity	  the	  Congress	  attempted,	  I	  would	  prefer	  that	  its	  members	  return	  the	  United	  
States	  to	  the	  basic	  principles	  it	  was	  founded	  on.	  Only	  with	  a	  stronger	  belief	  in	  God	  and	  an	  increase	  in	  patriotism	  
will	  our	  children	  be	  able	  to	  cope	  with	  more	  devastation	  of	  the	  future. 
Gary	  L.	  Wasson 
Chesapeake 
Forget	  calm,	  compassion	  -­‐	  this	  is	  war	  against	  evil 
I	  was	  asked	  to	  sign	  an	  appeal	  to	  the	  leaders	  of	  our	  country	  to	  "remain	  calm	  and	  not	  rashly	  attempt	  to	  exact	  swift	  
revenge."	  Here,	  in	  part,	  is	  how	  I	  responded: 
I	  understand	  your	  humanitarian	  compassion,	  I	  have	  worked	  the	  mission	  field	  and	  manned	  hospitals	  in	  the	  Third	  
World	  and	  held	  dying	  babies.	  However,	  I	  have	  also	  been	  trained	  to	  kill	  in	  war. 
I	   think	   you	   are	   absolutely	   wrong.	   Swift	   and	   God-­‐awful	   destruction	   must	   be	   visited	   upon	   the	   heads	   of	   those	  
involved.	   It	   must	   be	   done	   soon,	   while	   images	   are	   still	   fresh.	   The	   evil	   souls	   who	   perpetrated	   this	   massive	  
destruction	  must	  be	  held	  accountable.	  We	  must	  excise	  them	  from	  our	  earth.	  We	  must	  take	  them	  from	  the	  age	  of	  
the	  microchip	  and	  reduce	  their	  society	  to	  the	  age	  of	  the	  wheel. 
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The	  suicide	  warrior	  has	  great	  determination	  to	  complete	  his	  holy	  edict.	  Brains	  washed	  in	  unholy	  hatred	  are	  the	  
only	  reality	  he	  knows.	  He	  cares	  not	  for	  himself	  but	  for	  the	  Jihad.	  We	  must	  hold	  those	  nation	  states	  that	  harbor	  
him	  as	  accountable	  as	  we	  hold	  him. 
Let	   the	   Jihad	   be	   forewarned:	   We	   will	   hold	   your	   mommies	   and	   your	   daddies,	   your	   sister	   and	   your	   brother	  
accountable,	  just	  as	  if	  they	  cut	  the	  throats	  of	  our	  stewardesses	  and	  stabbed	  our	  pilots,	  and	  dragged	  their	  broken	  
bleeding	  bodies	  from	  the	  controls	  and	  then	  guided	  their	  unholy	  message	  into	  the	  skyline	  of	  the	  greatest	  city	  in	  the	  
greatest	  country	  on	  earth. 
Travis	  Beach 
Virginia	  Beach 
Freedom	  1	  sends	  message	  of	  our	  fighting	  resolve 
Lt.	   jg.	  Christopher	  Alexander,	  who	   is	  stationed	  at	  Oceana	  and	   lives	   in	  Virginia	  Beach,	   is	  an	  F-­‐14	  radar	   intercept	  
officer	  on	  the	  USS	  Constellation,	  which	  just	  returned	  to	  San	  Diego	  from	  a	  six-­‐month	  cruise. 
On	  Tuesday,	  an	  air	  show	  was	  scheduled	  for	  all	  the	  civilians	  onboard	  for	  "Tiger	  Cruise	  2001."	  That	  air	  show	  was	  
canceled,	  of	  course,	  due	  to	  the	  morning's	  events. 
However,	  there	  is	  a	  jet	  in	  our	  squadron,	  aircraft	  111,	  which	  hasn't	  flown	  for	  several	  weeks	  now,	  and	  we	  had	  to	  do	  
a	  "confidence	  hop"	  on	  it	  to	  make	  sure	  it	  still	  flies	  and	  handles	  OK.	  By	  sheer	  luck,	  I	  was	  picked	  to	  go	  on	  this	  flight. 
As	  we	  sat	   in	  the	  ready	  room,	  watching	  CNN's	  coverage	  of	  all	   that	   is	  going	  on	  back	  home,	  we	  decided	  that	  this	  
flight	  was	  going	  to	  be	  in	  honor	  of	  everyone	  back	  home.	  The	  call	  sign	  for	  our	  flight	  became	  Freedom	  1. 
We	  launched	  off	  the	  ship,	  a	  single	  F-­‐14	  Tomcat,	  in	  front	  of	  an	  audience	  of	  several	  hundred	  up	  on	  the	  tower	  and	  
flight	   deck.	   We	   climbed	   high	   up	   and	   went	   into	   some	   very	   dynamic	   maneuvering	   -­‐	   barrel	   rolls,	   loops,	   dives,	  
afterburners	  blazing	  -­‐	  pulling	  6.5	  G's,	  the	  maximum	  amount	  we	  are	  allowed	  here.	  Then	  we	  dove	  low	  right	  onto	  
the	  cloud	  deck	  at	  5,000	  feet	  and	  zoomed	  along	  at	  over	  500	  mph.	  Then	  we	  sunk	  down	  into	  the	  cloud	  layer	  just	  a	  
bit,	  pulled	  the	  nose	  straight	  up,	  and	  zoom-­‐climbed	  up	  into	  the	  high	  altitudes,	  over	  30,000	  feet,	  before	  we	  rolled	  
over	  on	  our	  backs,	  flew	  level	  upside	  down,	  looped	  over,	  earthward,	  and	  finally	  returned	  to	  the	  aircraft	  carrier. 
The	  Freedom	  1	   flight	  was	   flown	  for	  everyone	  who	  feels	   the	  quiet	  anger	   inside	  at	   the	  evil,	  dastardly	  acts	  of	   the	  
day;	  it	  was	  flown	  to	  show	  that	  no	  matter	  what	  kind	  of	  terror	  anyone	  tries	  to	  inspire	  in	  the	  hearts	  of	  Americans	  at	  
home	  and	  abroad,	  the	  only	  thing	  they	  will	  indeed	  inspire	  is	  our	  patriotism,	  our	  courage,	  and	  our	  fighting	  resolve	  
for	  justice	  and	  liberty. 
Christopher	  Alexander 
Aboard	  the	  USS	  Constellation 
Biological	  warfare	  is	  an	  even	  deadlier	  threat 
No	   amount	   of	   security	   can	   prevent	   a	   terrorist	   from	   entering	   a	   plane.	   He	   or	   she	   can	   look	   like	   any	   one	   else.	  
However,	  if	  the	  cockpit	  is	  secured,	  the	  terrorist	  has	  no	  place	  to	  go. 
By	  making	   the	   cockpit	   impenetrable	   and	   fireproof,	   we	   can	   prevent	   further	   despicable	   attacks.	   Only	   the	   pilot,	  
using	  a	  secret	  code,	   should	  have	  access.	  Meantime,	  military	  or	  air	  marshals	   should	  protect	   the	  cockpit	  against	  
terrorists. 
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I	   also	   recommend	   vaccinating	   all	   Americans	   against	   deadly	   viruses	   such	   as	   small	   pox	   and	   anthrax.	   What	  
happened	  on	  9-­‐11-­‐2001	  is	  a	  warning. 
We	   need	   to	   anticipate	   further	   attacks	   on	   America	   by	   terrorists	   who	   have	   the	   capacity	   to	   disseminate	   deadly	  
viruses	  on	  American	  soil.	  Biological	  warfare	  can	  kill	  millions	  of	  Americans.	  It	  is	  time	  for	  our	  government	  to	  act	  on	  
this	  deadly	  biological	  threat. 
What	  happened	  yesterday	  was	  a	  tragedy.	  Biological	  terrorism	  could	  be	  tomorrow's	  American	  Armageddon. 
Joseph	  B.	  Hollis,	  M.D. 
Chesapeake 
United	  we	  stand... 
We	   cannot	   ignore	   the	   horrible	   suffering	   endured	   by	   the	   individuals	   and	   their	   families	   directly	   involved	   in	  
Tuesday's	  terrorist	  attacks.	  We	  must	  however,	  worry	  about	  the	  reaction	  of	  the	  people	  of	  our	  country. 
If	   all	   segments	   of	   our	   society	   -­‐	   people	   heavily	   invested	   in	   the	   stock	  market,	   pro-­‐choice	   or	   pro	   life	   individuals,	  
elderly,	  young,	  and	  all	  racial	  groups	  -­‐	  cannot	  recognize	  that	  on	  Sept.	  11	  we	  faced	  a	  far	  greater	  issue	  that	  we	  did	  
on	  Sept.	  10,	  then	  we	  are	  in	  trouble. 
If	  we	  cannot	  put	  our	  personal	  agendas	  aside	  and	  face	  this	  threat	  as	  a	  united	  America,	  we	  may,	  like	  the	  Roman	  
Empire,	  have	  experienced	  the	  first	  invasion	  of	  the	  barbarians. 
Greg	  Grehawick 
Norfolk 
Like	  Pearl	  Harbor,	  will	  this	  be	  our	  wake-­‐up	  call? 
As	  I	  listen	  to	  the	  talking	  heads	  and	  weak	  politicians	  that	  abound	  today,	  I	  hear	  the	  same	  words	  that	  were	  spoken	  
after	   the	   bombing	   of	   the	  Marine	   barracks	   in	   Beirut,	   or	   the	   Embassy	   bombings	   in	   Tanzania	   and	   Kenya,	   or	   the	  
attack	  on	  the	  USS	  Cole.	  "We	  are	  gathering	  evidence"	  and	  "We	  will	  bring	  the	  perpetrators	  to	  justice." 
Tell	  me,	  where	  are	  the	  perpetrators	  of	  the	  Cole	  bombing?	  Not	  in	  any	  jail.	  They	  live	  and	  thrive	  under	  the	  protection	  
of	  "diplomatic	   immunity,"	  hiding	  behind	  a	  government	   that	  condemns	  the	  attacks	  yet	  continues	   to	  sympathize	  
with	  and	  support	  the	  terrorists	  who	  carried	  them	  out. 
Why	  are	  our	  leaders	  afraid	  to	  stand	  up	  and	  face	  this	  new	  enemy	  with	  the	  righteous	  wrath	  and	  military	  force	  that	  
is	  warranted?	  Why	  are	  countries	  who	  hide	  and	  protect	  these	  cowardly	  men	  spared	  the	  full	  fury	  and	  might	  of	  the	  
American	  military? 
There	   are	   some	   encouraging	   signs.	   President	   Bush	   actually	   used	   the	   words	   "act	   of	   war,"	   and	   dozens	   of	  
congressmen	  are	  running	  around	  saying	  that	  this	  attack	  was	  the	  "second	  Pearl	  Harbor." 
It	  remains	  to	  be	  seen	  if	  they,	  and	  we,	  will	  have	  to	  courage	  of	  conviction	  to	  stay	  the	  course	  and	  wipe	  this	  scourge	  
from	  the	  face	  of	  the	  earth. 
Michael	  Wild 
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